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WTEV AVERAGE NUMBER HOUSEHOLDS REACHED*
Thousands
100 UP 54%
Monday through Friday
90 5:00 p.m. to 7:00 p.m.
80 b
70 ‘ UP 30%
- Sunday through Saturday
B0m-+- g - 7:30 p.m. to 11:00 p.m.
50
a0
UP 34%
Sunday through Saturday
30 9:00 a.m. to midnight
20
10 *Based on Nov. 1968 ARB estimates
as compared with Nov. 1967 esti-
mates ; subject to inherent limitations
0 of sampling techniques and other
= qualifications issued by ARB.-available
NOVEMBER 1967 NOVEMBER 1968 upon request.

WTEV grows greater in the
greater Providence TV area

FRANKLIN Baldmneils
A

e i v TRL VRS Channel 6 ratings in average number of homes
; reached prove that its audience share of the
greater Providence market is definitely on the
.. up and wp. The installation of a new 1,049-
g i , o ' foot tower provides more reach, more pene-
bl tration. Programming with the feel of TODAY
and specific appeal for all demographic
groups attracts and holds viewers. With such
spectacular growth, WTEV is far better for
advertisers.

’WTE‘V Channel

Providence—New Bedford—Fall River
Rhode Island—Massachusetts

Vance L. Eckersley, Sta. Mgr. @

Senving the Greater Providence Area

GRADE B

STEINMAN TELEVISION STATIONS - Clair McCollough, Pres.
WTEY Providence, R.I. /New Bedford—Fall River, Mass. « WGAL-TY Lancaster—Harrisburg—York~Lebanon, Pa. « KOAT-TV Albuquerque, N.M.

4 BROADCASTING, March 31, 1969



blosedbircuit

Open race

Reports flew everywhere on people and
events in regulatory life last week as
broadcasters conventioneered in Wash-
ington. There was new report that
Chairman Rosel Hyde, after all, might
be asked to stay on after his term ex-
pires June 30 until qualified successor
could be found, but this could not be
confirmed.

There were names, too, of Repub-
lican possibilities for one or more va-
cancies, including Hyde successorship.
Hottest among new ones was that of
Grover Cobb, chairman of joint board
of National Association of Broadcasters
and part owner of KvGs Great Bend,
Kan. Another was Evelyn Eppley,
FCC attorney, formerly with Senator
Hugh Scott (R-Pa.), newly elected GOP
whip. First name in hopper, and still
there with strong support, is that of
Robert E. Button, former USIA and
NBC programing and sales executive,
and an attorney too.

Divestiture?

Incidentally, Grover Cobb (see above)
may leave station ownership, which he
would have to do if nominated for
FCC. In negotiation in sale of KvGB
Great Bend, Kan., in which he holds
25% interest, to Forward Communica-
tions Corp., headquartered in Wausau,
Wis., for approximately $350,000. Mr.
Cobb also owns quarter interest in KLSI
Salina, as well as interests in CATV
systems in Great Bend, Larned and
Hoisington, Kan, (these not involved
in Forward negotiations). He is also in
banking business in Great Bend.

Sky high

Importance Nixon administration at-
taches to satellite communications will
be reflected in announcement expected
this week of new ambassador to In-
ternational Telecommunications Con-
sortium which resumes its meetings in
Washington Nov. 18. William Scranton.
former governor of Pennsylvania, who
represented President Nixon in a pre-
inauguration European mission, is ex-
pected to be named as successor to
Leonard H. Marks, who headed U. S.
delegation as well as conference during
its first session which wound up mid-
March.

Mr. Marks had been named by Presi-
dent Johnson as head of delegation and
resigned fortnight ago upon conclusion
of first session. U. S. Ambassador to
Switzerland John S. Hayes, former pres-
ident of Post-Newsweek stations, served

as Marks's deputy but has returned to
Berne. He's expected to leave diplo-
matic corps in few weeks but hasn’t
announced future plans.

Due bill

Television broadcasters, who regard
American Society of Composers, Au-
thors and Publishers as much a natural
business enemy as anyone they have to
pay millions of dollars to, may soon
be heard and seen extolling ASCAP—
on their own air. In virtually set new
contract for TV-station use of ASCAP
music (see page 78), section on trade
deals includes special arrangement cov-
ering cross-promotions between stations
and newspapers. Newspaper-owned sta-
tions, for example, count such cross-
promotion spots at 50% of run-of-
schedule rate in computing revenues on
which they must pay ASCAP fee; in-
dependently owned stations count them
at full rate. If they prefer, however,
stations may “pay” for such newspaper
trades by carrying institutional spots for
ASCAP instead of treating newspaper
announcements as revenues.

Rebuke in works

Although FCC appears some distance
from final judgment, indications are it
will be critical of wssM-Tv Chicago
and CBS licensee, in connection with
station’s controversial Pot Party at a
University. Cominission is not expected
to be as condemnatory as House In-
vestigations Subcommittee, which also
investigated charges of staging in con-
nection with program. But some offi-
cials, including commissioners, are
known to feel—despite CBS's argu-
ments to contrary—that some improper
staging was involved. Some are also
concerned about what they feel was
lack of control in production of pro-
gram, at station if not network level.

There seems to be no indication, at
present time, that wBBM-TV’s license is
in jeopardy, but short-term renewal—
to underline commission’s attitude—
would not be surprising.

Innocent victim

Television, because of its impact and
vulnerability as regulated medium, is
getting “backlash” of objections to
crime, violence and pornography ap-
pearing in books, magazines and movies.
That's studied opinon (and he doesn’t
mind being quoted) of Chairman War-
ren G. Magnuson (D-Wash.) of Senate
Commerce Committee.

He told all comers at NAB-Broad-

cast Pioneers government reception last
Tuesday that in his judgment television
was least offensive of media but that
it bears brunt because it can be reached
as most “visual and accessible” medium.
He says he’s no prude but that his sensi-
bilities are shocked by what he reads in
magazines and books and sees on movie
screens.

Teleprompter expanding
Teleprompter Cable Television is an-
nouncing this week purchase of New-
burgh, N. Y., cable system from Time-
Life Broadcast for $2.5 million. High-
tower Telesystems Inc., with 6,000
subscribers, will become Teleprompter
of Newburgh, serving Newburgh, Corn-
wall and New Windsor, N, Y. Richard
Sabino, who worked in Teleprompter’s
CATV and master-antenna divisions in
New York, will manager system. Tele-
prompter estimates potential of 12-
channel system at 33,000.

Fingers to point

National Association of Broadcasters
Code Authority will begin providing
more guidance on feature-film trailers
that have been reviewed for code com-
pliance. Trailers have been checked by
code since last July but have not been
labeled as conforming or nonconform-
ing to code. Starting with new edition
of monthly Code News, listings will
show whether trailer complies with
standards, raises questions as to content
or raises questions as to scheduling po-
sitions, Code subscribers will still have
to talk directly to code officials to get
further breakdown on trailers that raise
some questions.

Left behind

With start of major-league baseball sea-
son little more than week away, new
Seattle Pilots remain only untelevised
team. Reason given for shutout: public
apathy, high production costs, exorbi-
tant asking price by club. Originally,
pilots were asking $15,000 per game
for 30-game package. Games now are
being offered for less than $10,000
each, with schedule trimmed to 20
games or fewer (no games from East
and no second games of doublehead-
ers). Feeling is that games must go for
at least $500,000 to cover rights, pro-
duction, station margin. KTNT-TV Seat-
tle, nonnetwork station, is trying to sell
Pilots package. Reportedly, Standard
Oil, General Brewing and P. Lorillard,
sponsors of Pilots on radio’s kvi Seat-
tle, turned down chance to pick up
games on TV as well.
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Government-industry battle over control of broadcast pro-
graming now extends to White House, as President Nixon
supports Pastore criticism of media “misuse.”” More Sen-
ate hearings, TV-code fights also loom ahead. See . ..

Showdown coming on TV-code czar ... 27

National Association of Broadcasters 47th convention
hears talk of campaign for legislation that would squelch
competing applications for existing facilities, with Sena-
tor Pastore and NAB's Wasilewski leading chorus. See...

A law to deter strike applications? ... 34

Survey conducted for Television information Office shows
public trust of TV news at all-time high, public concern
about TV violence at far lower level than generally as-
sumed. See . ..

TV in crucible of public opinion ... 48

NAFMB convention is marked by praise for growing matur-
ity of FM, coupled with warning that it will achieve parity
with AM only if broadcasters push for new all-channel re-
ceiver act and learn to “sell FM” to public. See . . .

Remolded shape of FM's problems . .. 56

FCC Chairman Rosel H. Hyde, in probably his last speech
to NAB as government regulator, defends fairness doc-
trine as “very heart” of American broadcasting, urges con-
ventioneers to present balanced news reports. See . ..

Fairness, an FCC fundamental . .. 64

WeekinBrief
Station men brave maze of corridors in numerous hotels
to locate syndicators at NAB convention—and many arrive

with checkbooks in their pockets and purchases on their
minds. See ...

Syndication traffic is good ... 74

Sex, violence and news—in approximately that order—
dominate give-and-take between ABC-TV primary affiliates
and network officials at closed meeting prior to NAB con-
vention. See . . .

ABC-TV affiliates ponder programs . .. 84

Nation's broadcasters are on notice, in wake of FCC let-
ters to four stations, that they cannot meet their fairness
doctrine obligations if they neglect prime-time presenta-
tion of antismoking announcements. See . ..

Tighter rules on cigarettes ... 92

Daytme broadcasters begin push for permission to operate
“post-sunset.” Old issue, alive and well at NAB conven-
tion, is revived by look at certain provisions of recently
negotiated U. S.-Mexican treaty. See . . .

AM's seek post-sunset service ... 100

Philips, RCA, Visual and others report heavy equipment
sales volume, as over 1,500 salesmen confront broadcast-
ers by the thousands in four exhibit halls at NAB conven-
tion. See...

Equipment makers do brisk business ... 102
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GOVER ALLTHIS
IN 5 MINUTES?

The Senate debate on the non-proliferation
treaty

President Nixon's decision on
the ABM system

The Sirhan Sirhan trial

A bill to lower the voting age to 19

The Paris peace talks slow down
Upcoming Arlington State Senate election

Supreme Court considers government
eavesdropping

D.C. government reorganization

Federal judge asked to allow a graduate
student to finish school before going
into Army

Attorney General Mitchell criticizes smug
suburbanites for not helping cities fight crime

President Nixon returns from weekend
at Key Biscayne

Russia to boycott Yugoslavia party congress

Virginia House of Representatives Pubilic
Institutions Committee to inspect Virginia
State Penitentiary

Defense Secretary Laird stops in
Honolulu to see Pacific Commander
Admiral John S. McCain

The Maryland Attorney General's ruling
on pinball machines

The Maryland legislature vote on a bill to
abolish the death penalty

The FBI annual crime report shows an
increase in D.C. crime

The U.S. Bureau of Customs breaks up an
international smuggling syndicate

Mayor's speech on urban problems

A general strike called in France

A Baltimore minister says drug use
among Maryland teenagers is increasing at
an alarming rate

The price of gold soars to another record
on the French market

Women's Strike for Peace group
demonstrates at the White House

Podunk City, lowa, is put up for sale

Senator Hatfield calls for direct election of °
the President and Vice President

HEW says three Maryland colleges are
racially segregated

A psychiatrist witness says
Sirhan Sirhan is a paranoid with a
dangerous lack of control

Attorney General Mitchell says
Washington's crime problems are similar
to those of any other metropolitan area

The unemployment rate continues at
3.3 percent

(These were just some of the news
items we covered on March 10, the day
we began covering the news nonstop.)

IMPOSSIBLE.

That's why we devote all our time to news and information for Washington.
In a way they've never been offered before. All our time is barely time enough.

WwTor RADIO
NONSTOP NELWS

A Post-Newsweek Stat on
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Late news breaks on this page and overleaf.
Complete coverage of the week begins on page 27.

Atheadline

WALA-TV sold

Sale of waLA-Tv Mobile, Ala., by Roy-
wood Corp. to Universal Communica-
tions Corp. for $4,750,000 was an-
nounced Friday (March 28). Sale of
channel 10 NBC affiliate is subject to
FCC approval.

Universal is wholly-owned subsidiary
of Evening News Association, Detroit,
owner of Detroit Evening News and
WWL-AM-FM-Tv, that city, and applicant
for $4 million purchase of CBS-affiliated
KoLD-Tv (ch. 13) Tucson, Ariz., from
Gene Autry.

Roywood Corp., 41% owned by
Royal Street Corp., which is controlled
by Edgar B. Stern and family. Royal
Strect owns WbDSU-AM-FM-TvV New Or-
leans.

Roywood purchased WALA-TV in 1964
from William O. Pape for $2.66 million
with WALA (now WUNI), but sold AM
outlet immediately to Leon S. Gilbert
and associates.

Coverage follows plans
Broadcasting networks swung into ox-
haustively pre-planned coverage of
funeral of former president Dwight D.
Eisenhower immediately upon his death
Friday (March 28).

Network television laid its plans on
general framework outlined more than
nine months ago (BROADCASTING, July
1, 1968), with extensive—but not full
saturation—programing.

ABC Television returned to its regu-
lar schedule 18 minutes after announce-
ment of former president’s death. Net-
work interrupted programing to broad-
cast further reports Friday and planned
special memorial program that night.

CBS—planning most extensive cover-
age—followed its announcement of Mr.
Eisenhower’s death with prepared 90-
minutc obituary narrated by Walter
Cronkite, and planned to pre-empt its
entire 7:30 p.m.-11 p.m. evening sched-
ule for memorial programing. Network
also set onc-hour specials Saturday and
Sunday. CBS also planned half-hour
special on funeral train at 11 p.m.
tomorrow (April 1).

NBC Television pre-empted regular
Friday programing until 1:30 p.m., and
scheduled special memorial program
that evening, as well as pre-emption of
the Tonight show at 11:30 p.m. for
tributes to dead president,

Plans for network coverage of major
cvents during following days were stand-
ardized with only slight individual varia-
tion in cut-in and cut-out times. CBS
is handling pool of coverage.

Scheduled broadcasts: Saturday—

procession from Walter Reed army
hospital to Washington National Ca-
thedral: Sunday—Cortege from Wash-
ington Cathedral to Capitol. Eulogy by
President Nixon and filing-by of mourn-
ers; Monday—Procession from Capitol
to Washington Cathedral, memorial
service, transport of casket to Union
Station and departure of funeral train
for Abilenc, Kan. No live coverage
planned as funeral train crosses country.
Film crews were not to be permitted
aboard train, although as of late Friday
it was not known if correspondents
would be allowed to travel on it.
Wednesday—Arrival in Abilenc. cere-
monies at Eisenhower Memorial Li-
brary and burial bencath memorial
chapel.

ABC, CBS. NBC, Mutual and Metro-
media radio networks and UPI audio
network. all planned similar, if generally
shorter live coverage of funeral events,
as well as periodic news reports and
memorial programs.

Hill hearings postponed

Due to death of former President
Dwight D. Eisenhower on Friday
(March 28), all hearings on Capitol
Hill scheduled for this weck havc been
rescheduled.

House Commerce Committee meet-
ing to hear evidence for and against
FCC proposal to ban cigarette adver-
tising on radio and television has been
moved from March 31-April 2, to April
14-16, when congressmen return from
Easter recess. First day will hear testi-
mony of congressmen, sccond day
Federal Trade Commission and FCC,
and third day representatives of orga-
nizations favoring or opposing proposal.

House Subcommittee on Census and
Statistics hearing on bill that would
make answering of census question-
naires voluntary moves from March 31
to April 1.

All's well

Federal Tradec Commission was not
amused by Lever Bros. commercial at-
tempting to sell detergent, “All"” with
chuckle. “Even humorous commercials
have actionable capacity to deceive,”
FTC said. Lever Bros. agreed to halt
commercial, and FTC said it would not
take legal action against company.

Objectionable commercial, designed
to show All's instant cleaning action,
shows clothing on actor being washed
clean as water rises to his chin while
he pours in All, FTC said stains were
in fact removed in more conventional,
washing machine fashion.

Mulls preview screening

It was generally acknowledged Friday
(March 28) that CBS's plans for pos-
sibly permitting preview screening by
TV critics of shows for day-on-air re-
views have progressed to point that
network is now studying procedure it
would follow to put this into effect by
next fall.

CBS sources said plan was under
consideration. Idea is reported to have
come up first in discussions of CBS
officials, including Frank Stanton, net-
work’s president, with TV affiliate
board members at meeting in Washing-
ton preceding last week’s National As-
soctation of Broadcasters convention
(see page 27).

Screening for critics was suggested as
path for network to follow as con-
trasted to pre-screening by industry
code unit, such as NAB’s, as proposed
by Senator John O. Pastore (D-R. L.).

ABC and NBC declined to discuss
CBS’s proposal but privately officials of
both networks indicated that at least
for now, neither organization would
favor such procedure.

For some years, it's been general
practice of all three networks to invite
critics to preview shows in advance as
convenience but with understanding
news writers would not print criticism
until day after show is telecast. As of
now, CBS can use lines for closed
circuit previewing some 90 minutes
daily. Shows that would be previewed
would generally be same as ones critics
get advance look at now—new shows,
specials, cultural programs.

WBAI (FM) cleared

WBAI(FM) New York, which became
storm center of nationwide controversy
as result of its broadcast of anti-Semitic
remarks, was found by FCC Friday
(March 28) to have lived up to its
obligations as broadcaster.

Commission said its function in con-
troversial case was limited to deter-
mining whether licensee, “having dis-
charged its responsibility for ali that
it broadcasts.” had fulfilled fairness
doctrine obligation to air all sides of
controversial issues.

Commission said evidence indicates
“no question” that station is affording
reasonable opportunity for presentation
of contrasting views on question of
anti-Semitism.

It said that. in view of constitutional
and statutory prohibitions against in-
terference with free speech, govern-
mental action “in this sensitive area

. must be limited to the flagrant

More “At Dead!ine” on page 10




Mr. Vane Mr. Karp

Edwin T. Vane, VP for daytime pro-
graming, ABC-TV, has been named to
new post of VP, nighttime program
production. He will supervise quality
of production and script of both film
and tape programs currently on net-
work. Before joining ABC in 1964, Mr.
Vane was manager of daytime program-
ing, NBC-TV. Marshall Karp, VP and
director of sales, eastern division, ABC-
TV, will succeed Mr. Vane as VP-day-
time programing. Mr. Karp has been
with ABC since 1960 as assistant day-
time sales manager, account executive,
and eastern division sales manager be-
fore being elected sales VP in 1965.

Grant Tinker, VP for network pro-
grams for Universal Television, N.
Hollywood, Calif., named VP in charge
of programs for 20th Century-Fox Tel-
evision, Los Angeles. Mr. Tinker's new
contract, described as “long-term”, is
effective immediately, with responsibil-
ities for program development, sales
and “creatively guiding™ studio’s cur-
rent TV series. Mr. Tinker, formerly
programing VP for NBC-TV and TV

Mr. Tinker

programing VP for Benton & Bowles,
New York, will report to William Self,
president of 20th Century-Fox TV.

John T. Reynolds, senior VP of Para-
mount Pictures Television, resigns ef-
fective April 1. Mr. Reynolds’s decision
is said to be based on his desire to main-
tain his home in California and not
spend as much time in New York as
company requested. His future plans are
undetermined; no successor at Para-
mount has been selected. Mr. Reynolds
joined Paramount in December, 1966
after 11-month stint as president of
CBS-TV in New York.

Joseph E. Baudino, Washington VP for
Westinghouse Broadcasting Co., elected
senior VP and Herbert B. Cahan, area
VP of wyz-Tv Baltimore, elected area
VP for Washington and Baltimore
(“Closed Circuit,” March 24). Mr.
Baudino, with Westinghouse since 1927,
will continue lo serve in Washington.
Mr. Cahan has been active in broad-
casting for 30 years and with Westing-
house since 1956.

For other pérson-nel cH;n_g_é.szfthe week see “Fates & Fortunes.”

case, clearly calling for remedial action.”
It said programs inciting to riot would
fit that category.

But programs carried by waat do
not, commission added.

Commission’s letter was in response
to complaint by Dan Sanders. director
of public relations for United Federa-
tion of Teachers.

Conglomerate bill

Anticonglomerate  broadcasting  bill
(H.R. 9583), dropped into hopper
earlier in week without fanfare, was
explained Friday (March 28) by author,
House Commerce Committee Chairman
Harley O. Staggers (D-W. Va.), as one
of several that could solve problems of
undersirable conglomerate activity in
industries under committee’s jurisdiction.

Proposed legislation would require

FCC to hold hearings on all broadcast
license renewals and transfers, where
licensee receives 10% or more of in-
come from, or owns 5% or more of
stock in, non-broadcast enterprise.

Recommends NTSC color

Latin American governments are study-
ing recommendation favoring adoption
of U. S. color TV standards for entire
Western Hemisphere made by technical
committee of Inter-American Associa-
tion of Broadcasters, despite five-hour
presentation by West German task force
urging adoption of PAL (phase alter-
nation line) systems.

IAAB technical committee, consist-
ing of 25 members representing 15
countries, adopted resolution recom-
mending that National Television Sys-
tem Committee color standards be pre-

ferred for all North and South Ameri-
can nations, particularly to enhance
ease of program interchange, Jose Fer-
nandez Arauna of Mexico is chair-
man of technical committee,

Mexico already uses NTSC stand-
ards; only other Latin-American nation
that has adopted color TV standards
is Brazil, which opted for a modified
system of German-proposed PAL (phase
alternation line) system last year but
which still has no color TV broadcast-
ing.

Technical committee’s recommenda-
tion is expected to be among major is-
sues at general assembly of JAAB at
Lima, Peru this fall. Herbert E. Evans,
retired president of group broadcaster
Nationwide Broadcasting Corp., is
president of IAAB.

Abortion spots?

Abortion Reform Association on Fri-
day (March 28) issued to 27 TV sta-
tions and to more than 230 radio sta-
tions in New York state spots for use
as public service messages.

Abortion reform bill pending in New
York legislature makes issue explosive
and chances for station acceptance of
spots look slim, according to industry
sources.

Number of New York stations have
decided, prior to receiving or screening
controversial spots, that they would not
carry them. Spokesman for New York
City independent TV station said it is
easier to bring both sides of the issue
together on talk show where “confron-
tation itself creates excitement” than to
meet requirements of fairness doctrine
with equivalent number of spots from
opposition.

Spots were created voluntarily by
Mutch Haberman Joyce Inc. with pro-
duction costs of about $6,000 paid by
ARA. TV spots (30’s) are narrated by
Rod Serling.

Leisure-time complex

Major new amusement park and recrea-
tion area for Midwest was announced
Friday (March 28) by group broad-
caster Taft Broadcasting Co. and Coney
Island Inc., among whose principals is
Charles Sawyer, principal owner of Air
Trails Network Stations group.

IBEW men walk out

Total of 14 engineers (members of In-
ternational Brotherhood of Electrical
Workers, Local 45) at XKLAC and KMET-
{FM), both Los Angeles and both Met-
romedia-owned, went on strike Friday
(March 28).

At issue is handling of record turn-
tables and cartridge equipment in stu-
dios and news rooms. During walkout,
supervisory personnel at stations are
programing music and news.
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In statewide competition,
United Press International
presented two out of five
First Place News Awards

to WFAA-TV, the only
television station in the
market to win an award.
And in separate competition,
the journalists who judged
the Annual Dallas Press Club
Awards, gave WFAA-TV two
First Place Awards and three
Honorable Mentions in the
three TV News categories.

Viewers in the Dallas-Fort
Worth area have known for
some time what the judges
just found out; WFAA-TV News
is the best in the market.
Join the award-winning award-
winners at WFAA-TV.

UPI, WINNERS
BEST TV SPOT NEWS

STORY: Phil Reynolds WFAA-TV
Dramatic story of a narcotics raid in

our state capital.

BEST TV FEATURE STORY: Bert Shipp WFAA-TV
An unusual film story of freeway construction
set to mood music.

WF2
W :' ‘..u.'

ABC, Channel 8, Communications Center. Broadcast Service of the Dallas Morning News, Represented by Edward Petry & Co., Inc.
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in New England,
eat crow 1n Iexas!

Not any more.

Because the Blair
Represented Network
gives you copy flexibility
by individual market.

You know how it is. Or used to be.
When you bought traditional net-
work radio, you had to air the same
commercial on every affiliate in every
market across the country. So there
were a lot of things you couldn’t do
without having to eat your words.You
couldn’t tie-inwith local promotions,
make special offers, take advantage of
regional buying habits, capitalize on
seasonal weather. Now you can. The
Blair Represented Network lets you
use different commercials in different
areas, feature different products, stag-
ger your campaign dates by market,by
state,by region or any other break-
down.Without paying premium
prices for local cut-ins. So to run a
meaty campaign without handing out
a lot of gravy, call your Blair man.

é sl BLAIR @ RADIO

The only media/marketing network,
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Datehook

A calendar of important meetings and
in the field of communications

events

sIndicates first or revised listing.

March

March 30-April 2—Southern CATV Associa-
tion meeting. Monteleone hotel, New Orleans.

March 30-April 3—Annual meeting of Toilet
Goods Association. Boca Raton hotel, Boca
Raton, Fla.

March 31-April 4—Market planning seminar,
American Marketing Association. AMA man-
agement center, Chicago,

April

April 2—Association of National Advertisers
workshop on development of more effective
advertising. Plaza hotel, New York.

April 2—Annual Sstockholders meeting,
Westinghouse Electric Corp. Pittsburgh Hll-
ton hotel, Pittsburgh.

April 3 — New deadline for comments on
those portions of FCC’s proposed CATV
rules dealing with questions of program
origination and diversification. New deadline
for comments on other portions of the rules
is May 2. Previous deadline was March 3.

April 56 — Spring meeting, Indiana AP
Broadcasters Association. Ball State Univer-
sity, Muncle, Ind,

April 7 — Deadline for comments on FCC’s
proposed rule that would provide for type
approval of phase monitors: require that a
type-approved phase monitor be installed at
the transmitter of each statlon operating
with a directional antenna, and specify
maximum permissible phase deviations.

April 7— Deadline for comments on FCC’s
proposal to permit logging at remote control
point of phase indications of currents in an-
tenna towers, and to ease requirements for
logging of meter Indications at the trans-
mitter.

April  7—Annual stockholders meeting,
Ameco Inc. Westwood Ho hotel, Phoenix.
April 7-9 — Annual cablecasting seminar
sponsored by National Cable TV Association.
Hotel Utah, Salt Lake City.

sApril 9—First annual sales seminar, WBNS-
TV Columbus, Ohio. Columbus Athletic
Club.

sApril 9—Annual meeting, Educational Tele-
vision Stations division, Natlonal Assecia-
tion of Educational Broadcasters. Speaker:
John W. Macy Jr., president of Corp. for
Public Broadcasting, Waldort Astorla hotel,
New York.

April  9-11—Annual National Educational
Television affillates meeting. Waldorf As-
toria, New York.

sApril 10—Annual stockholders meeting,
Avco Corp. WLWC(TV) Columbus, Ohio.

April 11 — Radio day newsmaker luncheon,
International Radio and Television Society.
Waldorf-Astoria hotel, New York.

April 11-12 Meeting of Louisiona Associa-
tion of Broadcasters, Lafayette.

April 11-12—FIrst annual springtime confer-
ence, Cable Television Association of New
England. Viking hotel, Newport, R. 1.

April 11-12—8igma Delta Chi reglon 4 con-
ference. Northern Iilinois University, De-
Kalb, IIL

April 11-12—8igma Delta Chi region 4 con-
ference. Ohio University, Athens.

April 11-12—8igma Delta Chi region 9 con-
ference. Salt Lake City, Utah.

April 11-19 — Second annual

Jjournalism

week, Ohio University. Speakers include
Wes QGallagher, general manager, AP; Os-
borne Elllot, editor of Newsweek; John
Chancellor, NBC News; Margaret Bourke-
White, Life photographer, and Willlam B.
Arthur, Look editor. Athens, Ohio.

sApril 12—Annual meeting of Georgia AP

Broadcasters  Association. White House
Motor Inn, Atlanta.
April 12-18—International television pro-

gram market, MI/P-TV. Palais de Festivals,
Cannes, France.

April 12 — Annual meeting, awards banquet
and news clinic, Georgia AP Broadcasters
Association. Atlanta.

April 13-14—Spring board meeting and broad-
casting day, Florida Association of Broad-
casters. Unlversity of Florlda, Galnesville.

April 13-16 Institute on principles of su-
pervisory management, National Association
of Educational Broadcasters. Sheraton-Chi-
cago hotel, Chicago.

April 14—Radio Advertising Bureau reglonal
sales clinlc. Sheraton-Cadillac hotel, Detroit.

April 14—New deadline for reply comments
on FCC’s proposal to provide for carriage of
subscription-television signals by CATV sys-
tems. Previous deadline was April 3,

April 15— Annual shareholders meeting,
Plough Inc. Memphls,

April 15—Radio Advertising Bureau regional
sales clinic. Sheraton hotel, Philadelphla.

April 16—Annual stockholders meeting.
General Telephone & Electronics Corp. Long
Beach, Calif.

April 16—Congressional reception and dln-
ner and gold medal presentation of Penn-
sylvania Association of Broadcasters. Shera-
ton-Park hotel, Washington.

April 16-18—Meeting of Texas CATV Associ~
ation. Marriott hotel, Dallas.

April 16-25—Nineteenth annual meeting of
the International Film, TV Film and Docu-
mentary Market. MIFED is an international
center where feature, TV, documentary fllms
are traded by particlpants on a worldwide
scale, Milan, Italy.

April 17—New deadline for comments on
FCC’s proposed rulemaking concerning es-
tablishment of FM translator and FM booster
services. Previous deadline was Feb. 17.

April 17—Deadline for reply comments on
FCC’s proposal to permit logging at remote
control point of phase indications of currents
in antenna towers, and to ease requirements
for logging of meter indicatlons at trans-
mitter.

April 17—Radio Advertising Bureau regional
sales clinlc. Somerset hotel, Boston.

mApril  17—Annual stockholders mecting,
Time Inc. New York.

Aprill 17—Deadline for reply comments on
FCC’s proposal that would provide for type
approval of phase monitors; require that a
type-approved phase monitor be installed
at the transmitter of each station operating
with a directional antenna, and specify maxi-
mum permissible phase deviations.

April 17-18—Nineteenth annua! Broadcast
Inquiry Conference. Jack Tar hotel and
San Francisco State College, San Francisco.

April 17-19—Annual spring meeting of Ore-
gon Assoclation of Broadcasters. Dunes
motel, Lincoln City.

April 17-19 — International Radio & Tele-
vigion Society college conference. Hotel Com-
modore, New York.
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Los Angeles’ really listened-to radio station. Sold nationally by H-R Representatives, Inc.
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NBC

NETWORK#2

NETWORK#3

OVER-ALL
SEASON’S
RATING

20.3

20.0

15.6

VIEWERS
BETWEEN
AGES
18 AND 49

10,300,000

9,350,000

8,480,000

FAMILIES
WITH ANNUAL
INCOME OVER

$10,000

21.2

19.0

15.7

FAMILIES
WITH COLLEGE-
EDUCATED
HEADS OF
HOUSEHOLD

18.9

16.7
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We’re not making a big thing of it. But we do
think the straight, uncluttered facts may be refreshing.

If you're allergic to numbers, here’s the word in
words. Over the season to date, NBC has been the most
popular network in prime-time —including the most
recent national Nielsen report (NTI, March I).

But were only raising two cheers about that, be-
cause the lead has been narrow and still is. What'’s
more significant is the margin of NBC superiority
among adults under age 50, among higher-income

families, and among better educated families.

Now, that’s worth making a big thing of. @
Maybe we’ll even take an ad.

Source/Over-ull seasonul leadership: NTI AA rating Sept. 11 - March 11 age inlormation: NTI-NAC Sept. 11 - Feb. Il (latest available): income and edu-

cation information: NAD Nov. - Dec. 1968 (lutest available). All data 7:30-11 pm. Audience estimates subject to qualifications available on request.



BROADCASTING PUBLICATIONS INC.

Sol Talshoff, president; Lawrence B.
Talshoff, ezecutive vice president and
secretary, Maury Long, vice preszdent'
Edwin H. James, vice presuieo

Talshoff, t'reasurer, rvlng Mll ler,
comptroller; Joanne T, Cowan assistant
treasurer.

Broadeasting

TELEVISION

Executive and publication headquarters:

BROADCASTING-TELECASTING building

1735 DeSales Street, N.W., Washlngton,
D.C. 20036. Phone: 202-638-1022

Sol Talshoff, editor and publisher.

Lawrence B. Taishoff, executive VP.

EDITORIAL

Edwin H. James, vice president and
executive editor.

Rufus Crater, editorial director

(New York).

Art King, managing editor.

Frederick M. Fitzgerald, Earl B.
Abrams, Lconard Zeldenberg, Sherm
Brodey, F. Martin Kuhn, senior editors.
Joseph A. Esser, Robert A. Malone,
associate editors.

Alan Steele Jarvis, Mehrl Martin, Tim-
othy M. McLean, Steve Millard, 'Jeffrey
Olson, Sue M. Tropin. staff writers;
Kate Long, Mary Ann Patterson,
editorial assistants; Gladys L. Hall,
secretary to the editor and publtsher
Erwin Ephron (vice president, director
of medla, Papert, Koenig, Lois)
research adviser.

SALES

Maury Long vice president-

general manager.

Ed Sellers, Southern suales manager;
George L. Dant, production manager;
Harry Stevens, traffic manager; Bob
Sandor, assistant production-tra
manager,; Molly Dwyer, classified
advertising; Dorothy Coll, advertising
assistant,; Patricia Wismer, secretary
to the vice president, sales.

CIRCULATION

David N. Whitcombe, circulation
director.

Richard B. Klnsey, subscription man-
ager,; Michael Carrig, Willlam Criger,
Diane Johnson, Kwentin Keenan, Jean
Powers, Suzanne Schmidt, Arbenia
Williams.

BUSINESS

Irving C. Miller comptroller.
Sheila Thacker; Kathleen Stanley,
secretary to the executive vice president.

BUREAUS

New York: 444 Madison Avenue, 10022.
Phone. 212-755-0610.

Rufus Crater, editorial director; David
Berlyn, Roceo Famighetti, senior editors.
Walter Troy Spencer, associate editor;
Hazel Hardy, Caroline H. Meyer, Linda
Strongin, steff writers.

Warren W. Middleton, sales manager;
Eleanor R. Manning, institutional
sales manager; Greg Masefield,

Eastern sales manager; Frank Chizzini
advertising represe'ntatwe, Laura D.
Grupinski, Renee Aquilino, Harriette
Welnberz, advertising assistants.

Chicago: 360 North Michigan Avenue,
60601. Phone: 312-236-4115.

Lawrence Chrlstopher senior editor.

David J. Bailey, Midwest sales m er.

April 18—Radio Advertising Bureau regional
clinie, Sheraton Motor Inn, Buffalo, N. Y.
Aprll 18-19—S8igma Delta Chi region 7 con-
ference. Kansas City, Mo.

April 18-20—Sigma Delta Chi reglon 11 con-
ference. Sacramento, Calif.

April 189 — Sigma Delta Chi region 10 con-
ference. Seattle, Wash.

April 19 — Annual meeting, seminar and
awards banquet, Alab AP Broadcasters
Association. Anniston.

April 20-25—Annual technlcal conference,
Society of Motion Picture and Television
Engineers, Fontainebleau hotel, Miami
Beach.

wApril 21—Annual meeting, AP, Speaker:
Secretary of State Willlam P. Rogers. Wal-
dorf-Astoria hotel, New York.

April 21-23—Annual National Association of
Broadcasters state presidents and executlve
secretaries conference. Washington.

April 21-25 — Ninth annual TV newsfllm
workshop, co-sponsored by National Press
Photographers Association, University of
Oklahoma, and Department of Defense.
Center for Continuing Education, Norman,
Okla.

April 21-24—Convention of American News-
paper Publishers Association. Waldorf-As-
torla hotel, New York.

mApril 22—Annual stockholders meeting,
Zenith Radio Corp. Chlcago.
April 22—Marketing conference, Premium

Advertising Association of America. Hotel
Americana, New York.

April 22—Foote, Cone & Belding annual
stockholders meeting to elect directors and
to vote on qualified stock-option plan. iiotel
Commodore, New York.

April 24—Annual stockholders meeting,
Transamerica Corp. Mark Hopkins hotel, San
Franclsco.

April 24—Annual stockholders
Trans-Lux Corp. New York.

April 24-25—Annual meeting of American
Association of Advertising Agencies. The
Greenbrler, White Sulphur Springs, W, Va.

April 24-28—Fifth semiannual management
conference for members of Intermarket As-
sociation of Advertising Agencies. Nassau
Beach hotel, Nassau, Bahamas.

April 24-May 1--Ninth international tele-
vision contest, "‘Golden Rose of Mon-
treux,’”' of Eurovean Broadcasting Union.
Montreux, Switzerland.

mApril 25—New deadline for comments on
FC(C’s proposed rulemaking that would au-
thorize remote-control operation of VHF
stations. Previous deadline was March 28.
April 25-26 — Sigma Delta Chi region 6 con-
ference. Minneapolis, Minn.

Aprll 28—Annual stockholders meeting,
Wometco Enterprises Inc. Mlami Beach, Fla.

April 28-30—Annual meeting, Canadian As-
sociation of Broadcasters. MacDonald and
Lacombe hotels, Edmonton. Alberta,

April 29-May 2—Twenty-sixth annual nation-
al convention, Alpha Epsilon Rho. Speakers

meeting.

TVB meetings

Television Bureaw of Advertising reglonal
sales clinies:

April 15—Plaza Inn, Kansas City, Mo.
April 17—Sheraton-Dallas hotel, Dallas.
April 30—Hotel Roosevelt, Jacksonville, Fla.
May 2—Downtowner Motor Inn, Durham,
N. C.

May 5—Sheraton-Malibu Airport Inn, Den-
ver.

May 7—Cheshire Inn, St. Louls.

May 9—Northstar Inn, Minneapolls.

May 12—Willshire Hyatt House, Los Angeles.
May 14—Jack Tar hotel, San Franclsco.
May 16—~Sheraton motor inn, Portland, Ore.
May 19—Sheraton-Peabody hotel, Memphis.
May 20—Pick Congress hotel, Chicago.
May 21—Royal New Orleans hotel, New Or-
leans.

May 23—Sheraton-Biltmore hotel, Atlanta.
May 26—Sheraton—Gotham motor inn, Syra-
cuse,

June 2—Sheraton-Plaza hotel, Boston.
June 4~Sheraton-Baltimore lnn. Baltimore.
June 9—Sheraton-Gibson hotel, Cincinnati.
June 11—Statler Hilton hotel, Cleveland.
June 13—Howard Johnson motor inn, De-
troit.

include Gordon McLendon, president, the
McLendon Stations: Harold Nlven, vice pres-
ident-planning and development, National
Assoclation of Broadcasters; Clark George,
president. CBS Radlo: Miles David, presi.
dent, Radlo Advertising Bureau, and Marcus
Cohn, Washington attorney. Statler Hilton
hotel, Detroit.

sApril 30-May 1—Meeting of National As-
soctation of Broadcasters television code
board. NAB headquarters, Washington.
April 30-May 4—Eighteenth annual national

convention of American Women in Radio
and Television. Shamrock Hllton, Houston.

May

May 1—Symposium of '*The Reardon Re-
port and the News Media,” Massachusetts
Bar-Press Committee and Boston University.
School of Law, Boston University, Boston.
sMay 1-2—Spring meetlng, Washington State
Association of Broadcasters. Spokane.
aMay 1-3—~Meeting of Pennsylvania AP
Broadcasters Association. Allenberry, Boll-
ing Springs, Pa.

May 2—New deadline for reply comments
on those portlons of FCC’s proposed CATV
rules dealing with Questions of program
origination and diversification. New deadline
for reply comments on other portions or
rules is July 2.

May 2—New deadline for comments on all
portlons of FCC’s proposed CATV rules,
except those dealing with program origina-
tlon and diversification, for which new dead-
line Is April 2.

May 2-3—Sigma Delta Chi reglon 3 confer-
ence. Memphls.

sIndicates first or revised listing,

OpenMike

Rose Adragna, assistant.

Hollywood: 1680 North Vine Street,
90028. Phone:: 213-463-3148.

Morris Gelman, senior editor.

Bill Merritt, Western sales manager.
Sandra Klausner, assistant.

BROADCASTING* Magazine was founded in
1931 by Broadcasting Publications, Inc.,
using the title BRroADCASTING*—The
News Magazine of the Fifth Estate.
Broadcasting Advertising* was acquired
in 1932. Breadcast Reborter in 1933,
Telecast* in 1953 and Television* In
1961. Broadcasting-Telecasting* was
introduced in 1946,

*Reg, U.S. Patent Office.

© 1969 by BROADCASTING Publlcations Inc.

The value of a good schedule

EpiTor: We must take exception to one
of the minor points made by Raymond
L. Saks in the March 10 “Monday
Memo.” We wholly subscribe to Mr.
Saks’s basic contention that there is
great value to contemporary radio and
that the promotion tied in with that
contemporary radio (or any media buy,
broadcast or otherwise) must be de-

veloped in an imaginative manner.

However, Mr. Saks says: “It is our
feeling that it does not take a great
deal of talent to buy time. . . .” Poppy-
cock! Timebuying takes a great deal
of talent, training, background and
knowledge-—and that’s a hard combina-
tion to find.

Yes, anyone can buy time, but very
few can place a good schedule. The
schedule can make or break an ad-
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vertising campaign. The best creative
effort in the world can’t sell a product
unless it is exposed to the right people,
in the right atmosphere and at the right
time. No one can take an ill-placed
schedule and promote it to the point
that it outweighs a well-placed sched-
Lle- - ¢ »

Our philosophy in media buying is:
“First buy the very best schedule that
you can buy for the particular circum-
stances. Then you’ll have something to
promote.”—Daniel R. Fineberg, direc-
tor of media and market research,
Krupnick & Associates, St. Louis.

Restricted hours suggested

EpiTor: Many of the outcrys against
the FCC’s proposal to ban cigarette
advertising argue that if the product
can be legally sold, advertising of the
product should not be prohibited.

However, cigarettes cannot be sold
legally to minors in many states. Per-
haps some restrictions as to when
cigarette advertising may be broadcast
(say, after 9:30 p.m.) would be a suit-
able compromise. A few stations are
voluntarily instituting plans whereby
tobacco advertising will be placed at
times least likely to have a youthful
audience. . . .—Royal D. Colle, Tru-
mansburg, N. Y.

TAPECASTER,|

Tapecaster Obsoletes Competition

Writer charges hypocrisy

EoiTor: When is the television industry
going to start acting like an adult? It
certainly has come of age by now. I
am referring to the lack of integrity
and general interest on the part of pro-
ducers, agents, networks, studios and
the various other powers-that-be in the
area of developing and using new writ-
ers who are obviously talented.

I have listened to cries that there are
no new writers on the scene with any-
thing to offer. That’s all I've heard for
the past three years. All it is is a lot of
hypocritical garbage that they think
they can hand out as a token gesture
of their so-called “interest.”

The fact is, everyone is shirking his
responsibility to the preservation of the
television industry. I have a special in-
terest in situation comedy; I also have
talent to write it and write it damn
funny. But do you think anyone is will-
ing to give me a fair chance? No. I'm
not blessed with prime contacts at the
studios and with the producers of the
26 situation comedies; all I'm blessed
with is talent, ambition, perseverance
and faith in God. Probably the worst
offender is the Writers Guild of Amer-
ica itself.

All they can seem to come up with
is some token program for minorities.

I'm not prejudiced against minorities
because 1 am part of a minority that
wishes to write for television and is not
being given even a slight chance to do
s0.—Bart Andrews, Hollywood

Armed Forces wants Sid Hix

EpiTOoR: I am interested in obtaining
the original of the Sid Hix cartoon ap-
pearing in BROADCASTING, Feb. 24—
George A. Gallivan Jr., chief, Armed
Forces Production Service, Office of In-
formation for the Armed Forces, Wash-
ington.

(Original art work has been forwarded.)

Drawn for BRroapcasTING, by Sid Hix

“After the gemeral has pinned on all his

ribbons _and medals, you tell us the broad-
cast will be in black and white!”

with new SUPER-TORQUE hysteresis synchronous motor

New SUPER-TORQUE
motor represents a
significant break-
through in professional
tape cartridge
machine design and
promises far better
performance with
years of trouble-

free operation.

» Twice the weight
375% higher torque
e Rated continuous
duty

Heavy solid
construction

¢ Large bearings
Estimated 3-times
longer life

May be oiled with-
out disassembly

TAPECASTER

OLD TYPE

“Don't buy a cartridge
machine with built-in
obsolescence"”

Box 662 - 12326 Wilkins Ave., Rockville, Md. 20851 Phone: (301) 942-6666

NEW SUPER-TORQUE
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WBAL beats every

Whichever way they're
headed—home or office—
more Baltimoreans tune to
WBAL Radio 11. WBAL also
jeads with the biggest male
audience throughout the
day, every day of the week.

What's the big attraction?
More complete news
coverage. A swingin’ sports
line-up. And music to
take the sting out of the
toughest day.

No wonder WBAL gets the



other radio station
and going.

g

lion's share of local-radio
advertising dollars.
To spread the word about
your product or service, »
call us at 301-467-3000. B It
We'll see that you get all a Imore

the time you need. *Based upon A.R.B., October 1968



MﬂﬂWﬁ”’a from Joe Parkin, Bankers Life & Casualty Co., Chicago

How Paul Harvey gives an assist to Bankers Life

Pau] Harvey’s association with Bankers
started more than 16 years ago over
wLs, the Chicago outlet for ABC. The
purpose of our radio advertising then
—as it is today—was to produce sales
leads for our insurance agents, just
like our advertising in other media. The
response was so good that we soon de-
cided to sponsor him on the full ABC
network. Now, 16 years later, Paul
Harvey still speaks for Bankers nine
times a week—Monday through Satur-
day at noon, and Monday, Wednesday
and Friday at 7:55 a.m.

As far as we know, the 16-year
Bankers-Harvey-ABC relationship is
unique in broadcasting history. No other
direct-response advertiser has ever spon-
sored a broadcasting personality on a
single radio network for more than 16
years as part of a mass-merchandising
effort where results are carefully meas-
ured in terms of lead production.

There are several reasons for the
continuing success of these Paul Har-
vey broadcasts, but the most important
of these must be Mr. Harvey himself—
the personality that is mirrored in his
programs.

The Harvey broadcasts are forceful,
incisive and witty. His news items hit
national issues, but they also include
the man on the street and his foibles.
He mixes the good with the bad. Along
with frightful statistics on rising crime
rates, Mr. Harvey thinks it important
to tell about increased church attend-
ance and marriages that have lasted
happily for over half a century. In
other words the Harvey programs offer
something for everybody.

But from the beginning of his Bank-
ers-White Cross broadcasts, Mr. Harvey
realized that capturing an audience for
himself would not be enough. To give
us maximum sales mileage for our
sponsorship, he knew he would have
to deliver this same audience to us.
This he did.

Unlike most newscasters, Mr. Harvey
delivers his own commercials live. And
he integrates them into his program
format so skillfully that the product
story tends to become part of the daily
news story. This not only prevents stale-
ness, it lends credibility and urgency to
each message. When coupled with his
unique flair for projecting enthusiasm,
it is not hard to understand why Mr.
Harvey's broadcasts continue to be able
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to bring good response.

Seen from another angle, the Harvey
audience reacts to Bankers’ messages
because it identifies with Mr. Harvey’s
sponsor as it does with Mr. Harvey. The
loyal and devoted listener looks to Mr.
Harvey as his friend, mentor and the
voice of his own conscience. He believes
in Bankers because he trusts Paul Har-
vey. This is undoubtedly one of the
major reasons why the Harvey audience
continues to be a profitable market for
our health-insurance policies.

With a Harvey lead in his hand,
Bankers agents have a great door
opener. “Paul Harvey asked me to
bring you the book you wrote for”
gets him easily inside the door. And be-
cause Mr. Harvey attends our sales con-
ventions and meets many of our agents,
they can talk about Mr. Harvey—the
man they know personally—while giv-
ing their sales presentation. It is no
wonder then that sales from Harvey
leads are better than average.

Mr. Harvey’s personal involvement in
company functions is an important fac-
tor in our over-all marketing strategy.
On the one hand, as I pointed out be-
fore, it makes each Harvey lead the
agent receives more valuable. Mr. Har-
vey appreciates this and that is why he
goes out of his way to know as many
people in the organization as possible.
This includes visiting with John D.
MacArthur, close friend and Bankers
board chairman, and shaking hands
with agents and managers wherever he
travels. When his schedule permits,
he’ll drop into a Bankers office to say
hello. What’s more, mention of these
impromptu visits often gets on the air

as part of the commercial. And our
sales people know how to capitalize on
this extra publicity at the point of sale.

On the other hand, Mr. Harvey’s
frequent contacts with our sales force
helps him understand and talk about
White Cross. When he says “I’ve known
these White Cross folks for 16 years

. . worked with them . . .” he sounds
as if he means every word, because he
does.

Mr. Harvey’s contribution to our total
lead-procurement program—one of the
most sophisticated in the nation—is
valuable. But in these 16 years, he has
come to mean a great deal more to us
than a successful White Cross “sales-
man.” His identification with Bankers-
White Cross is firmly established—and
this is good for both of us. Mr. Harvey
keeps Bankers and the White Cross
folks in front of 19-million ABC list-
eners every week. This too is good for
our corporate identity. And while we've
never tried to measure the impact of
Mr. Harvey’s association with Bankers
on our other media ads, we're confident
that it exists.

In the past 16 years, Bankers has
leaped into national prominence in the
insurance industry. Today we are the
number-one stock company offering in-
dividual health insurance. And White
Cross is a household word in millions
of homes across the nation. No single
man, no single effort can take the credit
for our growth. But in our over-all
merchandising effort, Paul Harvey
played and continues to play an im-
portant part. The story of Bankers
growth and expansion could not be
written fairly without him.

Joe Parkin, marketing services vice presi-
dent, Bankers Life & Casualty Co., Chica-
go, has been with the company since 1955,
when he joined it as an assistant advertising
director. His background is in the direct-
mail field; he has been with O. E. Mclntyre
(now Metromail), and at present serves as
a director of the Direct Mail Advertising
Association. At Bankers Life, Mr. Parkin
directs what is described as one of the na-
tion’s most sophisticated “lead-producing”
ad programs.
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We’re glad we could help

A letter thanking the Fetzer radio station in Kalama-

zoo for helping a listener locate a Jost dog called

“Zeke” may seem like a little thing. But what's

important is that the writer thought about the station

when “Zeke” was lost. We listen to our listeners —

our listeners listen to us. It's a nice arrangement.
That’s real communication.

She %@wz Salions

WKZO WKZO-TvV KOLN-TV KGIN-TV WJEF .
Kal Kal Lincoln Grond Island Grand Rapids

wwiv WWUP-TV WIJFM WWTV-FM WWAM
Cadillac Sault Ste. marie  Grand Rapids Cadillac Cadillac
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Guards against cinching.

“Scotch’” Brand No. 400 now
solves your video tape handling
and shipping problems. A new,
matte-finish back treatment
virtually eliminates cinching,
windowing and creasing.
Capstan slippage is a thing

of the past.



New“Scotch”Brand
Color Video Tape
guards itself against damage.

——
Guards against Guards against dust ' ~ ‘
scratching. damage. , ] i
The exclusive treatment on This highly conductive treatment

“Scotch” Brand No. 400 resists reduces static attraction of

scratching, eliminates polyester contaminants that can damage
redeposits on the oxide surface. tape and VTR heads. New No. 400
Prevents the increase of gives you built-in protection,
dropouts and effectively extends  plus performance — the finest

tape life. value in color video tape. LOMPANY ) i
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THE PRINCIPAL AWARD 1968

From Freedoms Foundation at Valley Forge
Television Program Category

“FOR OUTSTANDING ACHIEVEMENT IN BRINGING ABOUT
A BETTER UNDERSTANDING OF THE AMERICAN WAY OF LIFE.”
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Jz?z/zm&gy Lo W giimer - Jabesscls Ehbark

A production of the Special Affairs Division
of Bonneville International Corporation

THE BONNEVILLE GROUP

WRFM, New York, N.Y. KMBZ-AM, KMBR-FM, Kansas City, Mo.
KBIG-FM-AM, Los Angeles-Avalon, Calif. KSL-AM-FM-TV, Salt Lake City, Utah
KIRO-AM-FM-TV, Seattle, Washington KID-AM-FM-TV, Idaho Falls, Idaho

WNYW, International Shortwave, New York, N.Y.

Our gratitude to the following television stations releasing this program:

KGGM, Albuquerque, N.M. - KFDA, Amarillo, Tex. - KTVA, Anchorage, Alaska - WAGA, Atlanta, Ga. - KERO, Bakersfield, Calif. - WMAR,
Baltimore, Md. - WAFB, Baton Rouge, La.-KOOK, Billings, Mont. - WINR, Binghamton, N.Y. - KBOI, Boise, Idaho - WHDH, Boston,
Mass. - WLTV, Bowling Green, Ky. - KXLF, Butte, Mont. - WGN, Chicago, Ill. - WBOY, Clarksburg, W. Va. - KFDW, Clovis, N.M. - WTVM,
Columbus, Ga. - WFAA, Dallas-Ft. Worth, Tex. - WEHT, Evansville, Ind. « KTVF, Fairbanks, Alaska - KDLO, Florence, $.D. - KRTV, Great
Falls, Mont. - KDUH, Hay Springs, Nebr. - KHOU, Houston, Tex. - WHNT, Huntsville, Ala. - KID, Idaho Falls, Idaho - WLBT, Jackson,
Miss. - WFGA, Jacksonville, Fla. - KMBC, Kansas City, Mo. - WBIR, Knoxville, Tenn. - KLAS, Las Vegas, Nev. - KHSD, Lead, S.D. - KLEW,
Lewiston, Idaho - KTHV, Little Rock, Ark. - WHAS, Louisville, Ky. - KTLA, Los Angeles, Calif. - KCBD, Lubbock, Tex. + WT'VJ, Miami,
Fla. - WKRG, Mobile, Ala. - WNHC, New Haven, Conn. - WNEW, New York, N.Y. - KOSA, Odessa-Midland, Tex. - KOCO, Oklahoma City,
Okla. - WOW, Omaha, Nebr. - WDBO, Orlando, Fla. * WGEM, Quincy, Ill. - KEPR, Pasco, Wash. - KPHO, Phoenix, Ariz. « WCSH, Portland,
Me. - WAVY, Portsmouth, Va. - WRAL, Raleigh, N.C. - KOTA, Rapid City, S.D. - KPLO, Reliance, S.D. - KOLO, Reno, Nev. - KCTV, San
Angelo, Tex. - KSL, Salt Lake City, Utah - KTVU, San Francisco-Oakland, Calif. - WTOC, Savannah, Ga. - KFDO, Sayre, Okla. - KIRO,

Seattle, Wash. - KSLA, Shreveport, La. - KELO, Sioux Falls, S.D. - KREM, Spokane, Wash. - KWRB, Thermopolis, Wyo. - WIBW, Topeka,
Kan. « KXJB, Valley City, N.D. - WTTG, Washington, D.C. - KIMA, Yakima, Wash.
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Broadeasting

Showdown coming on TV-code czar

Nixon backs Pastore in decrying sex and violence;
CBS refuses to yield; more Senate hearings talked

The battle between broadcasters and
the government over control of broad-
cast program content was escalated last
week by unexpected White House ac-
tion. In a letter to Senate Communica-
tions Subcommittee Chairman John O.
Pastore (D-R. 1.), President Richard
Nixon said that he shared thc scnator’s
“deep concern and strongly applaud
your vigorous criticism of what you
regard as the misuses of this great
medium.”

The letter, dated March 24—the day
before Mr. Nixon's personal appear-
ance before broadcasters assembled for
the annual convention of the National
Association of Broadcasters—but not
delivered to Senator Pastore’s office un-
til March 26, capped a week in which
Senator Pastore claimed at least a two-
thirds victory in his drive to have nct-
works vest strong preview authority
with the NAB Code Authority.

Elsewhere in Washington, the week
saw the introduction of a bill by House
Commerce Committee Chairman Harley
-0O. Staggers (D-W. Va.) that would

give the government specific authority
to review news-coverage judgments of
broadcasters by requiring stations to
permit inspection of all newsfilm or
tape outtakes. The bill would also make
falsification of news coverage a federal
offense. The Staggers bill stemmed
from legislative recommendations con-
cerning his Investigations Subcommit-
tee's probe of a wBsM-Tv Chicago mar-
ijjuana documentary (see page 76).

And in the face of these develop-
ments, a television entertainer—Tommy
Smothers—went to Washington to
make his case against programing cen-
sorship and found an ally in Senator
Vance Hartke (D-Ind.), second rank-
ing Democrat on Senator Pastore’s
Communications Subcommittee. Sena-
tor Hartke began planning a full-scale
counterattack—complete with further
hearings by the subcommittee featuring
Mr. Smothers, others involved in tele-
vision programing's creative processes
and academicians.

The Nixon letter made no direct
reference to Senator Pastore’s action

program to prod broadcasters into tak-
ing immediate steps to reduce the sex
and violence content of programing,
particularly by strengthening the ap-
plication of the NAB code. But the
President did single out for approval
the senator’s successful efforts to en-
list the surgeon general of the U. S. to
conduct a study of television’s impact.

“I want you to know,” President
Nixon told Senator Pastore, “that T
join you in supporting the proposed
one-year study of the possible relation-
ship between scenes of sex and violence
on television and antisocial behavior
among young people.”

The senator’s “forthright stand,” Mr.
Nixon notes, “is one that reflects the
views of very many Americans who are
deeply concerned with the ethical as
well as the artistic level of many tele-
vision programs and commercials.”

A key paragraph of the Nixon letter
indirectly extended the President’s sup-~
port to the whole Pastore package for
programing reform—including central-
ized previewing of network fare: “The

a:

President Nixon paid a call on the National Association of
Broadcasters convention at a management luncheon last
Tuesday, spoke for about 25 minutes about his Vietnam and
ABM policies, but never said a word about the letter he
wrote the same day endorsing Senator John O. Pastore’s
crusade against sex and violence on television. In picture
above are Grover Cobb, xvGs Great Bend, Kan., NAB
joint-board chairman; Frank Pace Jr., chairman of the Corp.
for Public Broadcasting, who addressed the same meeting;

Harold Essex, wsJs-1v Winston-Salem, N. C., co-chairman
of the NAB convention committee; the President, and, part-
ly hidden, Vincent T. Wasilewski, NAB president. In his
speech Mr. Nixon said: “l am addressing one of the most
powerful groups in the nation.” Then he added: “I am the
world’s living example of what television can do to—and
for—a candidate.” Of radio he said: “We found a useful
medium in the last campaign.” The rest of his remarks were
concerned with Vietnam and the missile-defense system.
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medium of television reaches the widest
possible audience in the most intensely
personal manner of any of the mass
media. I share your deep concern and
strongly applaud your vigorous criti-
cism of what you regard as the misuse
of this great medium.”

Senator Pastore, the President con-
cludes, has “indeed served the public
interest well by bringing greater public
attention to this problem.”

The Pastore plan to have networks
submit programs for previewing by the
NAB Code Authority was the subject
of a hearing before the Communica-
tions Subcommittee (BROADCASTING,
March 17) at which the senator noted
the long-term opposition to such a prac-
tice from CBS President Frank Stanton
and indicated that he had understand-
ings from the NBC and ABC network
heads that their support might be forth-
coming.

In his address at the NAB manage-
ment conference luncheon on Monday
(March 24), Senator Pastore cited de-
tails of the official responses of all three
networks.

“I can report to you today,” he said,
“that NBC and ABC—putting aside
their misgivings and in a spirit of co-
operation—have agreed to this pro-
posal [to permit the code authority, as
a matter of right when it deemed it
necessary, to prescreen network pro-
grams], which 1 consider an act of
statesmanship and T congratulate them
for it.

“CBS found it impossible to join in
this cooperative effort. This T consider
to be unfortunate. T would have been
much happier had this decision been
unanimous,” the senator said.

“But, be that as it may,” the senator
continued, “I prefer to look to the
future for good results rather than to
keep on banging the past over the
head.” He noted that CBS. despite its
formal disavowal of the previewing
prooosal, had promised an intensified
corporate effort in keeping excesses off
the network.

But the code, he reminded his audi-
ence in what perhaps was an intimation
that he did not consider the matter
closed, “is a creation of the TV in-
dustry. Tt is administered by broad-
casters for broadcasters. And any sug-
gestion that it would lead to govern-
ment censorship has no foundation on
fact or reason. . . .

“In very simple terms,” he said
sternly, “the code is a steo awav from
government regulation and a step in
the direction of self-regulation.”

A close examination of letters sent
from NBC and ABC to NAB President
Vincent T. Wasilewski, however, raised
the possibility that the responses to the
Pastore proposal had been indeed
unanimous—but unanimous in leaving

Why CBS
won't go along

Government manipulation
of stiffened code office
is specter Stanton sees

The case against a “czar” for television
programing was marshalled in meticu-
lous detail by Dr. Frank Stanton, pres-
ident of CBS Inc., in his letter notify-
ing Senator John O. Pastore (D-R.I.)
last week that CBS, alone among the
networks, would not accede to his re-
quest that they submit their programs
for prescreening by the Code Authority
of the National Association of Broad-
casters (see page 27).

» Licensee responsibility, he said, is
*not delegable™.

= A single, centralized authority em-
powered to rule in advance on the ac-
ceptability of programs would inevit-
ably be exposed to government pres-
sures, and broadcasters just as inevit-
ably would be subjected to controls
over program content that are forbid-
den by the First Amendment to the
Constitution.

= In addition, a centralized authority
with prescreening powers would nec-
essarily become involved in all stages
of program production, from planning
to editing, thus inhibiting creativity and
weakening the television medium.

Dr. Stanton’s letter, four pages sin-
gle-spaced, stressed that his own time
and that of his associates had been de-
voted almost exclusively to Senator
Pastore’s proposal throughout the week
since the senator had pressed him to
reconsider CBS’s long-standing refusal
to let the code authority prescreen its
programs. In addition, he said, a special
meeting of the CBS Inc. board was held
on March 20 to consider the issue and

the question was reviewed again with
the CBS-TV affiliates advisory commit-
tee on March 22.

Both the CBS board and the affiliates
committee, he said, concurred with and
supported the decision to stand by ex-
isting CBS policy on the issue—an is-
sue that, in his view had “brought the
television medium to a grave, even a
historic, moment.”

Dr. Stanton said he shared Senator
Pastore’s “concern about the many
manifestations of social instability in
the country today,” and agreed that
media performance cannot be separated
from these manifestations. “Like you,”
he said, “I realize that when the going
gets rough, there is a tendency, as at
present, to be rough on the media, par-
ticularly on radio and television, which
alone are licensed by the government.”

In that context, he continued, “the
cxpeditious course for CBS—certainly
the more cautious course—would be to
accommodate your view and accede to
your proposal. I say this out of respect
for your position, and in full knowledge
of the many difficulties which the in-
dustry presently faces. But in the final
analysis, we have decided that we can-
not—and in the public interest should
not.” He continued:

“The Federal Communications Act
places upon each broadcast licensee—
including the network companies in
their capacities as licensees of the sta-
tions they own—a responsibility to op-
erate in the public interest. That re-
sponsibility is not delegable.

“Consultation from within and with-
out the industry is not only welcome;
in the case of CBS, it must be sought.
We insist that our station and network
executives actively pursue such advice
including regular consultation with the
NAB Code Authority. But the ultimate
responsibility must be ours—ours and
that of the individual affiliated stations
who decide to grant or withhold clear-
ance of our programs.

matters almost exactly as they had
stood before the cry was raised for
mandatory previewing.

The CBS letter, from Dr. Stanton to
Senator Pastore, recapitulated the net-
work president’s arguments against
establishing a routinized procedure that
would, in his opinion, evolve inexorably
into a programing czar—even if the
code authority attempted, in the begin-
ning, to preview on only a consultative
basis (see above).

The NAB Code Authority insists that
it has, on several occasions, requested
and been granted previewings by CBS.

The Stanton letter to Pastore was
silent on this point—whether the net-
work would, in the future, honor a
similar request from the code office—

28 (LEAD STORY)

but Dr. Stanton did reaffirm to the
senator that CBS “will most assuredly
consult and advise with the code au-
thority. . . .”

Stockton Helffrich, director of the
NAB Code Authority, said after the
Pastore speech and release of the three
networks’ letters that he did not feel
that the developments would constrain
the code authority from asking again,
if the need should arise, for a CBS
preview.

The NBC letter, from network
President Julian Goodman to NAB
President Wasilewski, noted that NBC
had foliowed the practice since 1962
of allowing code prescreenings at the
request of the code director and con-
firmed—*although it is not spelled out
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“To pcrmit our affiliated stations to
cxercise their responsibility, it has long
been our practice to prescreen for them
by closed circuit, on virtually a daily
basis, programs—in their entirety—of
particular interest. These programs in-
clude those which, in the network’s
opinion, are sufficiently controversial in
content to justify previewing, as well as
programs which the affiliate has specific-
ally requested for preview.”

It may be argued, Dr. Stanton said,
that prescreening by the code author-
ity would be no more than “outside
consultation,” unobjectionable “so long
as it stops short of external control.”

But, he continued, “you know how
cxposed the broadcaster is to govern-
ment influence and authority.” The fact
that broadcasters are licensed by and
accountable to the government, he said,
is what would make code-authority
prescreening more than “outside con-
sultation.”

“It would be only a matter of time
before the government would go to the
code authority about our performance
—initially to inquire, then to urge. This
would spell the beginning of the end of
our independence. Ultimately, a mem-
ber of the FCC—or a committee chair-
man less restrained than you—would
insist. As individual communications
enterprises, we can maintain our inde-
pendence before the government. As a
monolithic group committed to homo-
geneous standards and speaking with
one voice, we could not.”

Ultimately the prescreening process
would subject broadcasters to unconsti-
tutional controls, he maintained. A neg-
ative ruling by the code authority
would in fact tend to make affiliates
refuse to clear programs carrying that
ruling, he said, because the affiliates
“would know that such clearances
might ultimately be given decisive
weight in license-renewal proceedings.”

Dr. Stanton agreed with Senator Pas-
tore that at times industry “czars” have

been considered highly effective in fields
such as baseball and motion pictures.
“But broadcasting,” he said, “is not
baseball and it is much more than mo-
tion pictures. It is a vital communica-
tions medium of unprecedented im-
portance and one which is regulated—
but not as to particular program con-
tent—by the federal government.”

He insisted that ‘“the responsibility
for evaluating and judging programs—
like the responsibility for creating and
transmitting them—cannot be central-
ized. In our society the determination
of taste and propriety as to television
programs must be pluralistic.”

In addition, he said, an authority
with the power of prior program ap-
proval “would be effective only if it
participated—as our program practices
staff does—at every step of the tele-
vision-production process. . . . An out-
side agency wielding the blue pencil
would throttle the creative impulses
which are essential to the continuing
improvement of television [and] would
weaken the medium, not strengthen it.
- . .. We must not hobble the oppor-
tunity for people now in the ranks, and
of the next generations, to bring about
innovative progress in the performance
of the medium.”

Dr. Stanton stressed that CBS's pro-
gram standards are “at least as rigor-
ous, if not more so,” than those of
NAB, and that CBS’s own program
staff is “substantially larger” than the
code authority’s even though the latter
must be concerned not with one net-
work but with three, as well as with
numerous syndicators and hundreds of
stations.

Despite the turndown, Dr. Stanton
also assured Senator Pastore that CBS
would intensify its efforts to improve
its own standards, “be responsive to the
issues you have raised,” continue to
prescreen programs for affiliates and
“will most assuredly consult and advise
with the code authority of the NAB.”

in the Outline of Procedures” [sub-
scribed to by the three networks in
1962]—to continue to extend the pre-
viewing courtesy.

The ABC response, in a letter from
Alfred R. Schneider, vice president and
assistant to the executive vice presi-
dent, ABC, to the NAB president, was
that ABC would be agreeable to spell-
ing out, in an amendment to the Out-
line of Procedures, that the NAB code
director “may, in his discretion, request
a screening of [a] program prior to
broadcast so that such questions [as to
acceptability based on advance descrip-
tive program information] may be con-
sidered by the network concerned.”

ABC noted that in its testimony be-

fore Senator Pastore’s subcommittee it
opposed “any form of mandatory pre-
screening of all programs, however im-
posed, by the code authority.”

Mr. Helffrich said he did not know
if it would prove necessary to actually
change the terms of the Outline of
Procedures along the lines suggested
by Mr. Schneider, inasmuch as the
letters from NBC and ABC reaffirm
that he may “request” previews.

The impact of the letters on pro-
cedure was regarded as minimal by one
highly placed network executive who
had read all three. When asked what
the letters had changed, he replied,
“almost nothing.”

His answer came before release of

the Nixon letter to Senator Pastore.
The presidential letter also lent impetus
to speculation that the Pastore crusade
against televised sex and violence was
not necessarily a closed affair.

Mr. Nixon's encouragement could go
far in dispelling any gloom in Senator
Pastore’s camp over a substantial
amount of bad press his preview pro-
posal had engendered in some of the
nation’s more prestigious dailies, as well
as in lesser newspapers. That some of
the criticism had nettled the senator
was apparent when he ad libbed into
his prepared text a plea to “let’s cut
out the filth, and cut out the slanderous
statements in cheap publications about
the motivation of a certain member of
Congress.”

The last session of the Pastore hear-
ings were adjourned “subject to the
call of the chair,” but only after senti-
ment was expressed—with Senator
Pastore in agreement—that producers
and writers have more to do for the con-
tent of programing, for good or bad,
than network presidents or station
owners, and should perhaps contribute
to the hearing record.

That sentiment, coupled with an in-
creasing rivalry between Senators Pas-
tore and Harkte concerning the adequa-
cy of the whole effort at dealing with
the television problem, led to a reported
commitment by Senator Pastore to
Senator Hartke for another round of
hearings. That hearing, featuring atten-
tion-getting television talent and big-
name authorities from the academic
world, would undoubtedly attract abun-
dant national news coverage.

Senator Hartke, whose unhapoiness
with Senator Pastore’s approach to-
ward the violence study—which he
wanted the Communications Subcom-
mittec rather than the surgeon general
to undertake—met last Monday for
lunch and later that evening in his
home with Tommy Smothers, who was
in town to urge that programing cen-
sorship be lessened, not strengthened
(see page 32).

The Smothers encounter with Sena-
tor Hartke sparked a natural alliance,
which came to at least preliminary
fruition at a midnight meeting in which
plans were laid for the next stage of
hearings. The planning session came
after Mr. Smothers had confronted a
potentially hostile assembly of Indiana
broadcasters, who had gathered at the
Hartke home for Indiana corn pudding,
a no-holds-barred discussion with the
senator on public affairs generally, and
a chance to greet or take pot shots at
Mr. Smothers. whose presence and
mission in Washington had been widely
reoorted in the daily press.

Later, at the strategy session, it was
decided to press for hearings involving
testimony by Mr. Smothers some time
in May, with the Smothers staff to work

BROADCASTING, March 31, 1969

29



Launch: NT/ average audience, periods of common coverage, 11 AM-1 PM, 3/3/69.
Splashdown: Nielsen MN A average audience, periods of common coverage, 10-11:30 AM, 3/3/69.
Audience estimates subject to qualifications available on request.




The splashdown of Apollo 9 provided some of
the most spectacular scenes in television history —
scenes that drew a larger audience to NBC than
anywhere else. : ’

For despite some hastily published claims to the
contrary, the down-to-earth fact is that the NBC
audience for splashdown coverage was 26% larger
than that of the number two network. (Just as the
NBC audience was 21% larger for coverage of the
Apollo 9 launch.)

We’re pleased more people landed with us, and
pleased that it usually happens that way when all
three networks cover the same event.

Among the reasons, we suspect, is viewer appre-
ciation of the times when NBC carries an event
alone. Like last week’s extended, live coverage of
the Senate hearings on the ABM. Or Barbara
Walters’ five-part “Today” interview last week with
Dean Rusk, his first detailed interview since leaving
office.

We can only guess at the spectacular scenes
future Apollo missions will offer, but we know NBC
News will be ready to report them.

That will be our down-to-moon story.

NBC News




with the senator in suggesting other
witnesses from television production
enterprises and the social sciences.
(Suggestions here ranged beyond stu-
dents of psychopathology into the
broader world of cultural anthropology
—Margaret Mead was one of the
names advanced in speculation.)

Reportedly, an earlier discussion on
future hearings between Senators Hartke
and Pastore concluded with the under-
standing that if Senator Hartke would
provide a list of witnesses Senator
Pastore would call the hearings. That
report was not contradicted by Senator
Pastore’s office, which explained that
suggestions for future witnesses were
to be entertained from a variety of
sources although no such suggestions
had yet been received.

The specific position that Senator
Hartke seemed to be adopting, by his
sponsorship of Mr. Smothers’s position,
was directly opposite to the Pastore
proposal for code previewing. Mr.
Smothers opposed a strengthened code
apparatus on the grounds it would add
another layer of editorial control on
creative innovations in programing.

Senator Hartke’s original interest in
“depth hearings” on TV violence did
not seem to lend itself at the time to
any move for more permissiveness in
programing. But one Smothers argu-
ment seemed to influence the senator—
the contention that program creators
were forced into use of violent themes
to add dramatic values and excitement
to programing precisely because they
were barred by confining network con-
tinuity policy from tackling meaningful
but controversial conflics.

At the same time, as the discussion
with the Indiana broadcasters evolved,
it became clear that Mr. Smothers, who
began with a simple plea for no cen-
sorship at all, was progressively lean-
ing toward the anti-Pastore position
(and pro-Dr.-Stanton position) that

Tommy Smothers (r), in Washington for
an appearance at the Intercollegiate
Broadcasting System convention (March
23), held a new conference later that

editorial control over network product
—to whatever extent necessary—should
be exercised by individual affiliates
rather than by a centralized authority.

Washington odyssey
of Tommy Smothers

Complaints about network
censors gain Hartke's ear;
maybe more Hill hearings

A television entertainer, embattled with
his network over control of his pro-
gram’s content, went to Washington on
the eve of the National Association of
Broadcasters annual convention to try
to do just what NAB delegates do—
make friends and influence people.

Before he was through he had found
an agent for a return performance—a
senator, at that—picked up a Life
photographer-and-reporter team, and
faced a sizable group of broadcasters
from grassroots America—the sort of
broadcasters who might be expected to
take the dimmest possible view of his
plea for freedom to air controversial
programing.

That confrontation went well for
Tommy Smothers, but all wasn’t roses
during his visit. One ploy did not come
off—an improvised plan (against high
odds) to gain an opportunity to address
a CBS affiliates meeting at the con-
vention. A trial balloon had been
launched in the pages of the Wash-
ington Post for an appearance before
the affiliates, but it went straight down.
(“I walked by the place a couple of
times,” he said later, “but nobody asked
me in.”)

But, although his visit to the con-
vention hotels proved relatively un-

afternoon. Prior to meeting with the

newsmen, Mr. Smothers talked for
about an hour with FCC Commissioner
Nicholas Johnson (I).

profitable, a celebrity’s entree prevailed
in several of Washington’s permanent
encampments of the powerful.

Mr. Smothers made the rounds on
Capitol Hill, where he conferred with
members of the California delegation
and other members of Congress, and
visited in FCC offices on Monday
(March 24). At the FCC he conferred
with Commissioners Kenneth Cox and
Nicholas Johnson—mainly seeking in-
formation on where the power really
was, Mr. Smothers explained later.

The most productive contact was
made on Capitol Hill, when Mr. Smoth-
ers had lunch with Senator Vance
Hartke (D-Ind.). At that meeting the
stage was set for a visit that evening
at Senator Hartke's home, the scene
of a reception and buffet for about 90
NAB members from Indiana and neigh-
boring states. After a discussion session
with the broadcasters that grew so
animated that the senator had difficuity
clearing the decks for a subsequent
post-midnight strategy session, plans
were laid for Mr. Smothers’s appearance
at a hearing before the Senate Com-
munications Subcommittee, along with
others involved in television program
creation and social scientists who could
testify to changing standards and cul-
tural upheaval (see page 27).

The Smothers brothers’ odyssey—
he was accompanied by two aides:
Denny Shanahan and John Barrett, but
his brother Dick was not along on the
Washington mission—began on Sunday
morning (March 23) with participation
in a panel discussion during sessions
of the Intercollegiate Broadcasting Sys-
tem.

That afternoon Mr. Smothers held
a reception in his hotel suite that
developed into a news conference. For
about an hour before the reception he
had private talks with FCC Commis-
sioner Johnson.

In talking to reporters he sharpened
his rhetoric in discussion of his com-
plaints of CBS-imposed control of his
program’s content.

“I used to call it artistic interference,”
he said. “Now, after three years, I'm
calling it exactly what it is—censor-
ship.”

It was at the Hartke gathering that
Tommy Smothers faced his toughest
audience and perhaps made his greatest
progress. The colloquy was not with-
out its slips—broadcasters were startled
to be told that the FCC wasn’t the
problem, especially when that news
was coupled with kudos for Commis-
sioner Johnson, and several earthy ex-
pressions dropped in the presence of
a number of Senator Hartke’s children
were diplomatically ignored but re-
counted with relish the next day by
some of those who had been present.

But the performance, despite minor
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flaws, must have convinced Senator
Hartke that he had a telling witness
at hand. Hecklers were squelched with
finesse and arguments rebutted with
economy —in a way that tended
(but not always) to make friends
rather than enemies. During the con-
frontation, he drove home his central
point that “the country is coming apart
and 80% to 90% of television is
irrelevant.”

“If you think Julia is relevant,” he
said heatedly at another point, “you’re
crazy.” There were no voices raised
for the opposite viewpoint among the
approximately 50 broadcasters involved
in the give-and-take, and many of the
heads nodded in agreement. Another
left-out group, the socially-aware young,
he charged, were only reached as a
coherent and regular audience by two
programs in all the prime-time hours
weekly—the Smothers Brothers Com-
edy Hour and Laugh-In.

The youth audience—the higher teens
to the 30’s—he said, were on the cutting
edge of a great social and cultural wave

of change, and yet their share of broad-
casting service was being effectively
denied by conservative pressures in
supression of controversy. Furthermore,
bland programing was throwing away
the possibility of providing critically
essential communication across the gen-
eration gap, he said.

He called on the local affiliates to
exercise their judgment on carrying
controversial material, rather than rely-
ing on the networks to make editorial
judgments for them, and to press for
enough freedom for program produc-
ers so that local editorial judgments
could be meaningful. If CBS cuts out
a sequence, he said, it can’t be seen
anywhere. But if, say, 50 affiliates de-
cide it is not appropriate for their com-
munities, the remaining affiliates are
free to determine that it is appropriate
for theirs, he concluded.

Mr. Smothers’s difficultly with his net-
work was a subject being dealt with
throughout his Washington visit and on
through last week in New York and
Hollywood, too. In his Washington ut-

terances, Mr. Smothers made it plain
that he felt there would be no Smothers
Brothers Comedy Hour on CBS next
season and that he would be perfectly
happy with that outcome.

Late last week the situation was in
limbo, with the Smothers forces de-
manding exemptions from some of the
network’s programing standards. It was
not considered likely that the exemp-
tions would be granted, but a decision
is to be announced by CBS-TV this
Friday (April 4). Meanwhile, the
Smothers brothers were advised to hold
off on making production commitments
that the performers said must be made
at once in order to effect a change in
the program’s location from Los An-
geles to San Francisco.

But sources in Hollywood and New
York late last week appeared to be quite
confident that there would be a Smoth-
ers brothers show next year and that it
would be on CBS. That would be the
result, it was felt, even if the network
does not budge on the requests for
standards exemption.

TheMedia

A law to deter strike applications?

Now shaping up: a campaign for legislation
to stop licenses from being put up for grabs

For broadcasters worried about so-
called “strike” applications, the Nation-
al Association of Broadcasters 47th
convention in Washington last week
was not unlike a pep rally. The talk
about how they could be protected
against competing applications at re-
newal time was brave, stimulating, even

exhilarating.
But now that the broadcasters are
back home, their conventioneering

done, the morning-after syndrome has
set in. What, after all, did all the talk
really mean? How is action to be fitted
to the words?

NAB President Vincent Wasilewski
set the tone in his keynote address on
Monday. He called on Congress and
the FCC to consider an NAB proposal
that Congress adopt legislation that
would require the commission—before
accepting an application for a broad-
cast license for which renewal is being
sought—to determine first that a grant
of the renewal application would not be
in the public interest.

The talk became even more exciting
a few hours later, when Senator John
0. Pastore (D-R.I.), chairman of the
Senate Communications Subcommittee,

told the convention of his “deep-seated
conviction that public service is not en-
couraged or promoted by placing the
sword of Damocles over the heads of
broadcasters at renewal time.”

The senator, whose subcommittee has
jurisdiction over broadcasting matters,
observed that broadcasting is a costly
business if done well. If a broadcaster
is to discharge his obligations to the
public, he added, he must “have a
reasonable assurance that, if he does his
job—and does it well—he is going to
be allowed to remain in business, and
not have his investment go down the
drain.”

The issue even came to the attention
of the White House, when two White
House assistants met with a group of
broadcast-industry representatives for a
wide-ranging review of broadcast-re-
lated matters. Broadcasters’ concern
about competing applications at renew-
al time was discussed in connection
with a possible legislative program for
implementing new policy (see page 36).

The applause with which broadcast-
ers greeted Senator Pastore’s remarks
indicated the uneasiness they feel as a
result of recent developments. They are

mindful of the commission’s decision
two months ago to deny WHDH-TV Bos-
ton a renewal of its license and to
award the contested channel 5 to a
competing applicant. And they are
aware of the competing applications
that have been filed since then against
the renewal applications of KNBC(TV)
Los Angeles, wNAC-Tv Boston and
wLBT(TV) Jackson, Miss.

The question, however, was how to
cut down the sword. Most broadcasting
attorneys and industry officials ap-
peared determined to make a massive
effort to secure legislation like that
called for by Mr. Wasilewski. But there
were those at the convention who won-
dered whether that approach was wise,
or even desirable. Some felt an effort
should be made to secure relief through
changes in commission policy.

Senator Pastore, even while express-
ing sympathy for the “harassed” renew-
al applicant, contributed to the debate
over the kind of action broadcasters
should take.

If a broadcaster lives up to his prom-
ises to the commission and abides by
the Communications Act and the com-
mission’s policies, “he should not—and
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A time for action (an editorial)

Whatever else they talked about in Washington last week,
one subject was dominant among broadcasters at their na-
tional convention. The best description given it was “renew-
al roulette,” a phrase coined by former FCC Commissioner
Lee Loevinger.

There was no doubt that broadcasters everywhere have at
last realized that no license is immune to attack unless
it is a single media holding managed by its owner who is
engaged in no other pursuits. The question they kept ask-
ing was what can be done about it. And they got the right
-answers.

Vincent T. Wasilewski, NAB president, said that the
“essential first step” was to get legislation that “would re-
quire the commission—before accepting the application of
any other person for a broadcast license under renewal—
first to determine that a grant of the application of the
renewal applicant would not be in the public interest, con-
venience or necessity.” That, of course, would put the bur-
den of proof on the FCC, where it belongs.

Senator John O. Pastore, chairman of the Senate Com-
munications Subcommittee, said that “public service is not
encouraged or promoted by placing the sword of Damocles
over the heads of broadcasters at renewal time.” Only after
a license has been revoked, said the senator, should the
facility be made available to others. Though Senator Pas-
tore did not specify how he thought the principle should
be applied—whether through legislation or FCC policy—
his commitment to it at least implied support for an appro-
priate amendment to the Communications Act.

There are those who are fearful that a request to Congress
for relief may create more problems than it solves. Accord-
ing to this opinion, a Congress that is carrying on cam-
paigns against sex and violence on television and consider-
ing legislation to restrict broadcasters in their pursuit and
presentation of news is in no mood to grant ‘broadcasters
larger claims to their licenses.

It is this publication’s conviction that the opposite is
true. Relief can be achieved if the broadcasters’ case is
presented properly.

An accentuation of the present trend toward licensee vul-
nerability will only lead to lower standards of programing
and advertising. The inclination of all licensees will be
to invest the least in quality of service and take all the
advertising they can get, if they face the prospects of going
out of business at the end of their three-year license period.
It is a loss of service to the public, not the gain of broad-
casters, that is at stake here. Surely as simple a fact as
that can be made clear to a majority of congressmen.

The pursuit of corrective legislation is essential. It must
be accompanied by persuasion at the White House to make
equally essential changes in the membership of the agency
that has created the present anarchy.

The philosophy of regulation now dominating the com-
mission will not be altered by amendments to the law. What-
ever restraints may be imposed by the Congress, the de-
structionists now serving on the FCC and its staff will look
for other ways 4o do their mischief, if they are kept on their
jobs. Unless the Nixon administration wishes to be credited
with the enfeeblement of the broadcasting system, it will
move promptly to make replacements.

I repeat—he should not be placed in
jeopardy at renewal time and have his
license put up for grabs,” the senator
said.

He added that if a licensee has not
performed adequately, “the commission
has its rights of remedy and it can take
appropriate action.” As expressed in his
prepared text, the senator’s thought was
even closer to that of Mr. Wasilewski's.
It said that a license should be “made
available to all comers” only “in the
event [it] is revoked.”

The senator’s office said later there
was no significance in the deviation
from the text. However, although the
kind of change the senator called for
would require an amendment to the
Communications Act, he did not speak
of legislation. And that was no over-
sight.

An aide said the senator believes the
desired result could be brought about
through changes in commission policy
which would make clear an existing li-
censee would go into a comparative
hearing with a measure of protection.
The result, presumably, would be t>
discourage the filing of “strike” appli-
cations.

In the wHDH-TV case, the commis-
sion reversed long-standing policy and
declined to consider the station’s rec-
ord of service on the ground that the
record was “within the bounds of av-
erage.” The commission said that to do
otherwise would place new applicants

competing with renewal applicants “at
a disadvantage.”

It then proceeded to award the chan-
nel to Boston Broadcasters Inc., prin-
cipally on the ground that such a grant
would promote a greater diversification
of media control. WHDH-TV as well as
its affiliated AM and FM stations are
owned by the publisher of daily and
Sunday newspapers in Boston.

The hearing examiner in the case,
who had followed precedent, had pro-
posed the grant to wHDH-TV on the basis
of the station’s record, which he con-
sidered satisfactory and a better index
of future performance than the prom-
ises of the competing applicants.

A reversion to that policy, lawyers
at the convention said, would be helpful
to renewal applicants. However, one at-
torney brushed off suggestions of any
alternative solution short of law with
the remark, “I don’t trust the FCC.”

Commissioner Kenneth A. Cox, who
did not participate in the wHDH-TV case,
found it “a little bit incredible” that a
broadcaster would be unwilling to have
his record challenged at renewal time
by someone who claims to be able to
provide a better service.

The commissisoner, who was a panel-
ist at Mark Century’s program seminar
at the convention (see page 36), called
Mr. Wasilewski’s proposal a “reaction
to a single ruling” which, if adopted,
would free broadcasters “from any risk
of loss.” But he also called it “a shrewd

one . . . that seeks to capitalize on pres-
ent confusion in order to rewrite the
basic tenet of the Communications
Act.”

At least one broadcast attorney ex-
pressed serious reservations about seek-
ing relief through legislation. In a panel
session with other lawyers (see page
72). Robert L. Heald, president of the
Federal Communications Bar Associa-
tion, warned that broadcasters might
have to pay a heavy price for protec-

tion. Rate regulation might be a conse-

quence, he noted.

Mr. Heald asked: “To what extent
would broadcasters sell out for assured
renewals?” He said that, with the pres-
ent freedom from rate regulation,
“we've got a lot going for us.”

But another panelist, former FCC
Commissioner Lee Loevinger, who is
now a Washington attorney, said Con-
gress should act to stop what he said,
had become a game of “renewal rou-
lette.” He said he would “rather see the
regulations spelled out than to continue
this vague practice of unlimited power
by the FCC.”

As for Mr. Heald’s concern regard-
ing protective legislation, Mr. Loevinger
said there are a number of regulated
industries that have no license-renewal
problems and are not rate- or profit-
regulated. He referred specifically to
atomic-energy firms licensed by the
Atomic Energy Commission.

Sol Taishoff, president of Broadcast-
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The White House looks
into FCC'’s future

The Nixon administration has begun
examining the composition and policies
of the FCC.

Last week two White House staff
executives met with an invited group
of broadcasters to get their views on
current broadcast regulation. The dis-
cussion reportedly ranged over many
matters, but the most emphasis was
placed on the present vulnerability of
licensees at renewal time, FCC rule-
makings that would break up multi-
media ownerships, and the make-up of
the commission itself.

The man who called the meeting was
Dr. Clay T. Whitehead, deputy to
Robert Ellsworth, special assistant to
the President. Also present was Abbott
Washburn, now a consultant to the
White House staff. Mr. Washburn was
deputy director of the U.S. Information
Agency during the Eisenhower admin-

istration and later headed a Wash-

ington public-relations firm.

Broadcasters in attendance were
Grover Cobb, of kvGs Great Bend,
Kan., chairman of the National Associa-
tion of Broadcasters board; Vincent T.
Wasilewski, NAB president; Clair R.
McCollough, Steinman Stations; John
F. Dille, Communicana Group; Robert
W. Ferguson, of WTRF-Tv Wheeling,
W. Va,, chairman of the NAB’s tele-
vision code board; Everett H. Erlick,
executive vice president, ABC; Richard
W. Jencks, president, CBS/Broadcast
Group, and Thomas Ervin, executive
vice president, NBC.

During the discussion of FCC per-
sonnel problems, it was said later, FCC
Commissioner Nicholas Johnson was
mentioned by name, although the White
House officials gave no indication of
any change of assignment for him. It
was mentioned that Chairmano Rosel
Hyde’s term expires next June 30, but
there was no word as to whether he
would be asked to remain beyond then.

It was also mentioned that the term of
FCC Commissioner Kenneth Cox, a
Democrat, expires June 30, 1970.

Another meeting with the broad-
casters may be called in a few weeks,
the White House officials reportedly
said.

Dr. Whitehead, who holds degrees in
business administration and engineer-
ing from Massachusetts Institute of
Technology, has been assigned to study
policy making and organization of the
FCC and several other regulatory agen-
cies. His immediate superior, Mr.
Ellsworth, a former congressman from
Kansas, was reported last week to be
under consideration for an ambassador-
ial post.

In addition to acting as a consultant
to the White House, Mr. Washburn is
the U.S. government’s acting repre-
sentative to the International Tele-
communications Satellite Consortium,
assuming the duties of Leonard H.
Marks, who has resigned to resume his
communications-law practice.

ing Publications Inc., another member
of the panel, said he would favor a law
providing for licenses granted in per-
petuity and revocable only for cause.
But since laws are interpreted by men,
he said, what is needed is “new people”
on the commisssion.

One argument against seeking legis-
lation that was heard in private discus-
sions at the social functions that punc-
tuated the convention, but not in the
formal mectings, was the danger in-
volved in failure of such an effort.

Industry representatives whose job it
is to know the attitudes in Congress
believe that the Senate could probably
be persuaded to adopt the desired leg-
islation, particularly in view of the senti-
ments expressed by Senator Pastore,
who is the single most influential man
in the Senate in communications mat-
ters.

However, serious problems are fore-
seen in the House, where the Com-
merce Committee has been extremely
critical of various elements of the broad-
casting industry in recent years. Last
week, Chairman Harley O. Staggers
(D-W. Va.), introduced legislation that
would provide a basis for governmental
supervision of the news judgment of
broadcasters (see page 76). (The pro-
posals grew out of the committee’s in-
vestigation of waBM-Tv Chicago’s two-
part program, Pot Party at a University
[BROADCASTING, March 24].)

If the proposed bill were to die
in the House, the commission and the
courts could conclude that Congress
had decided broadcasters should not be
given special consideration at renewal
time.

However, industry representatives
who were checked last week indicated
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they were ready to take the gamble.
The legislative effort, one acknowledged
“will require some work in the House.”
He noted that the proposal is not with-
out its backers. “Seven thousand broad-
casters will support it.”

Regulation is focus
of Mark Century panel

Broadcasters attending the eighth annual
Mark Century breakfast and program-
ing seminar on Monday morning
(March 24) heard Milton Herson,
Mark Century president, tick off a long
list of problem areas between broadcast-
ers and the FCC, ranging from “one-to-
a-customer” to CATV ownership. The
seminar then opened to a free-wheeling
discussion among panelists FCC Com-
missioner Kenneth A. Cox; Robert A.
Dreyer, retired vice president and gen-
eral counsel, Metromedia, and Harold
R. Krelstein, president of Plough Broad-
casting Co., Memphis.

Commissioner Cox, in addition to
dealing at length in opposition to broad-
casters’ proposals that incumbents be
first denied a renewal before competing
annlication be considered (see page 34),
defended government regulation as
“necessary if the public interest is to be
served.” He said two areas of radio
public-affairs programing bore speciul
watching — opinion and commentary
programs, especially those supplied from
outside the broadcaster’s own commu-
nity, and telephone call-in shows, which
can, he said, become too easily captive
to certain points of view.

Mr. Dreyer charged that the FCC's
emphasis on local program diversity was

a “shibboleth.” If good programing is
available, why not serve audiences with
it, even if it may have been produced
elsewhere, he asked. He also said con-
cern in general over concentration of
broadcast ownership was “absurd.” It
implies, he said, that a licensee with the
maximum 21 outlets, out of thousands
on the air, could prevent the democratic
process from working.

Mr. Krelstein asked, concerning the
growth over time in the number of
broadcast licensees, if it wasn't “just
possible that the Communications Act
and the rules are now obsolete.” Since
1934, he observed, some 40 commis-
sioners of varied viewpoints have
evolved a complex web of regulation
resulting in the present unsettling situa-
tion. The key question, he said, is
whether “destruction of the system is
really in the public interest.”

Staggers House group
adds eight staffers

An expanded staff for the House Com-
merce Committee was guaranteed last
week as the House Administration
Committee approved a budget increase,
which was then voted on and adopted
without objection by the House. The
$100,000 boost provides for eight new
high-level staff assistants, including one
for each of the four subcommittee
chairmen (BROADCASTING, March 24).

The other staffers would be added
to the full committee’s professional
staff of four. They would perform as
specialists in the committee’s area of
jurisdiction and, like the present four,
assist on legislative projects of the com-
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The largest independent producer‘of
network specials—producer of 10 of

the top 15 highest-rated documentaries'
(67-68 SEASON)

offers Jack Paar, Lorne Greene,

Henry Fonda, Judy Garland,

Joey Bishop, Richard Basehart,

Bob Newhart, Theodore White,
Pearl S. Buck, Harry Reasoner,

Al Capp and Robert . Kennedy

MPC speaals

Port %
folio

AVAILABLE FOR THE FIRST TIME IN SYNDICATION

Tremendous audience attraction, high
ratings, blue chip advertiser successes,
critical acclaim, awards, and word-of-mouth,

IT'S A DOG'S WORLD/Lorne Greene,

6th highest-rated network documentary
of the season,20ne hour, Color.

CHINA: ROOTS OF MADNESS/Theodore White,
Pearl Buck, 90 minutes, of all programs
competing for 4 EMMYS this special won 2.
JACK PAAR and a Funny Thing Happened
on the Way to Hollywood/Judy Garland,
Bob Newhart, One hour, Color.

THE WORLD OF HORSES/Larne Greene,
10th highest-rated network documentary
of the seasaon,!0One hour, Coler.

THE REALLY BIG FAMILY/Henry Fonda,
One hour (First run).

BIG CATS, LITTLE CATS/Lorne Greene,
15th highest-rated network documentary
of the season,!One hour, Color,

NATION OF IMMIGRANTS/Richard Basehart,
Robert F. Kennedy, One hour,

DO BLONDES HAVE MORE FUN?/AI Capp,
One hour, Color,

WALL STREET — WHERE THE MONEY IS
Harry Reasoner, One hour,

1969 SPORTSMEN'S WORLD AWARDS
Joey Bishop, Film stars and sports
celebrities, entertainment, 90 minutes,
color tape (First run),

MPC is also the producer with the Natlonal
Geographic Society and Jacques Cousteau for
television,

Source: NTI average audience estimate:

1. 1967 - 68 Season. Sept./May,

21966 — 67 Season, Sept./June.

Subject 10 quahfications ayailable on request

METROMEDIA
PRODUCERS
CORPORATION

485 LEXINGTON AVENUE
NEW YORK. NEW YORK 10017
TEL: 1212V 682-9100



mittee as a whole.

Another Commerce  Committee
budget request (H. Res. 304) has been
referred to and is now before the House
Administration Committee for con-
sideration. This calls for $1 million for
the investigation of transportation con-
glomerates, with a possibility that the
study may be extended to include a
probe into conglomerates in other areas.
No hearing has been set as yet on this
proposal, but there seems to be no
rush on the part of Chairman Harley
O. Staggers (D-W. Va.) to see that
one is held. He pointed out that cer-
tain legislation already in the works
could eliminate the need for the study.

Fetzer assails
self-styled crusaders

' Man of year says radio-TV
has right to call firemen
when somebody yells ‘fire’

A “massive frontal counter-attack” by
and for broadcasting was advocated
last week to repel “self-appointed con-
testants” who are “tearing down our
broadcasting structure, piece by piece,
through invented issues, contrived
complaints and aimless exercises.”

The call came from John E. Fetzer,
president of Fetzer stations, in accept-
ing the 1969 Distinguished Service
Award of the National Association of
Broadcasters at the opening general as-
sembly of the NAB convention in
Washington last Monday (March 24).

Similar calls for concerted exercises
in the promotion of broadcasting and
its contributions came, in other sessions,
from NAB President Vincent T. Wasi-
lewski, Television Information Office
Director Roy Danish and NAB Cod:
Authority Director Stockton Helffrich
(see pages 40, 49 & 50).

“We need to throw the full weight
of our skills, experience and resources
behind a new Declaration of Independ-
ence,” Mr. Fetzer declared. “We have
sold everybody’s ideas, except that we
have tenaciously avoided a declaration
of our own efficacy.

“The ultimate source of authority in
America lies in the thousands of com-
munities throughout the land. . . . If the
truth is boldly stated, you can be sure
of feedback, because the American peo-
ple have illustrated, time and again,
when honestly informed, they will rally
to our defense.

“This Declaration of Independence
should enunciate the simple principles
upon which all our free institutions
exist. If, under our Constitution, it is
an acceptable right for our critics to
yeil fire, then it is equally our constitu-
tional right to bring in the firemen. If

we extend the use of our facilities to
this infusion of words before our micro-
phones and cameras, then we should
wend our way to our own studios in
order to talk back.

“When the First Amendment gave
Congress a mandate to make no law
abridging the freedom of speech or of
the press, it must be understood that the
same criteria apply at both ends of the
spectrum.”

Mr. Fetzer struck out at “the articu-
late, self-styled crusader who imagines
himself to be a man of destiny” and at
the “purveyors of calamity” who “have
goaded members of the public into a
frame of mind that is a lesson in frustra-
tion” for broadcasters.

But he struck out, too, at “far too
many” broadcasters who ‘“have been
guilty of the conservative cry ‘Don’t
rock the boat’” and have been willing
to let “the other fellow” handle broad-
casting’s problems.

“We are not altogether blameless for
the state of affairs in which we find
ourselves,” Mr, Fetzer said. “There is a
decided danger that our skin is worn
so thin that we dismiss all criticism with
a Pavlovian reaction. Even though our
position is distorted by the irresponsible
advocate, we cannot afford the luxury
of turning a deaf ear to all criticism.

“We simply have to be responsive as
a matter of enlightened self-interest.
Examination alone will prove to be the
stimulus to impartial appraisal. Too, we
need to systematically criticize ourselves
in our own program of self-regulation.

“The codes need dispassionate and
affirmative application without tem-
porizing. Since the beginning of the tele-
vision and radio codes, there has been
a persistent advocacy to lower standards.
If the pendulum has swung too far, let’s

Mr. Fetzer

get on with the job of instituting cor-
rective measures, post haste.”

He defended broadcasting against
criticisms of mass-appeal programing
and overly commercial orientation, and
warned that “any drive to curtail the
commercial health of our broadcasting
system can be a fatal blow to the eco-
nomic stability of our nation,” if not to
the future of the nation itself.

Mr. Fetzer, owner of the Detroit
baseball Tigers as well as a pioneer
broadcaster, was presented the distin-
guished service award, broadcasting’s
highest honor, “in recognition of his
meritorious service as a broadcaster and
as a citizen.”

The citation noted his “half a century
as one of the industry’s leaders in the
development and growth of broadcast-
ing,” his years of service to NAB as
chairman of its first TV code review
board and as a member of the NAB
board and chairman and member of
numerous committees, his community,
academic and national contributions and
his stature in the sports world.

The presentation was made by NAB
President Wasilewski and Board Chair-
man Grover Cobb, of kv Great Bend,
Kan. A feature of the tribute was a
taped salute by Secretary of Agriculture
Clifford Hardin, who hailed Mr. Fetzer
as “a builder of outstanding achievement
in the broadcast industry.”

Oral moment of truth
set by FCC for UHFers

Eleven UHF permittees, called on the
carpet to explain why they need extra
time to construct their stations (BROAD-
CASTING, March 3), will appear before
the FCC today (March 31) with their
construction permits at stake.

The commission told the permittees
last month in a letter that it could not
rule on their requests for additional
time until it ascertained whether delays
in construction were due to matters be-
yond their control. The grantees’ rea-
sons for not proceeding with construc-
tion, the commission said, entitled them
at most to oral argument. They were
advised that unless they notified the
commission of an intention to go ahead
with construction, their CP’s would be
cancelled.

The UHF’s involved are XHER(TV)
Longview, Tex.; WTML(Tv) Miami;
WMLK(TV) Janesville, Wis.; WONH(TV)
Syracuse, N. Y.; wrNT(TV) Elgin, Ill;
wrCT(TV) Melbourne, Fla.; wepT(TV)
Florence, S. C.; wpNG-Tv Springfield,
Hl.; wroa-tv Gulifport, Miss.; KWID-TV
Tulsa, Okla.,, and xTOV-TV Denver.
Each has been allotted 20 minutes for
oral argument.

Also scheduled for hearing is a
similar case involving WNDN(FM)
Kingston, N. Y.
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Beeline Radio has the bases loaded. ..

. and a home-run hitter coming up: Exclusive coverage of the
home and road games of the San Francisco Giants for the 12th
consecutive year. McClatchy broadcasting is a sure way to drive
vour message home — right into the Western Nevada and Inland
California $7.8 billion market. Sports get full play on The Beeline
— which gives you a rare chance to gain fans for your product.
Try Beeline Radio; you will end up a winner.

Data Source: Sales Management’s Survey of Buying Power (Effective Buying tncome), June, 1968

Mec Clatchy Broadcasting

KATZ RADIO « NATIONAL REPRESENTATIVE
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Wasilewski calls for counteraction

Tells NAB delegates that fight against restrictions
can be won in courts; says public is radio-TV's ally

Broadcasters, faced with threats that
could “shatter the industry,” must re-
spond both by defending their consti-
tutional rights and by establishing them-
selves as responsible citizens in the eyes
of the public.

That was the admonition of Vincent
T. Wasilewski, president of the Na-
tional Association of Broadcasters, at
the opening general assembly of the
NAB convention in Washington last
Monday (March 24).

He was applauded by the delegates
- when he said he had no apology to
make for what critics call “waving the
same old First Amendment” whenever
broadcasters’ freedom is threatened.

“The First Amendment,” he said, “is
all that stands between broadcasting and
those who would make broadcasting a
ward of the government. It is the same
old First Amendment. That is our point.
It has not changed.”

He rejected the notion that broad-
casters’ constitutional protection is lim-
ited because they are licensed. Licens-
ing, he said, “does not mean that we
have given away anything—not one
percent, not one iota, nothing—in the
area of free speech.”

“I do not regard that as empty rhet-
oric, because I believe we can win that
fight in the courts. We must be pre-
pared to make that fight as often as
necessary, even though a few may
snicker and say ‘here they come again,
waving the same old First Amend-
ment.’”

Mr. Wasilewski quoted a telegram
from Julian Goodman, NBC president,
saying that of all the difficult issues
facing broadcasters, the most important
is “the right to broadcast news freely,
without interference or intimidation
from government authority.”

He joined Mr. Goodman in urging
broadcasters to oppose the proposal of
the House Commerce Committee’s in-
vestigations subcommittee that legisla-
tion be enacted limiting broadcast news
coverage, and to support the “alert mi-
nority” of the subcommittee who held
that “a broadcaster’s exercise of jour-
nalistic judgment [is] synonymous to
that of the newspaperman’s.”

Mr. Wasilewski praised FCC's re-
fusal to try to determine whether the
“truth” had been presented in broad-
cast coverage of the Democratic con-
vention in Chicago last summer, but
criticized it sharply for pursuing poli-
cies that could “shatter the industry”
and, “most importantly of all,” serious-
ly curtail service to the public.

He referred specifically to the “one-
to-a-customer” proposal and concepts
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Mr. Wasilewski

looking toward separation of newspaper
and broadcast ownerships, barring cross-
ownerships of cable-TV systems by
broadcasters and questioning the own-
ership of broadcasting properties by
conglomerates.

“What is proposed here—in totality
—would create chaos,” the NAB pres-
ident asserted. “If these proposals had
been introduced in Congress, the legis-
lation would probably be known as the

‘Broadcasting Dismemberment Act of

1969.”

He said broadcasters, who “worry
constantly about the accumulation of
too much power in the hands of gov-
ernment,” should also recognize the
dangers in “the accumulation of too
much power in the hands of any individ-
ual or private organization—particular-
ly in our own sensitive industry.”

But he cited the growth in number of
stations from a thousand or less in
1945 to more than 7,000 today—plus
the availability of newspapers, maga-
zines, motion pictures and other media
—to refute the popular argument that
radical changes are needed because the
number of “voices” reaching the pub-
lic has declined or become dangerously
concentrated.

“The FCC seems to be striking out
in many directions simultaneously—
rushing headlong toward across-the-
board decisions based on hazy impres-
sions, prejudices and the vague hope
that they may tum out to be the right
thing,” he asserted.

“To embark on such a revolutionary
course in such an area of universal

public interest as broadcasting demands

an overwheiming public-interest need.
There is little factual support for any
across-the-board rule which would limit
ownership of stations to one type of
facility in any given market. There is
no evidence of widespread abuses to
justify such action—and if abuses oc-
cur, they can be handled on a case-by-
case basis.

“No urgent or transcendant necessity
for any other type of action has been
established. Little consideration has
been given to the positive benefits
which have been generated under the
present rules—benefits which could be
lost. Certainly the FCC had the right to
investigate these areas, but to wade in
wildly with talk of forfeiture and di-
vestiture is not responsible.”

He urged FCC and Congress to give
serious study to the NAB proposal for
legislation that would forbid the com-
mission to consider a competing appli-
cation for a broadcast facility until it
had been determined that a grant of the
station’s renewal application would not
serve the public interest (see page 34).

In urging broadcasters to fight for
their constitutional rights, Mr. Wasi-
lewski also stressed the need for them
to operate responsibly, as individuals
and also collectively through the NAB
codes. In addition, he said, “we must
convince the public of their stake in our
freedom to program.”

The public, he said, “is broadcast-
ing’s natural ally—yet we have not
done enough to convince them of that
basic fact.” He called for “a broad
public-service campaign to this end,”
and said it will succeed “if broadcasters
support it.”

He also called for greater efforts in
attacking the race problem, both
through programing that promotes ra-
cial understanding (an area in which
he said broadcasters “have already done
a tremendous job”) and through mi-
nority-group employment (in which, he
said, “most” broadcasters “are trying,
and trying hard,” but are “not having
a great deal of success™).

“I do not propose to tell you what
to do and how to do it,” he said. “But
I am convinced that if everyone in busi-
ness, not just in broadcasting but in all
business, would do a little something
we would take a giant step toward solv-
ing the problem.”

He also reviewed NAB’s position on
cable television, promising to send a
statement on it to congressmen and
senators because of “an extremely ac-
tive CATV lobbying campaign” being
waged against FCC’s CATV regula-
tions. He reiterated NAB’s belief that
CATV provides “a valuable service” to
the public but could seriously harm if
not destroy free TV if allowed to op-
erate without regulations insuring fair
competition.

Mr. Wasilewski was introduced by
Grover C. Cobb of xvGe Great Bend,
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St. Louis has much to be proud of.
And, like other metro areas, it has

has produced documentary specials on
what needs improving in our area . .

problems. Through the years, KSD-TV TW ”
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Helping St. Louis see itself. Even wheh the picture isn’t pretty.

on subjects from the deprived black
community of Kinloch (a National Emmy
winner) to the high infant mortality in
our city. St. Louis has problems, but we
won't let public ignorance be one of them.

The St. Louis Post-Dispatch Television Station
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Kan., chairman of the NAB board, fol-
lowing convention-opening ceremonies
featuring the U.S. Marine Band, the
presentation of colors by a joint service
color guard and an invocation by the
Rev. William Fore, executive director,
Broadcasting and Film Commission,
National Council of Churches of Christ,
New York.

Harold Essex of wsJys-aM-Tv Win-
ston-Salem, N.C., convention co-chair-
man, presided over the session, which
also featured the 34-voice St. Peters-
burg (Fla.) Boychoir and presentation
of NAB’s Distinguished Service Award
to John E. Fetzer, president of the
Fetzer stations (see page 38).

$7-million CPB fund
called ‘seed money’

John W. Macy Jr., a little more than
a month in office as president of
the Corp. for Public Broadcasting,
already has come to realize that “in-
creased financial resources is a domi-
nant demand” upon CPB. The non-
profit, federally chartered organization
has $7 million available from public
and private sources at this time but
that constitutes “only sced money.” If
CPB is to make progress in supporting
national and local programing it must
secure greater resources from both pri-
vate and public sources. But “clearly,”
the major contributor must be the fed-
eral government.

Mr. Macy made these evaluations
last week in Los Angeles in his first
major address as president of CPB, In
what amounted to a first report on the
state of public broadcasting on the oc-
casion of is first anniversary of exist-
ence (the support organization for non-
commercial TV and radio was au-
thorized by congressional and presi-
dential decree on March 27, 1968),
Mr. Macy gave some 50 community
leaders, businessmen, broadcasters and
newsmen attending a luncheon at the
Biltmore Hotel in New York an inkling
of what’s ahead in public broadcasting.
The concept and imvolementation of
public broadcasting is “definitely” mov-
ing forward, of this he left no doubt.
“There is now a realization on the part
of peovle across the country that radio
and television are communication as-
sets which should be developed in the
public interest,” he said.

Hc pointed out that there has been
a tendency in this country to believe
that commercial and public broadcast-
ing are at odds or are, in his words,
“cternal competitors.” Mr. Macy em-
phasized that this is not the case, that
the two systems “may function in a
complementary fashion which provides
the viewers or listeners with a diversity
which permits broader choice.” He

laid stress on the word, “complement--

Broadcasters savor
tasteful prayer

Religion is going through many revitali-
zations to bring the readlities of life and
the beliefs of the Church together. In
the spirit of such change, the NAB
luncheon invocation by Father Don-
ald F. X. Connolly, coordinator for
the National Catholic Office for Radio
and Television, intoned, as reprinted:

“Here we are, Lord, your oppressed
broadcasters—accused of aiding and
abetting materialism, perversion, vio-
fence and crime. We are simply not that
guilty; we have made a few strides in
chronicling and manifesting the truth,
goodness, and beauty you have lavished
on your creation.

“Lord, keep our motives clear, our
determination intact, and our goal to
make ABC mean “always better con-
tent”; to make CBS mean “cause bigger
smiles”; to make NBC mean “never
belittle challenge”; and to convince the
FCC to seek inspiration rather from
Aaron the overseer than from Moses
the lawmaker.

“Perhaps we can help you best, Lord,
if you will act towards the human race
as a Jewish mother, and let radio and
television be your chicken soup. Amen.”

ary‘)9

Again, attempling to impress that
there is no {ug-of-war between commer-
cial and public broadcasting, Mr. Macy
said: “It is the corporation’s view that
public broadcasting must move forward
to more nearly meet the demands of the
American people for diversity and ex-
cellence in the fields where commer-
cial broadcasting should not be ex-
pected to move.”

Noting that there are “shortcomings”

that place the public station “in the role
of an underfed, younger brother with a
weak voice” in the over-all spectrum of
broadcasting, Mr. Macy called for ex-
panded and more efficient interconnec-
tion among public television stations for
the simultaeous delivery of programs
on a nationwide basis. He outlined
CPB’s effort to “invest attention and
resources” in national programing for
children, to provide financial grants to
local stations, and to keep pace with
rapid developments in electronics tech-
nology. He also assured that public
radio “is not being neglected” just be-
cause “primary emphasis” is being
placed on television.

Goodson-Todman go for
CATV in a big way

A pair of the best-known names in tele-
vision production announced last week
that they are plunging into the CATV
business with systems construction and
operation now and an eye to cable pro-
gram production in the future.

Goodson-Todman Productions said it
has formed a subsidiary, Goodson-Tod-
man CATV, in association with Ed-
mund M. Abramson, New York busi-
nessman. The company has received a
franchise to build and operate a cable
system in Elizabeth, N.J., 2nd has filed
for franchises in “at least two dozen”
other communities in Indiana, Tennes-
see, South Carolina, Illinois, Florida
and California, according to a spokes-
man.

He declined to name the individual
communities where franchises are pend-
ing to avoid “inviting competition” for
them. Although announcement of the
company was made Wednesday (March
26), the spokesman said it has “been
set up for a couple of months” and
operating quietly with the intention of
going into CATV “in a very, very big
manner.”

The spokesman said that in addition
to building new cable facilities, Good-
son-Todman is looking for existing sys-
tems to acquire.

While the announcement concen-
trated on franchise and systems acqui-
sition, Mr. Abramson indicated the
firm’s ultimate interest in CATV pro-
gram origination.

He said: “We intend to explore
CATV not merely as a medium of com-
munication providing currently avail-
able programing via cable, but to use
Goodson-Todman’s proven skills to de-
velop new concepts in original pro-
graming created specifically for both
our own and other CATV systems. We
are convinced that the name of to-
morrow’s game is programing, and we
are in this for the long haul.”

Mr. Abramson will serve as the
chief executive officer for the new com-

pany.
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Nighttime Dominance

18 out of 24 Top-rated Programs on Green Bay Television

STATION PROGRAMS TOTAL HOMES STATION PROGRAMS TOTAL HOMES
WBAY Green Bay Packer / NFL Football 131,600 WBAY Beverly Hillbillies 73,900
"Y"  Dean Martin 118,900 WBAY Second Game / NFL Football 73,700
WBAY Family Affair 91,200 “Y"  Laugh In 72,900
WBAY Mayberry RFD 87,600 WBAY  Gunsmoke 72,700
“Y"  Dragnet 83,700 WBAY Red Skelton 72,600
WBAY Gomer Pyle 82,900 “Z"  Bewitched 72,300
WBAY My Three Sons 82,500 WBAY Green Acres 71,700
WBAY Smothers Brothers 78,800 WBAY CBS Friday Night Movie 69,100
WBAY Carol Burnett 78,200 “7"  That Girl 69,000
WBAY Gilligan's Island 76,900 WBAY News/Weather/Sports (6:00 - 6:30 PM) Tuesday 67,400
“Y* Julia 75,400 WBAY News,/Weather/Sports (6:00 - 6:30 PM) Monday 66,900
WBAY Lucy Show 74,700 WBAY Good Guys 66,200
NOVEMBER, 1968 A.R.B.* WBAY 18 Station “Y" 4 Station “Z" 2

weather / News The Resultstation
Sports Dominance

Total TV Homes Weekly . . . 6:00 & 10:00 PM
WBAY-TV 739,900
Station Y 523,000
Station Z 000,000*
* No Weather, News, Sports Programming.
* Subject to limitations of survey WBAY/GREEN BAY
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NAMES:

PREVIOUS
RECORD:

DESCRIPTION:

IDENTIFYING
MARKS:

FOR FURTHER

INFORMATION:

Howard Duff

Dennis Cole

Ben Alexander

Also known as

THE FELONY SQUAD

Three successful seasons on ABC-TV

1st Year — 34 share of audience*
78% of The Felony Squad's audience was adult**
42% of the time period's young-adults were
tuned in to The Felony Squad

2nd Year — 30 :- Shares in major and
intermediate markets***

3rd Year — Maintained its outstanding young-adult appeal**

Praise and acclaim from critics across the country

73 Hatf-hours in color

Taut drama — Hard-hitting realism
Location production

Contemporary crimefighting

Call 20th Century-Fox Television

TELEVISION
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Cox Broadcasting Corporation stations:

Funny things
are going on at KTVU.

More people are laughing at our Lucy*
than at most of the network situation comedies
in San Francisco. Every weeknight.

KTVU's Lucy (Monday-Friday, 7 P M) delivers more women 18-49
than The Beverly Hillbillies, Get Smart, That Girl, Doris Day, Petticoat
Junction, Green Acres, The Queen and |, and That's Life.

KTVU's Luecy delivers more total men than The Flying Nun,

That Girl, Petticoat Junction, and Green Acres.

KTVU's Lucy has higher ratings than The Mothers-in-Law, The
Beverly Hillbillies, Get Smart, That Girl, Green Acres, Doris Day,
The Queen and |, That's Life, and The Ugliest Girl in Town.

KTVU's Lucy has a 15 rating, a 28% share of audience, and
reaches 234,000 homes in the San Francisco Bay Area.

And Lucy’'s KTVU colleagues like The Farmer's Daughter,
My Favorite Martian, McHale's Navy, and Patty Duke
are right up there, too.

Shouldn't you get in on some of that funny business at KTVU ?

‘s company!?
KTVU San Francisco-Qakland
Represented by Metro TV Sales

*January 1969 ARB, San Francisco Report. Any figures
quoted or derived from audience surveys are subject to
sampling and other errors. Original reports can be reviewed
for details on methodology.

WSB AM-FM-TV, Atlanta; WHIO AM-FM-TV, Dayton: WSOC AM-FM-TV, Charlotte; WiOD AM-FM, Miami; WIIC-Tv, Pittsburgh; KTVU San Francisco-Oakland.




Court slams door on Colorado TV’s

Upholds FCC decision permitting CATV
operation in below top-100 market

The U.S. Court of Appeals for the Dis-
trict of Columbia last week upheld an
FCC decision rejecting a request by
broadcasters for a hearing on a CATV
company’s proposal to operate a cable
system in a market below the top-100.

The court stressed, however, that if
the commission’s decision proves to
have been incorrect, the broadcasters
can again request relief from that agen-
cy.
The CATV system involved is one
on which Vumore Video Corp. of Colo-
rado has already spent some $5 mil-
lion in Colorado Springs but which has
been barred from operating by a court
order. If no further judicial review is
sought, the system will be free to begin
service.

The case had been appealed by
Pikes Peak Broadcasting Co., licensee
of krpo-tv Colorado Springs; Metro-
politan Television Co., former licensee
of Koaa-Tv Pueblo, and Sangre de
Cristo Broadcasting Corp., present li-
censee of the Pueblo station.

They had argued that the Vumore
system’s proposed importation of Den-
ver signals posed a sufficient threat to
the viability of existing stations and to
the potential development of UHF in
their market to warrant an evidentiary
hearing on those issues.

They also requested that the hearing
include issues of concentration of con-
trol of communications media and on
Vumore’s plans for pay-TV.

The case was initiated on the basis
of rules now being overhauled in a rule-
making proceeding initiated Dec. 13
(BROADCASTING, Dec. 16, 1968). The
notice of proposed rulemaking, which
was filed with the court, covers all of
the issues in the Colorado Springs-
Pueblo case. The court noted that it
had, “of course” decided the case on
the basis of existing regulations.

The stations sought a hearing under a
commission rule providing for special
relief. Since Colorado Springs is a mar-
ket below the top-100—it is ranked
138th—it is among those where the
commission presumes CATV will make
a positive contribution.

The three-judge court, with one
judge concurring in part and dissenting
in part, accepted the commission’s
judgment in rejecting the broadcasters’
arguments. The economic-injury allega-
tion was supported by a voluminous
study prepared by Robert L. Coe (a
former executive with ABC) and
James G. Saunders of Ohio University’s
Center for Research on Broadcast Man-
agement and Economics.

The court was no more persuaded

by the report than was the commission.

The majority opinion, written by
Judge Harold Leventhal, with Judge
Edward Allen Tamm concurring, ac-
knowledged that the issue of concen-
tration of control calls for “prompt
commission action.” But, Judge Leven-
thal wrote, the court cannot expect
“instant regulation of all aspects of this
complex and dynamic industry.” The
commission, he added, should be given
time to develop a general policy backed
up by rules.

The broadcasters had requested the
issue because of Vumore’s connection,
through its stockholders and principals,
with numerous other CATV systems,
microwave systems and television sta-
tions. Vumore is a subsidiary of Cable-
com-General Inc., which owns 37
CATYV systems in 10 states and which
is controlled by a subsidiary of RKO
General Inc., licensee of 14 AM, FM
and TV stations across the country.

In discussing the requested issue con-
cerning Vumore’s pay-TV plans, Judge
Leventhal said that the commission was
within its discretion in reserving that
question for future rulemaking or pe-
titions for special relief if service is
offered and adversely affects local
broadcasting.

But while holding that the stations
had not met the burden of showing
that their economic well being would
be threatened by CATV competition,
the court acknowleged that experience
may show they do need special protec-
tion.

In that event, it added, “the public
interest in maintaining free and local
television service to both urban and
rural viewers” would be more than
enough “to justify extraordinary reme-
dies. . . .” The commission’s authority
over CATV, the court said, includes the
power “to correct false starts” and to
cut back CATV operations.

Chief Judge David Bazelon, the third
member of the panel, said he was
troubled by two aspects of the case.
One was “the continued failure of the
commission to clarify the standards
which govern the decision to hold an
evidentiary hearing in a market below
the top-100.”

The other was the commission’s
“cavalier refusal” to consider the cross-
ownership issue “on the unelaborated
ground that the issue is currently under
study . . . in a rulemaking proceeding.”
He would have remanded the case for
a more complete statement of the ade-
quate authority it says it retains to deal
with the problem in the Colorado
Springs-Pueblo market.

Best Guit
Coast Combo
--= Best Gult

Coast Buy

‘/ ARB for cost per
1000 Adults — Men

/.AHB for cost per =
1000 Adults — Women

VFnr Best Buy of

K-NUZ « K-QUE
* KAY-C

Houston e Beaumont
For Complete Information

THE KATZ AGENCY, Inc.
STATION REPRESENTATIVES

In Houston call Dave Morris
Area Code 713-523-2581

"
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TV in the crucible of public opinion

Roper survey finds more watching medium now,
trusting it as news source, liking program mix

Despite the hue and cry against tele-
vision’s coverage of the hectic Demo-
cratic convention in Chicago last sum-
mer, TV’s credibility as a news medium
stands at an all-time high in public
opinion.

Despite all the charges that violence
on television contributes to violence in
the streets, violence on television ranks
virtually at the bottom of the list of
causes of increased crime and violence
—again in the opinion of the public.

Despite all the claims to the contrary,
the public has a higher regard for this
year’s TV programing than last year’s,
is watching television more—the upper-
income and college-educated groups as
well as the masses—and likes the present
balance between news, and public af-
fairs and entertainment programing.

These contradictions of charges and
claims that have been employed to
maul television for months, plus other
findings attesting to TV’s continuing
popularity with the people, were pre-
sented to last Wednesday's (March 27)
TV assembly of the National Associa-
tion of Broadcasters convention by Roy
Danish, director of the Television In-
formation Office, as drawn from the
latest survey conducted for TIO by
Roper Research Associates, independent
research organization (“Closed Circuit,”
March 24).

The Roper study, sixth in a series
started in 1959, was based on personal
interviews with 1,995 adults (aged 21

and over) last Nov. 14-23, after the
political conventions and elections but
before the Walker Commission report
and later the FCC gave good marks to
television’s highly criticized coverage
of the Democratic convention.

Among other highlights of the Roper
findngs as presented by Mr. Danish
were the following (percentages often
do not add to 100, sometimes because
multiple answers were involved, in other
cases because some respondents had no
opinion):

u Television has increased its rank-
ing as the most believable news medium
by three percentage points since a simi-
lar study in 1967 and newspapers’
ranking has slipped, so that TV now
outranks newspapers in believability by
more than two to one. A total of 44%
of the respondents ranked TV most
believable; 21% named newspapers,
11% magazines and 8% radio.

= TV maintains its lead as the pri-
mary source of news: On this question
it was named by 59%, as against 49%
for newspapers, 25% for radio and 7%
for magazines.

v Disregarding muitiple answers and
counting only those respondents who
named a single primary source of news,
TV again maintained its lead: 29% of
the sample named only TV, 19% only
newspapers.

» The public does not want govern-
ment control of or interference with
TV news programs: 76% voted against,

as compared with 11% for. And among
college-educated respondents the “no”
was even stronger: 92% to 5% (see
this page).

= The public indicated it gained its
clearest understanding of national polit-
ical candidates and issues from TV by
more than two-to-one over newspapers
(65% said TV, 24% newspapers, 4%
radio and 5% magazines). But tele-
vision edged newspapers by a much
narrower margin in the case of state
political contests (42% said TV, 37%
newspapers, 6% radio, 1% magazines
and 9% “other people”) and trailed
newspapers where local contests were
concerned (26% said TV, 40% news-
papers, 6% radio, 1% magazines and
23% “other people”).

= Almost a fourth (23%) of the
respondents said TV programs today
are better than a year ago and 44%
said they are about the same, as against
26% who rated this year’s “worse.”
In total, 59% like the current balance
between news/public affairs and enter-
tainment, while 23% want more news
and 11% more entertainment. As to the
balance between sports and other types
of entertainment, 54% like the present
mix while 13% would prefer more
sports and 27% more nonsports enter-
tainment. As between general and spe-
cial-interest programs, 41% like the
present ratios while 31% would like
more special-interest programing and
21% more general entertainment.

control of television news

Attitudes toward government

TOTAL 8Y EDUCATION
Grade | High R
School | School | College Believe that
% % %

Government should
have control of TV news 1 1

Government should not
have control of TV news 76

Source: Roper Research Associates, March 1969

17
61

Viewers give a hearty “no” to suggestions that the gov-
ernment ought to investigate or control television news
to insure fairness. This question from the new Roper
study was based on threats of government investigation
following the uproar over coverage of the Democratic
convention in Chicago last summer. As this table shows,
opposition to government interference increases as re-
spondents’ educational levels increase.

10| 5
81

92

Should editorialize

Should not

Attitudes toward television editorials

n/64 | 1/67 | 11/68
% % %

television stations: ‘

53
31

Source: Roper Research Associates, March 1969

Public approval of editorializing by stations has increased
markedly since 1964, although it has remained relatively
stable in the past year. These figures from the Roper
study represent the pro-and-con attitudes of the entire
survey sample. Among respondents familiar with broad-
cast editorials, approval rises to 79% . Editorial endorse-
ment of political candidates receives less support, how-
ever, splitting about evenly between pro and con.
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s Public awareness—and approval—
of broadcast editorializing has increased:
52% reported seeing TV editorials in
1968 as against 35% in 1964 and 49%
in 1967. Those in favor of TV editorial-
izing rose from 53% to 63% in the
same span, but among those who had
seen TV editorials the pro vote reached
79% in 1968. Editorials endorsing
candidates are less favorably received,
however: 14% approve without quali-
fication and another 319 approve if
equal time is granted to the opposition,
while approximately the same total dis-
approve of candidate endorsement.

s TV viewing continues to increase
slowly: Median viewing time per day
per adult went from 2 hours 41 minutes
in 1967 to 2 hours 47 minutes in 1968.
Among the college educated the in-
crease was from 2 hours 10 minutes to
2 hours 17 minutes, and in the upper-
income group it was from 2 hours 21
minutes to 2 hours 24 minutes.

= A total of 50% rated TV the
medium they would most want to keep,
as against 24% who voted for news-
papers, 17% for radio and 5% for
magazines. Among college-educated and
upper-income adults, television remained
first on this question, but by narrower
margins.

s People who like commercials (57% )
still outnumber those who dislike them
(38% ) by about three-to-two. The
number who think commercials are a
fair price to pay for TV stands at 80%,
as it did in 1967.

Mr. Danish acknowledged that even
the experts disagree on what effects, if
any, television violence may have. To
get the public’s view, Roper listed 12
potential causes of crime and violence
and asked respondents to rate them
according to importance. Violence in
TV news was rated ninth and violence

Mr. Danish

in TV entertainment was placed 11th
in the list of 12. Here's how the re-
spondents voted:

General breakdown in respect for
authority, law and order was named
by 74% . use of drugs, 68%: laws that
are too lenient or not letting police do
their job, 64%; bad examples set by
parents, 60% ; conflicts between blacks
and whites, 50%; poverty and poor
housing, 43% ; youthful rebellion, 42%;
theaters showing movies with violence
and sex, 39%; coverage of riots and
crime on TV news, 35%: coverage of
riots and crime in newspapers, 30%;
violence in TV entertainment, 27%,
and the war in Vietnam, 26%.

“We shall offer these findings to the
Eisenhower Commission [on violence],
where they may be of some use in
putting into better perspective the ques-

tion of general public attitudes toward
the effects of the television medium,”
Mr. Danish asserted.

Roper respondents also were asked
to rate four local institutions—TV sta-
tions, schools, newspapers and govern-
ment—as to their performance in the
community. All four slipped somewhat
from their 1967 ratings: In terms of
respondents considering performance
“excellent” or “good,” television was
down seven points to 57%; schools
were off three points to 58%; news-
papers slid sight points to 51% and
local government was down four points
to 41%. The slippage took TV to its
previous low mark, recorded in 1961,
while the three other institutions all
slipped below their previous lows.

“With our survey coming as it did
after a year of much controversy and
stress—a year of national unhappiness
about many issues—this diminished re-
gard for four major institutions is per-
haps not too surprising,” Mr. Danish
said. “Schools, newspapers and local
government, which are at their Jowest
points ever, would seem to have more
reason to be concerned than broad-
casters.”

TIO will publish the new Roper re-
port in booklet form about May 1 and
plans to give it extensive distribution.

Mr. Danish also revealed plans for
an advertising campaign using both
print and broadcast media to promote
television generally and its constitu-
tional free-press protection specifically.
He said mats of a full-page TIO ad
that appeared in last Monday’s (March
24) Washington Post, keyed to the free-
press theme, would be made available to
stations for use in local newspapers,
and that a similar one would be made
available to stations that have trade-out
arrangements with TV Guide and would
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Television still ranks first as the source of most news,
as it has in the Roper-TIO surveys since 1963. The 59%
who named TV and the 49% who named newspapers are
both somewhat below 1967 levels. Both declines are
attributed to a sharp drop-off in multiple answers in
1968; the size of TV’s lead actually gained a point.
Among respondents who named only a single source of
most news, TV leads newspapers 29% to 19%.

Credibility of television news has been challenged by
many critics since the Democratic convention in Chicago
last summer, but not—as this chart from the Roper study
shows—by viewers. Since 1967, TV has gained 3% as
the “most believable news source” and newspapers have
dropped 3%, giving TV a better than two-to-one lead
over newspapers and a four-point edge over the three
other major news media combined.
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like to use it there.

He said NAB had received a “marvel-
ous” response from a letter asking sta-
tions whether they would use the ads,
assuming they were suitable: “Nobody
said no,” he reported.

Mr. Danish also screened a one-
minute color commercial depicting TV
coverage of space shots, campus riots
and the war in Vietnam and reminded
viewers to remember that television
“took you there” because “you have
the right to know.”

He said the TIO spot would be fed on
network lines to stations with facilities
to tape it and film prints would be sent
to other stations that wish to use it.

If TIO can finance it, he said, it will
prepare other spots, and, in addition,
stations will be asked to prepare and
submit pro-television spots they con-
sider appropriate for showing by other
stations. Even if television were not
being subjected to multiple criticisms
and pressures, he said, the spots should
be widely used to provide background
on TV’s constitutional rights and pub-
lic services and thus help avert future
pressures of the sort that are all too
evident today.

Helffrich views
TV code strengths

A call for a broader base of support
for the television code to meet mounting
pressures on TV broadcasters was issued
by Stockton Helffrich, director of the
National Association of Broadcasters
code authority, at last Wednesday’s
(March 26) TV assembly of the NAB

convention.

He coupled the plea with a reiteration
of the code’s role as “an integral part
of the industry,” its ability to face up
to changing requirements and the flexi-
bility it allows in interpretation and im-
plementation to meet differing audience
needs.

Mr. Helffrich noted that the roll of
TV code subscribers has risen to 399
stations and all three networks, but also
told the assembled broadcasters: “With
the demands now being pressed upon
our industry, it is not enough to remain
at our current level of code subscription.
To meet the pressures on our industry
and on self-regulation, it is essential to
grow, to develop. To make that possible,
we need your help, your support and
your understanding, as well as the un-
derstanding of the public.”

He reminded broadcasters that they
face “many critical issues,” and said
“there is just no question that the code
faces up to the sensible handiing of
many of them.”

The code, he said, reflects the ma-
turity of television and broadcasters’
awareness of their responsibilities. But
in facing its “social” responsibilities, he
said, television “must also face its busi-
ness obligations. It is a business. And
a well-run business, to survive, must be
capable of sensible responses to its own
needs and to those of the audience.”

Referring to the gap that critics say
exists “between what we say should be
and what is,” he maintained that dif-
ferent ‘broadcasters often take widely
different positions on code issues and
that the code in these cases must find
and take a middle-ground position be-

Former NAB President Neville Miller
(1938-1944) and his staff held their
annual reunion over breakfast at the
Sheraton Park hotel in Washington last
week. Left to right, with their former
titles:

Back row—Paul Peter, research direc-
tor; Frank Pellegrin, director of broad-

casting advertising; Harry Battle, cus-
todian; Joseph Miller, director of labor
relations, Howard Frazier, director of
engineering.

Front row—Robert Bartley, direc-
tor, government relations; Mr. Miller,
Edward Kirby, director of public rela-
tions.

tween the extremes.

Mr. Helffrich reported that the code
authority, which normally concentrates
more on commercials than on program-
ing, has this year tripled its on-air mon-
itoring of network offerings. Whenever
questions of code compliance are de-
tected, especially if they involve vio-
lence, “they are explored in depth with
network representatives,” he asserted.

In addition, he said, station subscrib-
ers and even nonsubscribers frequently
query the code authority about the code
status of such programs as those involv-
ing astrology, hypnosis, race-track pro-
motions and application of time stand-
ards. In cases of that kind, he said, the
code authority “reviews with station
management the type of presentation
which would be acceptable or the kind
of qualifier which would bring the
broadcast material within code stand-
ards. This type of self-regulation achieves
its strength through the day-to-day de-
cision-making process at the community
level.”

Mr. Helffrich also showed the TV
assembly two new color spots promoting
the code and the services it performs
through code subscribers. He said the
spots, one featuring Danny Thomas and
the other Henry Fonda, would be avail-
able in the near future for showing by
subscribers.

Media reports:

Triangle move = The New York office
of Triangle Stations and Triangle Pro-
gram Sales changes April 1 from 717
Fifth Avenue to 110 East 59th Street.
Telephone remains the same.

Negro radio data = Greener, Hiken,
Sears, New York, station rep, has is-
sued its 1969 “Negro Radio Directory,”
listing Negro programed stations by
region and markets and Negro popu-
lation estimates by metro, city and
primary coverage areas. The directory
is available for 25 cents to cover postage
and handling from the rep at 20 East
53d Street, New York 10022.

CATYV class = About 50 employes of
the Plaza Hotel in New York have be-
gun using the facilities of Manhattan
Cable Television for high school equiv-
alency instruction. A series of 60 half-
hour lessons, carried five times a week
by the cable company, was produced by
the Manpower Education Institute.

Van Anda awards * RCA Chairman
David Sarnoff and NBC-TV’s Huntley-
Brinkley Report are among those chosen
to receive the Carr Van Anda award pre-
sented by the Ohio University School of
Journalism. The award, in memory of
the managing editor of the New York
Times from 1904 to 1932, will be pre-
sented as part of Journalism Week,
April 11-19.
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CRITICAL CHEERS FOR NBC SPECIALS

Russia In The Mediterranean “A worthy
study...offered a perceptive short course in
the political tensions in the entire area.”
-Barbara Delatiner, Long Island Newsday
“Interesting from one end to another.”
-Vince Leonard, The Pittsburgh Press

Andy’s Love Conecert “Very colorful, very
interesting.”
-Pete Rahn, St. Louis Globe-Democrat
“An enormous amount of interesting music
[and] handsome color effects.”
~Cynthia Lowry, AP

ChryslerPresents The Bob Hope Comedy
Special “Hope was a winner.”

-Cynthia Lowry, AP
“With Hope at the helm, it played with a
laugh.” -Pete Rahn, St. Louis Globe-Democrat

The First Americans “A rewarding visit to
the chain of archeological sites extending
from Siberia to Chile.”

-Jack Gould, New York Times
“An absorbing historical and archeological
hour”  -Kay Gardella, New York Daily News




A‘I

IF IT°'S REALLY “SPECIAL”IT’S ON NBC

SUNDAY/APRIL 6

The Ship That Wouldn't Die—The USS
Franklin (10:00-11:00) Eyewitnesses and
rare films recall the ship that became an in-
ferno after an air attack. Gene Kelly narrates.

The Second Bill Cosby Special (9:00-
10:00) Who says you can’t go home again? Bill
Cosby does it, recalling his Philadelphia fam-
ily, complete with karate-chopping grandma.

SUNDAY/APRIL 13

Like Hep!(9:00-10:00) Against backgrounds
ranging from Las Vegas to outer space, it’s a
swinging hour for Dinah Shore, with Lucille
Ball and Rowan and Martin; plus Diana Ross.

MONDAY/APRIL 7

Portrait Of Petula (8:00-9:00) “Pet” visits
her pet countries—England, France and the
U.S.—and makes music with friendly natives
Ron Moody, Sacha Distel and Andy Williams.

FRIDAY/APRIL 11

{

Il
Fellini: A Director's Notebook (10:00-
11:00) The famed director lets his imagina-
tion run riot in a special evening edition of
the “NBC Experiment in Television” series.

MONDAY/APRIL 14

33 1/3 Revolutions Per Monkee (8:00-
9:00) A “musical happening” with the frolic-
some four and such guests as Jerry Lee Lewis,
Fats Domino and the Clara Ward Singers.

ALL IN COLOR ON NBC/TH



SUNDAY/APRIL 20

Broadway '69 —The Tony Awards (10:00-
11:30) Alan King, Diahann Carroll co-host
this live show honoring the '68-'69 theatre sea-
son. Featured are scenes from current hits.

THURSDAY/APRIL 24
I

Meet George Washington (7:30-8:30)
Everybody knows about Washington—or so
they think. “Project 20" brings to life a myth-
obscured figure. Melvyn Douglas narrates.

SUNDAY/APRIL 27
—

Feliciano — Very Special (10:00-11:00)
Vocalist-guitarist Jose Feliciano plays host to
Andy Williams, Glen Campbell, Dionne War-
wick and composer-pianist Burt Bacharach.

TUESDAY/APRIL 22
p

White Paper: The Ordeal Of The Ameri-
can City (7:30-9:00) How is a white society

Y

meeting the cities’ “crisis of the spirit”? The
study focuses on San Francisco State College.

SATURDAY/APRIL 26

wor »
& ome e

A Look On The Light Side (7:30-8:30) A
survey of the wild and wacky ways we have
fun out-of-doors—from snowmobiling to bed
racing. Bill Dana (“Jose Jimenez”) is the host.

MONDAY/APRIL 28

The Spring Thing (8:00-9:00) Seasonal
fun with co-hosts Noel Harrison, Bobbie Gen-
try and Goldie Hawn; Irwin C. Watson, Har-
pers Bizarre, Rod McKuen, Shirley Bassey.

2 FULL COLOR NETWORK



ACTS carves out an image for UHF

Beset with land-mobile and CATV problems,
members find profits in effective programing

Contrasting images of life as a UHF

broadcaster clashed amiably but firmly
last week -at the annual breakfast sym-
posium of the AH-Channel Television
Society.

The young, ultra-dedicated UHF
trade association, convening in Wash-
ington in conjunction with the National
Association of Broadcasters conven-
tion, heard three basic themes during
the course of its four-hour session: the
tribulations and expectations of a fledg-
ling UHF broadcaster; the optimism of
those who, after years of struggle, have
carved a larger slice of their markets;
and, in a2 more ominous vein, the mount-
ing concern of Washington representa-
tives over the threats posed by land-
mobile spectrum demands and ever-
present CATV encroachment.

The negative note, sounded by ACTS
general counsel Martin Firestone, was
coupled with a call for more zeal on
the part of UHFers in apprising Con-
gress and the FCC of their problems
and the exigencies of running a UHF
operation. Mr. Firestone urged his
listeners to make individual filings with
the commission when they have griev-
ances, to pepper their congressmen with
letters protesting proposed copyright
legislation which would favor the cable
industry, and to “yell” often and vocif-
erously to the commission to protect
their spectrum space, fight “inequitable”
CATV penetration and otherwise ad-
vance their interests. In contrast to last
year’s session, discussion of the tuner
parity question was limited. [The FCC
issued a rulemaking proposal in January
to require uniform ease of VHF-UHF
tuning (BROADCASTING, Feb. 3)].

Mr. Firestone warned UHF stations
using channels 21-70 against a myopic
complacency because they are not in
the 14-20 band presently most. vulner-
able to land-mobile designs. He sug-
gested that all UHF’s are potentially
threatened and pointed out that it can
cost up to $200,000 to change frequen-
cies.

(ACTS’ January-February newsletter
chides the FCC for laxity in preventing
“channel grabbing” and for “turning its
back on its own goals for UHF” by
being overly solicitous toward land mo-
bile. It asserts that the crux of the
spectrum space problem is inefficient
and sometimes unjustified frequency al-
locations.)

Turning to problems created by the
coexistence of the CATV industry, Mr.
Firestone lamented the inadequacy of
UHF public relations. Making compar-
isons with CATV promotion and lobby-

ing, he said that UHF presents a pallid
image while in the regular press CATV
emerges as the “wave of the future”
and Congress bends a sympathetic ear
to the “little old white-haired lady with
200 subscribers” who provides her com-
munity with programing it would other-
wise lack.

He urged licensees to individually
support a petition ACTS filed with the
FCC in January requesting reconsidera-
tion of interim rules concerning the pro-
posal to substitute a fixed 35-mile stand-
ard in Jieu of the present grade A
contour system for measuring protection
against CATV distant signals. ACTS is
pressing for a “more realistic” 50-60
mile figure for markets in the top-100
and 60-75 for those below the top-100.

Methods of increasing effective radi-
ated power (ERP) were outlined by
Jules Cohen of Jules Cohen & Associ-
ates, Washington. Mr. Cohen cautioned
against use of unstrategically placed
antennas, pointing out that an increase
in gain trebling ERP can provide only
fair reception in areas one degree from
the maximum relative field which form-
erly enjoyed good reception. He sug-
gested locating antennas not more than
15 miles from the principal market city

A reminder of conventions past

Special guests at last week’s convention
of the National Association of Broad-
casters were Judge and Mrs. Justin
Miller. Judge Miller, now 80, was pres-
ident of the NAB in 1945-51. He is liv-
ing in retirement at Pacific Palisades,
Calif.

While in Washington the Millers
called on a former student. They spent
25 minutes in private audience with
President Richard Nixon, who attended
the Duke University Law School when
Judge Miller was the dean.

After leaving Duke, Judge Miller
served on the U.S. Circuit Court of
Appeals in Washington until resigning
to join the National Association of
Broadcasters.

Judge Miller
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and using a beam tilt and vertical pat-
tern “tailored to your situation . . . even
if the cost is losing a couple of miles to
the grade B contour, the service in the
principal communities must be opti-
mized.”

Two divergent views of effective
UHF programing were presented. Julian
Myers, president and general manager
of KKOG-Tv Ventura, Calif., (BROAD-
CASTING, Dec. 23, 1968), urged neo-
phyte UHF operators to pare their ini-
tial costs to the bone and -adhere to a
strictly live format. He eschewed the
use of movies and “planned and canned”
programing, extolling the merits of in-
stant news and “instant everything.”

But Leonard B. Stevens, vice presi-
dent-operations, U.S. Communications
Corp., Philadelphia, favored aping the
VHF's with a “meat, bread and pota-
toes” approach. He recommended the
use of first-run syndicated programing
to deliver the mass audience, along with
liberal use of movies, game shows, and
strips in prime-time. However, he con-
sidered reruns a form of Russian roul-
ette in that should a series “bomb,” the
station is left holding a bag of unprofit-
able time-fillers. He claimed good suc-
cess with “kid blocks,” which he said
will gross over $1 million for wpHL-TV
Philadelphia tthis year.

Aaron Katz, Communications Finan-
cial Corp., Philadelphia, suggested ways
that new UHF station owners can
stretch a dollar. '‘He espoused liberal
use of leasing—studio, transmitting
equipment, cameras, anything—to help
get a new UHF station on its feet. He
noted that under certain leasing agree-
ments, equipment which becomes out-
moded can be replaced under the exist-
ing lease. He told fledgling UHF opera-
tors to look to the future rather than
only at the immediate profit picture.

Milt Grant, president and general
manager, wbDCA-Tv Washington, urged
UHF broadcasters to emphasize the
“cost-per-thousand” approach with po-
tential advertisers to bring home the
more pervasive reach of television. For
local accounts, he suggested hiring
someone with a good retail background
who can talk to clients on a retailer-
to-retailer basis. He also recommended
pricing production costs at or below
cost to entice new customers, then
working for renewals.

ACTS president William Putnam
presented a society award to E.B. Craney
of the National TV Translator Associa-
tion, who made a plea to “preserve the
American system of broadcasting.” Mr.
Craney called for more awareness on
the part of the public concerning “free
over-the-air” broadcasting, an alerted
Congress and redoubled efforts to per-
suade the FCC that “the broadcast busi-
ness and the cable business are not
compatible.”
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Who Cares if
Herbert Hoover was horn at
West Branch, lowa?

- - -~

The first U.S. president from west of the Mississippi River
was born in this humble home at West Branch. It now is
part of a 33-acre park where Mr. Hoover and his wife
are buried and where a beautiful new library houses his
memorabilia. WHO cares about lowa's past, present and
future . . . because WHO cares about lowa’s people. As a
result, 3,000,000 lowans care about, and believe in, WHO—
home-town radio to lowans throughout the land for 45 years!

Tty whe!

DES MOINES, IOWA
1-A Clear Channel * 50,000 Watts » '@

BLAIR @RADIO National Representatives

55



The remolded shape of FM’s problems

NAFMB speakers praise maturity of the medium, but
point out areas in which FM must keep perservering

“Last year the theme of the [National
Association of FM Broadcasters] con-
vention was that ‘FM has arrived’. Five
years ago, the theme was ‘FM has
finally arrived’. This year again we're
saying that this is the year of FM.
We've arrived.”

“Actually, all three statements are
true, because in each of these years, FM
had just finished making giant leaps,
and had entered a new phase of matur-
ity and acceptance.”

This is what Jack Masla, president,
Jack Masla & Co., New York, told the
National Association of FM Broadcast-
ers at its March 21-23 convention in
Washington. He explained how the
FCC program-separation ruling pro-
vided strong impetus to the rapid ex-
pansion of FM, with many multiple-sta-
tion owners establishing not only sep-
arate AM and FM programing, but also
separate management and sales teams in
competition with one another to treat
FM as “an equal.”

But the NAFMB feels that FM will
not really be on a competitive level with
AM until the passage of the all-chan-
nel radio receiver bill. The bill, which
was re-introduced in Congress this ses-
sion by Senator Frank E. Moss (D-
Utah) and Representative Alvin E.
O’Konski (R-Wis.), seeks to amend the
Communications Act of 1934 to require
that all radios be capable of receiving
both AM and FM broadcasts.

Abe Voron, NAFMB president, was
selected to head an all-industry com-
mittee to campaign for passage of the
legislation. It would cost some $50,-
000, NAFMB officials estimated, for
the necessary publicity and promotion.
John L. Richer, convention chairman
and station manager, WFIL-FM Phila-
delphia, urged broadcasters to contact
their congressmen in support of the bill.

This, the NAFMB feels, will solve
one of FM’s problems. But the fact re-
mains, it was pointed out several times
during the sessions, that while FM re-
ceiver penetration is on the rise, ac-
tual sets in use is still very low, as
low as 10% in some markets. And so
the theme of the convention became
how to sell FM—to the public, to ad-
vertisers and to FMers themselves.

One way of selling the public on FM
is getting involved with them, accord-
ing to Elmo Ellis, general manager,
wsB-aM-FM  Atlanta. He emphasized
that radio should become a “local focal
point of action” in the community and
must reflect the needs and interests,
opinions and feelings of a sizeable

group of listeners. One way of doing
this is through audience participation or
“call-in” programs, which Mr. Ellis
called “the most intimate and dramatic
form of radio.” He noted that “escap-
ism is being replaced by reality” in ra-
dio and therefore radio must become a
“fast-reaction medium — reporting, re-
flecting and making sense of conflicting
reactions and responses.”

“FM radio is dead—Ilong live radio”
was the way Walter A. Schwartz, pres-
ident, ABC Radio, told the broadcasters
that the “very special medium with its
all-adult-affluent - well -educated - highly
employed but small audience” known
as FM radio is no longer a feasible
reality. What is a reality, he said, is the
fact that FM stations are federally li-
censed entrepreneurs.

The issues of concentration of power

Pioneers recognize
late Powel Crosley

The Broadcast Pioneers’ Hall of Fame
Award was presented posthumously to
Powel Crosley Ir., founder of Crosley
Broadcasting Corp. (now Avco Broad-
casting), last Tuesday (March 25) dur-
ing the management luncheon of the
National Association of Broadcasters
convention in Washington.

Mr. Crosley, an inventor whose inter-
ests led to automobile manufacturing,
baseball teams, and refrigerators, dis-
covered broadcasting when he formed a
radio-set manufacturing firm in the
earlier 1920’s. The first Crosley station,
wLw Cincinnati, on clear-channel
(700 kc) with 5 kw, went on the air
March 22, 1922, and by 1925 was the
most powerful regularly operated sta-
tion in the world at that time. The
WLW power was boosted to a “super-
power” strength of 500 kw in 1934 until
such facilities were halted by the FCC
five years later.

During a 30-year period wLw was
a training ground for such eventual
talent as Red Skelton, Andy Williams,
Doris Day, Rosemary Clooney, the
Mills Brothers, Red Barber, Jane Fro-
man, and the Ink Spots. In 1938 Mr.
Crosley moved into experimental TV
with the station that later became, in
1948, wLwTt(TVv) Cincinnati.

The Broadcast Pioneers’ award was
made by John T. Murphy, president of
Avco and a past president of the Pio-
neers, to Mrs. Vaughan E. Montgomery
Jr., a niece of Mr. Crosley.

with its one-to-a-customer proponents
(the wrMT[FM] Chicago case), the in-
tegration of ownership with manage-
ment as emphasized in the WHDH Bos-
ton case, and the issue of conglomerate
ownership in the broadcast field, will
result, Mr. Schwartz explained, in put-
ting FM in the same boat as AM when
it comes time for license renewals.

Renewals will depend, he said, on
“just how well you operate as a radio
station in the public interest, necessity
and convenience.” And because FM is
subject to the same regulation as AM,
there is no reason why it should not
be able to ‘“compete toe-to-toe with
AM,” and rid itself of a “self-imposed
inferiority complex.”

Mr. Schwartz also pointed out that
the mass audience is gone, that this is
an age of specialization in radio. He
stressed that each station must have a
profile—it must stand for something in
the market.

This proposition was supported in
subsequent speeches under the title of
programing for sales. Dick Rael, ac-
count executive, waMs-FM Washington,
discussed the classical music station;
Craig Bowers, president, KMYR(FM)
Denver, explained the underground
sound, and Mo Gardner, general man-
ager, Kxxx Dallas, told about the adult
middle-of-the-road format. In each case,
it was stressed that commercials, pro-
motion and personalities should all be
consistent with the particular program-
ing format.

Selling FM to advertisers and agen-
cies is another problem facing today’s
broadcasters. The station representa-
tive’s view of this problem was pre-
sented by Bob Richer, vice president
and general manager, Quality Media
Inc., New York. He explained how ra-
dio and its representatives are becom-
ing “more and more at the mercy of
the ratings, and because the nature of
FM timebuying is changing, it is of
paramount importance for us as a sales
organization to represent stations with
large numbers.” In order to do this,
they have gone into thz programing
business themselves, trying to help cre-
ate what Mr. Richer thinks constitutes
a successful station: “quality program-
ing, quality promotion and a quality
signal.”

The researcher’s view was presented
by Josh Mayberry, director of research
for ABC Radio. He stated that FM
“can well be the fastest-growing, fast-
est-changing medium of our time” and
that “there’s big money in today’s FM
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market for big and small advertisers
alike.” He backed up the claim with
RADAR (Radio’s All-Dimension Re-
search) and Brand Rating Index sta-
tistics: 36 million listeners a week, 32
million of them adults, and 11.5 million
FM sets sold last year. “In general,”
Mr. Mayberry said, “costs-per-thousand
for adults show FM radio reaches sub-
stantially more with each dollar than
magazines or television.”

Detroit urged
to install FM's

Polinger tells FM Day session
that they're missing out;
RAB cites medium’s growth

The car dealer down the street, nor-
mally the epitome of supersalesmanship,
isn’t selling FM auto installations hard
enough. At least that is the opinion of
the chairman of the FM committee of
the National Association of Broadcast-
ers who wants his colleagues to *“take
the bull by the horns” to rectify the
situation.

David H. Polinger, wTFM(FM) Lake
Success, N.Y., and FM committee chair-
man, in opening the FM Day program
(March 24) at the NAB convention in
Washington, noted that the local auto
salesman usually is reluctant to jeopar-
dize his new-car sale by suggesting the
additional expenditure of about $100
for an FM set. If that roadblock can’t
be overcome [ocally, Mr. Polinger said,
then FM broadcasters should put “all
possible pressure on General Motors,
Ford and Chrysler” to foster installa-
tion of FM in new cars.

A later presentation by the Radio
Advertising Bureau brought out that
one car in seven now is FM-equipped.

Mr. Polinger also reported on legis-
lation that would require AM-FM in
all sets manufactured for interstate sale.
It foundered in the last session of Con-
gress but the fight is being renewed in
the current session.

But the frustrations in the FM chair-
man’s report were more than compen-
sated for by the recounting of FM’s
gains by Mr. Polinger as well as the
subsequent speakers from RAB and in-
dividual FM stations.

Mr. Polinger noted that the trend of
multiple-set ownership, the tendency to
buy up to quality sets and the added
discretionary buying income of the con-
sumer had pushed FM-set circulation
to new heights. One example he gave
was the 70% set penetration already
achieved in Chicago, Cleveland, Detroit,
Philadelphia, Washington and Youngs-
town, Ohio.

Mr. Polinger summed up his report
with a plea for the elimination of the
distinction between AM and FM, and

the implementation of an all-radio sell-
ing philosophy. Toward that end, he
concluded, he hoped for a resolution to
the convention for the dissolution of
the NAB’s FM Committee.

RAB President Miles David also
urged that FM sell itself as radio with-
out the AM-FM distinction. Robert H.
Alter, executive vice president of RAB,
augmented the glowing report card on
FM'’s progress by noting that FM set
sales in 1968 surpassed the previous
year by 29%.

Carleton F. Loucks, RAB director for
regional sales, stressed the need for
broadcasters to dispel prejudices, ignor-
ance and fallacies about FM. He noted
that a sound-oriented generation has
grown in America, lending a solid plus
for FM.

With Ed Allen, wpor Sturgeon Bay,
Wis., as moderator, executives from
four FM outlets with different types of
format told why they had chosen their
particular programing and the extent of
their successes. They were: Jerry Hol-
ley, wiBw-FM Topeka, Kan. (country-
and-western); Durward J. Tucker,
WRR-FM Dallas (classical); Jerry Chap-
man, WFBM-FM Indianapolis (middle-
of-the-road), and Joseph P. Whalen,
wbao(FM) Dayton, Ohio (rhythm-and-
blues).

Other than Mr. Tucker, whose sta-
tion has had the classical music format
since 1956, the panelists said their sta-
tions had adopted their present formats
after determining the specific program-
ing was not already available in the
community.

Wisw-FM’s Holley said that a very
heavy schedule of sports play-by-plays
had helped his country-and-western FM
attain even greater popularity. He
warned against staffing a C&W outlet
with people who do not have a basic
strong feeling for that type of music.

WRrR-FM’s Tucker cited the demo-
graphics of his classical-music station’s
audience that made selling that much
easier. His warning was against the in-
clination to program both semi-classi-

Mr. Polinger

cal and classical fare: “There is a lot of
difference . . . choose either one or the
other.”

FCC Commissioner Robert T. Bart-
ley wrapped up the FM Day for the
approximately 500 delegates in attend-
ance by telling FM broadcasters that
they were “fortunate to be locally ori-
ented.” He said that when he goes
through a renewal application and finds
the broadcaster “has made a real thor-
ough effort to determine the needs of his
community and has established a for-
mat to meet these needs, he [Commis-
sion Bartley] is not going to get excited
about numbers, commercials and other
things.”

Presiding over the FM Day program
was Harold Krelstein, wMPs-FM Mem-
phis.

Higher wages keyed
to productivity

Labor, broadcast management
tackle issues in NAB clinic,
from pay to discrimination

A broadcast group-owner official
warned last week that labor and man-
agement in broadcasting are heading for
a confrontation over “spiraling” wage
rates unless demands for more pay are
justified through greater productivity.

And a labor union official, who par-
ticipated with him in a labor-manage-
ment clinic at the National Association
of Broadcasters convention in Washing-
ton last week, suggested that a funda-
mental problem may be involved: Im
broadcasting, the two sides may have
different ways of measuring productiv-
ity.

Joseph O. Schertler, Westinghouse
Broadcasting Co., expressed concern
about “inflation” and about what he
said was the difficulty in getting an in-
crease in production out of employes
wanting higher pay. Some pay scales,
he said, “are approaching the astro-
nomical.”

“Before too long,” he said, “broad-
cast management will have to take a
strong stand and face strikes to con-
vince the unions and their memberships
that there has to be a re-evaluation of
the value of the various skills.” He feels
that compensation in broadcasting bears
no relationship to the value of the serv-
ice performed, particularly in the tech-
nical skills, where pay is based on
length of service.

But Clifford Gorsuch, National As-
sociation of Broadcast Employes and
Technicians, suggested that productiv-
ity, while hard to measures, is hooked
to the increases in a station’s rate card.
“Every time an employe, if all he does
is push one button, if the spot was
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A modest miracle
from RCA

(or how to get more VTR for your money...for less money)

The TR-60. The only thing modest about
this unique studio and mobile VTR is the
price. It's lower. But it's capable of superior
performance! What's the secret? An RCA
exclusive. 48 years of experience in the
broadcast business. The most. With that
kind of background, it's easier to make the
best for less.

Only RCA could have produced a modestly
priced VTR with correct color field edit-

ing carried down to a single frame (to
avoid color disturbance). Plus line-by-line
correction of hue and saturation error

with (optional) “CAVEC" for life-like play-
back reproduction. Plus an erase head that
makes tape scratch impossible. Plus total
remote control over editing sessions.

Plus in-phase dropout correction (optional)
that puts the right color back in the pic-
ture. Plus reactance and resistance controls
that give you more uniform color. Leave

it to RCA to get all the imperfections out of
the VTR color picture...and, for less money.

Get all the facts. Call your RCA Broadcast
Representative or write: RCA Broadcast
Equipment, Bldg. 15-5, Camden, N.J. 08102.




Labor and management representatives
participated in a panel discussion of the
problems ahead in labor relations, at
the National Association of Broadcast-
ers convention last week. The panelists
were (lI-r) Ron W. Irion, assistant to the
director of broadcast management,
NAB; Clifford O. Gorsuch, National

$1,000 last year and the spot now is
$1,200,” he said, his productivity goes
up 20%.

One aspect of labor-management ne-
gotiations troubling both sides is an in-
creasing tendency on the part of union
rank-and-file to reject contracts nego-
tiated for them by their leaders. Mr.
Schertler equated the attitude of union
membership today with that of what he
said was the revolutionary spirit abroad
in college campuses.

Legislation is pending in Congress
that would make contracts that labor
leaders negotiate with management
binding on union members. However,
the measure does not appear to have
much chance of passage.

The job of recruiting and employing
minority groups in broadcasting is pre-
senting problems for both management
and labor, according to the panelists.
Norman Lehr, of Triangle Publications,
said there simply aren’t enough quali-
fied minority group members to satisfy
the demand of broadcasters wanting to
hire them.

The answer, for broadcasters, he said,
is a special effort. They must develop
training programs, lower employment
standards, be more patient. “To provide
equal employment opportunity for all,”
he said, “you must first want equal em-
ployment opportunity for all.”

Mr. Lehr said he did not know how
many minority group employes are
“enough.” But whatever the number is,
studies that have been made, he said,
indicate that broadcasting has not
reached it.

Albert O. Hardy, of the International
Brotherhood of Electrical Workers,
made it clear that in these matters
unions can be as annoyed with govern-
ment bureaucracy as management.

Mr. Hardy, while defending the
union’s record in the civil rights area,
criticized standards that the Equal Em-
ployment Opportunities Commission
uses in determining whether discrimina-
tion has occurred as being “so vague
you’re easily accused of discriminating
against minority groups.” Most stations

Association of Broadcast Employees
and Technicians;, Norman Lehr, Trian-
gle Publications; Joseph O. Schertler,
Westinghouse Broadcasting Co.; and
Albert O. Hardy, International Brother-
hood of Electrical Workers. William L.
Walker, director of broadcast manage-
ment, NAB, presided.

and the unions representing their em-
ployes are subject to the Civil Rights
Act of 1964.

Mr. Hardy warned that charges of
discrimination can originate “anywhere”
and “from anyone.” He said that EEOC

continued to investigate a discrimina-
tion complaint against the union after
the person making the charge had
dropped it.

He stressed the IBEW has no control
over the hiring persons it represents.
“The employer bears the burden of
proof that employment practices are not
discriminatory” he said. But he also said
the union “shares the recognition with
employes of the conflicting rules and
requirements of EEOC.”

Government’s apparently hostile at-
titude toward broadcasting prompted
one broadcaster in the audience to ask
what the unions are doing to protect
the industry from the present “attitudes
in Congress.” The unions will help
broadcasters when their profits are en-
dangered, said Mr. Gorsuch, “because
we want to negotiate part of that profit
away from you.” He noted that NABET
has filed in opposition to the FCC pro-
posal to limit networks’ ownership of
programing to 50% of their prime-time
programing.

AMST warned not to be profit-blinded

Justify local station operation, Harris urges;
Lindow, Jennes report on CATV, spectrum squeeze

Members of the Association of Maxi-
mum Service Telecasters were warned
by their president last week that they
must think first of local service, then
of profits, if they want to help preserve
for television the spectrum space now
allocated to it.

The association, in pleadings and re-
search documents filed with the FCC,
has opposed proposals for permitting
land-mobile radio users to gain access
to television frequencies. The associa-
tion has also been a leading advocate
of tight regulation of CATV, contend-
ing the cable systems represent a threat
to the viability of free television.

But these paper representations are
not enough, Jack Harris, kPrRC-Tv Hous-
ton, indicated in a speech to representa-
tives of the 150 AMST members at-
tending the National Association of
Broadcasters convention in Washing-
ton.

“The only significant justification for
local station operation, as opposed to
satellites or CATV, stems not from the
programing service originating from the
networks but from your own shop,”
he said.

And some members, he suggested,
“may have been paying mere lip serv-
ice” to the ideal of ascertaining and
meeting community needs in a manner
“that makes your station a leading force
for improvement and enrichment in the
area of your service.”

Broadcasters, in preparing annual
budgets, “generally” anticipate growth
in revenue and profits, he said. But he

wondered whether they are budgeting
enough for the job of providing infor-
mation and education.

“We should plan first for a growth
in the influence of our stations as a
force for improvement in the commu-
nities we serve—and then worry about
the bottom line.”

Besides doing a public service job, he
said, broadcasters have another respon-
sibility—to “get the facts about our
performance to the opinion makers and
to the decision makers . . . before it is
too late.”

AMST’s executive director, Lester
W. Lindow, and legal counsel, Ernest
W. Jennes, also addressed the members
on trends in CATV and land-mobile
radio.

Mr. Jennes saw CATV as moving
toward a hybrid CATV-pay TV system
that could become a way station on the
road to the “wired nation.” If that
were to be the result of present trends,
he said, CATV is sowing the seeds of
its own destruction.

Mr. Jennes noted that the wired-na-
tion concept dovetailed with the de-
mands of land mobile for reallocation
of the television broadcast spectrum.
Accordingly, he told the AMST mem-
bers they must become involved in the
fight against what he said was a threat
to the public’s interest in a free over-
the-air television broadcast system.

In elections at its membership meet-
ing, AMST elected the following board
of directors to govern the association
in the coming year: Norman P. Bag-
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well, Wky Television System Inc., Okla-
homa City; Charles H. Crutchfield,
Jefferson Standard Broadcasting Co.,
Charlotte, N.C.; John H. DeWitt Jr.,
wsM-Tv Nashville; Joseph B. Epper-
son, Scripps-Howard Broadcasting Co.,
Cleveland; Harold Essex, wsJs-Tv Win-
ston-Salem, N.C.; Mr. Harris; A. M.
Herman, wsap-Tv Fort Worth; C.
Howard Lane, xoiN-Tv Portland, Ore.;
Terry H. Lee, Storer Broadcasting Co.,
Miami Beach; Mr. Lindow; Arch L.
Madsen, ksL-Tv Salt Lake City; August
C. Meyer, wcia(Tv) Champaign, Ill;
James M. Moroney Jr., wFAA-TV Dal-
las; John T. Murphy, Avco Broadcast-
ing Corp., Cincinnati; C. Wrede Peters-
meyer, Corinthian Broadcasting Corp.,
New York; Ward L. Quaal, wGN-Tv
Chicago; A. Louis Read, wpsu-Tv New
Orleans; Lawrence H. Rogers II, Taft
Broadcasting Co., Cincinnati; Harold
C. Stuart, kvoo-Tv Tulsa, Okla.; Frank-
lin C. Snyder, wtaE-Tv Pittsburgh;
Robert F. Wright, wTok-Tv Meridian,
Miss.; Roger W. Clipp (director emeri-
tus), formerly wrFIL-Tv Philadelphia;
William B. Quarton (director emeritus),
formerly wMT-Tv Cedar Rapids, Jowa.

The AMST officers elected by the
board are Mr. Harris, president; Mr.
Crutchfield, first vice president; Mr.
Rogers, second vice president; Mr.
Essex, secretary-treasurer; and Mr.
Lindow, assistant secretary-treasurer and
executive director.

The board elected an executive com-
mittee consisting of Messrs. Harris,
Essex, Petersmeyer, Crutchfield, Mad-
sen, Rogers and Lee.

A technical committee was also ap-
pointed, with Clyde Haehnle, Avco, as
chairman. Other members are Mr. De-
Witt; Carl G. Nopper, wMAR-Tv Balti-
more: Thomas E. Howard, wBTv(TV)
Charlotte, N. C.; Henry E. Rhea, wFIL-
Tv; A. James Ebel, koLN-Tv Lincoln,
Neb.; Phillip B. Laeser, wTMJ-Tv Mil-
waukee; Joseph B. Epperson, WEws
(1v) Cleveland.

Comfax offers fax
franchises in 50 states

Comfax Communications Corp., devel-
oper of a facsimile equipment network
using AT&T lines, will offer franchise
contracts to broadcasters as outlets for
the network within the next two weeks.

“We sounded out broadcasters at the
National Association of Broadcasters
Convention last week,” reported Tra
Kamen, chairman of Comfax, “and the
response was favorable.”

Broadcasters understand the concept
of facsimile, and have the local identity
and people to handle it,” he added.
*Also, it is easy for broadcasters to put
on commercials that will advertise the
service.”

The facsimile network. under the di-
rection of Gerald Jacob, Comfax’s vice
president of engineering, will be fran-

chised in 50 major markets.

Comfax took over the patents, assets
and some of the personnel of the fac-
simile development from UMC Fac-
simile Corp. last December. The system
was demonstrated last August (Broap-
CASTING, Aug. 12, 1968).

Young defends,
rebukes radio-TV

Says vioclence in city stems
from other causes; cites need
for a ‘Rickey’ in broadcasting

There was some nervous laughter from
the 1,500 in the crowd as they were
told that their power to elevate the
black man both within the nation and
within their own shops was unlimited.
But when he finished his half-hour
speech, the delegates to the National
Association of Broadcasters convention
gave a standing ovation to Whitney M.
Young Jr., the first Negro to address an
NAB convention.

Speaking at a general assembly in
Washington on Monday (March 24)
less than an hour after Senator John
O. Pastore (D-R.I.) had repeated his
contention that broadcasters have a big
hand in the violence prevalent in the
nation today, Mr. Young decried that
theme. The executive director of the
National Urban League said it is not
the violence—Gunsmoke variety—that
produced the violence within our cities.
The problem, he said is poverty and
dope. Where TV does contribute to the
problem, he pointed out, is by not doing
something about the poverty situation.

Spelling out for the broadcasters the
power they hold, Mr. Young also noted
they haven’t properly utilized the pow-
er. “You are the molders of public
opinion,” he said, the “decision makers,

the style settlers. When you decide that
racism, discrimination and bigotry are
wrong, then we will have peace and or-
der in our cities.”

Broadcasters, said Mr. Young, “hold
the key to civil rights and things all
Americans are concerned about. . .. You
have to take on the tough job in civil
rights, that of changing attitudes.” The
difference between black Americans and
white Americans, he charged, is not
based on “inadequacy of law but an
inadequacy of the heart.”

The FCC for all its proclamations
about equality in hiring hasn’t made a
real dent in the black community, Mr.
Young said, because the commission
still doesn’t have a black man in the
agency’s top echeion.

Relating broadcasting’s ability to
change the ideology of a nation—from
one that feared Russia before World
War II, to one that was allied with
Russia during World War II, to one
that feared Russia during the 19507,
to one that seeks cooperation with Rus-
sia in the late 1960’s—the Urban
League executive noted that broadcast-
ers are capable of more than just “giv-
ing us snow jobs about toothpaste or
two cars in the garage.”

Because of “our higher visibility and
because we have been discriminated
against so long,” he said, it “seems like
an invasion” when one black face ap-
pears in a commercial or black people
have roles in TV programs.

He also called on the networks to
“kick out the racist stations” that use
programs filled with digs and innuen-
does.

Mr. Young was highly critical of
media in general for making “black
leaders” out of Dick Gregory and
Cassius Clay (Muhammed Ali). He
blamed media for not helping the black
and white communities differentiate be-
tween the real and nonreal leaders.

He called on the NAB to follow the
lead of the American Newspaper Pub-
lishers Association, which last year be-
gan the administration of a $300,000
scholarship fund for Negro journalists.
The fund was created by the Chicago
Tribune after Mr. Young spoke to the
ANPA last year. He praised the schol-
arship fund as one that spelled out
“Negro” and did not hide behind terms
like nonwhite or minority groups.

Referring to the progress Negroes
have made in the sports and entertain-
ment fields, Mr. Young asked if a
Branch Rickey can’t be found in broad-
casting. He called Mr. Rickey, the
Brooklyn Dodgers executive who broke
the racial barrier by bringing Jackie
Robinson into the major leagues, as a
man “who had the courage of his con-
viction.”

For a change, he said, do something,
not just because you don’t want to have
your wrist slapped or be criticized. “Do
it because it is right.”
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‘ modulation power
0% 82 kw
309% 92 kw
100% | 120 kw

These average power con-
sumption figures show how
economically you can operate
Continental’s Type 317C 50,000
watt AM broadcast transmitter.
The low power consumption at
100% modulation takes on more
significance as your station's
average modulation climbs
toward 100% because of high
limiting and speech clipping.

JUST THREE CABINETS

Continental’s 317C is com-
pletely self-contained, including
a 5 hp, 2,000 cfm blower housed
inside the transmitter cabinets.
Plate transformer is in a sep-
arate, self-contained enclosure
next to transmitter.
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Entire transmitter is 144" wide,
78” high, 54” deep and uses 54
sq. ft. of floor space. External
plate transformer is 24” wide,
61" high, 38" deep. Wide doors
give easy access to all cabinets,
with walk-in access to driver and
power distribution cabinet.

LOW SHIPPING COSTS

More money in the bank: Con-
tinental’s Type 317C has a net
weight of approximately 6,600
Ibs.; three-cabinet configuration
ships easily and inexpensively
via truck, rail, ship or plane;
standard fork lift equipment will
do the job on-site.

W

i LOW INSTALLATION COSTS
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How’s this for helping your profit
picture? Minimum installation
costs with Continental's 317C.
Simple air intake and exhaust
duct, main power panel and
you're in business. One Conti-
nental customer was on the air
36 hours after receiving ship-
ment. Right. On the air 36 hours
after the transmitter cabinets
were delivered to his station site.
And he did it himself, reading
our instruction book.

30 317C INSTALLATIONS

WRKO WMOO WKVM KwJJ
WCCO (2) CHQOM YVLL YVMR
WLAC KOMA DWS (2) WOR
WNEW (2) XETRA AFRTS (4)
RAI KYW CKDA CBU BUR-
MA BROADCASTING SERVICE
RADIO CAROLINE RADIO
SAHARA RADIO DOLPHIN

BRITAIN RADIO

Continentat tﬂ!;&c_i‘_h_x.rn_l_r_x:l_O

MAIL ADDRESS: BOX 17040/DALLAS, TEXAS 75217 ,.
£

A sussipiary oF f T W eLecTrrosvysTeEMS, INC. %



Fairness, an FCC fundamental

If doctrine is overturned by courts,
Hyde sees reprisals in ownership rules

FCC Chairman Rosel H. Hyde, in what
was probably his last speech as chair-
man to the National Association of
Broadcasters, last week again defended
the commission’s fairness doctrine as
“an integral part (indeed the very
heart)” of the U.S. system of broad-
casting.

If a broadcaster is to live up to his
obligation to serve the public interest,
the chairman said, he must not use his
frequency to air solely his views; “there
must be reasonable opportunity for
others.”

The chairman, who is expected to re-
tire from office on June 30 after 45
years of government service, unless
President Nixon asks him to stay on,
spoke at the wind-up luncheon of the
NAB’s 47th convention, in Washington.

He rejected arguments that the doc-
trine has a depressing effect on freedom
of the broadcast press. These contentions
form the centerpiece of two suits chal-
lenging the validity of the fairness doc-
trine that are to be argued in the Su-
preme Court this week (BROADCASTING,
March 24).

And the chairman expressed concern
over the possibility that the govern-
ment might lose those cases. Elimina-
ation of the doctrine, he feels, would
“undermine” the present system of
broadcasting. He said he could not
imagine how the system would work
without the doctrine. “Certainly you
would not want to be in the posture
of saying, ‘I want to cover controversial
issues—but only unfairly.’”

What’s more, broadcasters’ own self-
interest might be affected if the doc-
trine were struck down. He noted that
Senator John O. Pastore (D-R.1.) chair-
man of the Senate Communications
Subcommittee, has said that if the fair-
ness doctrine falls, a re-evaluation of all
multiple-ownership concepts would be
in order. Chairman Hyde added that
“all ownership concepts” would have to
be re-evaluated.

The chairman, in asserting that
broadcasters’ freedom of speech is not
impaired as a result of the fairness doc-
trine, cited commission rulings holding
that a licensee ‘““can be as outspoken as
he wished.” He also noted that, despite
“the great number of complaints” about
network coverage of the Democratic
political convention in Chicago in Au-
gust, “we did not invade the area of
journalistic judgment.

“We made clear that we do not sit
as the national arbiter of the ‘truth’ of
news events and the permissible devia-

tion from such ‘truth.’” The commis-
sion function, he said, was simply to
determine whether fairness is observed
—and no evidence is found that it
wasn’t (BROADCASTING, March 3).

The chairman said he considered the
commission’s *“policy pronouncement”
on the issue an important one, and ex-
pressed pleasure that NAB President
Vincent Wasilewski commented favor-
ably on it in his keynote address to
the convention (see page 40).

“These holdings are not ephemeral or
unique to this time,” he added. “They

Chairman Hyde

reflect the consistent, long-established
practice of the commission.” And even
if the commission at some future date
should attempt to depart from those
practices, he said, the courts and Con-
gress would not permit it.

The chairman discussed broadcasters’
“freedom from governmental encroach-
ment” in connection with a theme he
has sounded before—broadcasters’ ob-
ligation to aid the nation weather what
he called last week the crises of “war
abroad and strife at home.”

“Sadly, not all [broadcasters] have
acknowledged” their responsibilities in
this regard, he said. “The rhetoric of
responsibilities will not help us. What is
required is commitment. The issue that
confronts us is the survival of a free,
unregimented society.”

He said that although broadcasters
cannot be expected to solve all of the
nation’s problems, they do have a

unique role to play “if we are to move
forward together.”

“No other medium can reach into
the ghetto as effectively as radio,” he
said. “No other medium has the impact
upon the nation as television. When you
illuminate poverty or hunger in Amer-
ica, you have tremendous impact.”

The chairman also said that broad-
casters’ insistence that they be left alone
does no public good. Furthermore, he
said, their effectiveness in meeting pub-
lic needs will be their “strongest shield
against any impairment of the right of
free speech on radio and television.”

And although the commission has
made clear it will not censor or try to
impose its view of the truth, the chair-
man said, broadcasters must be “scru-
pulously self-critical” and live their
“belief in the power and the duty of a
free press in a free country.”

“You are truly our eyes and our ears
in a perilous time. The public demands
that you search out the world around
us, without fear or favor. It demands,
also, that you give both sides. . . . The
public will make the relevant judg-
ments.”

The chairman said the commission
will attempt to support broadcasters in
their efforts to inform the public. He
noted that the commission has offered
Congress draft legislation which would
amend the equal-time law so that it
would apply only to major party can-
didates who have been given free time;
broadcasters would not be required to
give equal time to fringe party candi-
dates. The commission suggested the
same legislation in the last Congress,
but it died in committee.

The chairman also revived a proposal
he first made at the NAB convention
last year—that broadcasters offer re-
duced rates to candidates (BROADCAST-
ING, April 18, 1968). He said that
would be “the most significant contribu-
tion” broadcasting could make to the
public interest in connection with elec-
tions. Some broadcasters disclosed last
fall that they had offered candidates re-
duced rates.

Florida TV stations
get interim operators

The FCC last week approved interim
operating agreements submitted by the
applicants for WFGA-TvV (ch. 12) Jack-
sonville, and wrtv(TV) (ch. 9) Or-
lando, both Florida.

The agreements were reached in ac-
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cordance with a commission order in-
structing the competing applicants to
share interim operation until perman-
ent grants are awarded. The two sta-
tions have been without licensees for
several years because of a long series
of court cases and contested interim
grants, stemming originally from
charges of ex-parte activities in con-
nection with the original grants over
ten years ago.

WFTv will be operated as a joint ven-
ture by Mid-Florida Television Corp.,
which has been interim operator of
the station for several years; Central
Nine Corp.; Florida Heartland Tele-
vision Inc.; TV-9 Inc,, and Comint
Corp. Another applicant, Orange Nine
Inc.,, plans to withdraw its application
and will not be included in the joint
venture.

The joint venture will lease existing
facilities from Mid-Florida, with an
initial monthly rent of $21,000. The
rental will eventually be fixed by ar-
bitration. Mid-Florida will assign con-
tracts to the joint venture. When the
permanent licensee is selected, that firm
will buy assets from the joint venture.

A similar arrangement will prevail in
Jacksonville (BROADCASTING, March 3),
where the joint venture will either
lease or purchase the WFGA-Tv assets
from Florida-Georgia Television Co.,
the previous interim operator, on the
basis of fair market value at closing.

The price will be determined by arbi-
tration. As in Orlando, the former
interim operator will assign all con-
tracts to the joint venture, and the ap-
plicant ultimately given a grant will
buy the assets.

In both cases, the applicants will
participate equally in the joint ven-
ture, through a governing board with
one member from each firm.

The Jacksonville applicants, all par-
ticipating in the joint venture, are
Florida-Georgia; Community  First
Corp.; New Horizons Telecasting Co.,
and Florida Gateway Television Co.

Mixed media brawl
in WETA-TV studios

Censorship and competing applications
—two dominant themes at the National
Association of Broadcasters convention
—were subjected to equally animated
examination last Tuesday (March 25)
during a live, one-hour battle of words
and wits broadcast by noncommercial
WETA-TV Washington, and carried on
the Eastern Educational Network.

The four combatants were thoroughly
familiar to broadcasters: FCC Commis-
sioner Nicholas Johnson, former Com-
missioner Lee Loevinger, Senator Vance
Hartke (D-Ind.) and Roy Danish, di-
rector of the Television Information
Office.

Their positions on major broadcast

issues were no less predictable—except,
perhaps, in the case of Senator Hartke,
who seemed on occasion to function
as gadfly-at-large in the debate between
tough-regulator Johnson, light-regulator
Loevinger, and broadcast-representative
Danish.

The senator, who wants congressional
hearings on questions of industry self-
censorship (see page 27), sparred with
Mr. Danish on that subject, and ad-
vocated greater freedom for artists and
newsmen.

In forceful counterpoint, however,
he also disputed Mr. Loevinger’s argu-
ment that the FCC should keep its
hands off television programing. Ac-
cording to the senator, broadcasters’
complaints about government “control”
are simply “an excuse for not doing
something on their own.”

Mr. Loevinger's response was that
the FCC is the “greatest censor” of all.
He added that government and public
alike have overrated the influence of
TV programing in American life. To
attribute violence to television is a
“copout” engineered by those who want
easy explanations, Mr. Loevinger said.

He also jabbed at the commission’s
attitude toward competing applications
for existing facilities. “They've thrown
every license up for grabs,” Mr. Loe-
vinger barked. “Every three years a
licensee has to throw dice for his li-
cense.” Moreover, he argued, the com-

Astro-nuts visit
the NAB convention

The Society of Television Pioneers, an
organization indolently dedicated to
lethargy and drift, made its annual ap-
pearance last week during the National
Association of Broadcasters convention
—as it somehow always manages to do
—for a warm breakfast, a skit and a
manful reaffirmation of faith in the only
known tie holding it together: “We
Ain't Got No Noble Purpose.”

W. D. (Dub) Rogers, who used to
be a television broadcaster, is now ma-

Six of the seven space voyagers are
shown here in full regalia. Above (l-r):
Carl Haverlin, retired president of
Broadcast Music Inc.; Sol Taishoff. edi-
tor and publisher of BROADCASTING;
President Rogers, whose former TV sta-

yor of Lubbock, Tex.. and always has
been and probably always will be the
society’s president, almost got the pro-
ceedings moving with a report assuring
his “fellow failures” that the society
had enjoyed “another purposeless year”
even though “it would have been easy
to lose our heads and do something
meaningful.”

Glenn Marshall Jr. of wJixT(TV)
Jacksonville, Fla., the STP’s apparently
perennial treasurer. made a report that
indicated there was money in the bank.
And then the perpetual Repertory,
Dance, Recitation and Repossession
Company went into its act.

tion was KDUB-Tv Lubbock, Tex., (now
KLBK-TV), and Ernest Lee Jahncke Jr..
NBC vice president; at right, Clair R.
McCollough of the Steinman stations
and, far right, John E. Fetzer of the
Fetzer stations, this year's NAB dis-
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True to the society’s ordained policy
of backing headlong into the future,
the RDR&PC this time dared to launch
the space age. It presented the first
FCC hearing ever held on the moon—
President Rogers being careful to pre-
clude libel actions by announcing that
“‘any resemblance to any present com-
missioner, living or dead, is largely un-
intentional.”

Too late—or not soon enough—

some tasteless ingrates said the moon
commission discovered Congress had
cut its budget and there wasn't enough
money left to get back to earth, and
that was the end.

L B
tinguished award winner. The seventh
member of the space commission, Ray
Hamilton of Hamilton-Landis & Asso-
ciates, moved when the daguerreotype
camera went off and his picture was
ruined.
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mission's comparative standards are so
vague that broadcasters are at the
mercy of “whim.”

A businessman in this situation will
be less inclined to pour money into his
operation, and thus less able to render
public service, the former commissioner
said.

Senator Hartke seemed more in-
terested in what broadcasting may omit
or distort of its own volition. “Maybe
the American people can’t take it as
it is,” he said, but they should hear
and see it as it is. He indicated a be-
lief that newsmen are too often re-
strained by management in their at-
tempts to get the real story. “The
newsman is under a cloud,” he said,
addressing himself to Mr. Danish.

The senator then tried to zero in on
the source of this cloud. “Who do you
represent?” he asked the TIO director.
Mr. Danish claimed to act on behalf
of the industry, but the senator re-
jected that answer as too general. “T’ll
tell you who you represent,” he told
Mr. Danish, who looked less than
grateful for the information. “You
represent the owners.” Not only that,
Senator Hartke charged: “You believe
in voluntary censorship.”

Mr. Danish preferred “good judg-
ment” to “voluntary censorship” as a
description. Senator Hartke seemed un-
convinced.

Commissioner Johnson, who had ap-
parently elected to remove himself
from the crossfire, sat in relative quiet
except when addressed directly by
moderator Mitchell Krause. His re-
marks centered primarily on the impact
of television on Americans. All televi-
sion has an effect, he said, both as a
“reinforcing device”—as Mr. Danish
had suggested—and as a creator of
attitudes.

As an example, he cited the plight
coal miners plagued by “black lung”
disease. They became aware of the ail-
ment, and determined to press for
workmen’s compensation, only after
television belatedly brought the issue to
their attention, he said.

Mr. Loevinger, who has consistently
argued that television mirrors Ameri-
can society—but rarely “molds” the
society’s attitudes—dealt coldly with the
argument that TV can function as
prime mover. “That’s bosh,” he said.

Turner finds match
with Atlantic Coast

Turner Communications Corp., Atlanta,
has agreed to merge with group-station
operator Atlantic Coast Broadcasting
and is in the process of negotiating a
merger with publicly held Rice Broad-
casting, Atlanta.

James C. Roddey, Turner president,
said last week that Turner would ac-
quire Atlantic Coast Broadcasting, own-

Our new 1BM 360 computer

Hoping that readers will forgive a bit of
family pride this week BROADCASTING
would like to call attention to the label
carrying your address that appears on
the front cover of your magazine.

It’s different. And the reason is that
our circulation department has just
completed the installation of a highly
sophisticated IBM 360 computer.

Circulation says that this will mean
better service to every reader.

Under the old system address labels
were prepared in duplicate once every
two weeks. Now, they will be addressed
every week. This means that your
orders, renewals, payments, changes of
address and inquiries will be processed
twice as fast as before.

So, if you want to write about your
subscription, be sure that you send the
circulation department a copy of your
mailing label.

er of wrMa-aM-FM Charleston, S. C.,
and wMBR Jacksonville, Fla., for stock
and cash aggregating over $1 million.
The transaction is subject to FCC ap-
proval. Charles E. Smith is president of
Atlantic Coast Broadcasting.

Tumer would acquire its first televi-
sion station if its stock transaction deal
with Rice Broadcasting is consummated.
Rice, headed by Jack R. Rice Jr., oper-
ates WJRJ-Tv Atlanta, a channel 17 in-
dependent.

The proposed acquisitions are ‘‘part
of our firm’s planned program to ex-
pand further into the broadcasting
field,” Mr. Roddey said.

Tuener, principally owned by board
chairman R. E. Turner III, Mr. Roddey
and Louis Peterson, owns wGow Chat-
tanooga, operates outdoor advertising
plants, and manufactures electrical signs
and plastic products. Mr. Peterson owns
waBR Winter Park (Orlando), Fla.

Hard times come upon
ETV in Binghamton

Educational television’s first financial
crisis in station operation reached its
climax last week when the board of
noncommercial, educational TV station
wsKG(TvV) (ch. 46) Binghamton, N. Y..
adopted an across-the-board austerity
program. The station is understood to
be over $1 million in debt, principally
for equipment purchases.

The staff of the year-old station was
reduced by 20, to 11; all local pro-
grams were eliminated; operations were
reduced to 87 hours weekly (and to
between 25 and 30 hours weekly in the
two summer months); the lease on the
station’s downtown studio was relin-
quished, with the station to be operated

from its transmitter site.

The annual budget was fixed at a
spartan $275,000 a year, with the pay-
roll reduced to $75,000 annually (from
a previous $203,000 yearly).

The board also formed a “Commit-
tee of 1,000” to raise $100,000 to meet
the payroll, now five weeks in arrears,
and to pay bills.

Also underway is a reorganization of
the board of the licensee, Southern Tier
ETV Association Inc., to enlarge its
membership to include more local busi-
nessmen.

The new operational plans were sub-
mitted to the board last Thursday
(March 27) by William A. Anderson,
representing the New York State Board
of Education.

Van Deerlin wants
a peek at report

CATYV supporter on Hill
deplores White House refusal
to release work of task force

Denouncing the suppression of the
President’s Task Force on Communica-
tions report, Representative Lionel Van
Deerlin (D-Calif.), urged President
Nixon to release the $1-million study
or be ready to face questions about
“what special interests are still being
protected at the highest echelons of gov-
ernment, and protected from what.”

Mr. Van Deerlin, in a speech set for
delivery before the Southern CATV As-
sociation convention in New Orleans
at noon Tuesday (April 1), told his
audience that “some 100,000 man-hours
of labor and between $1-$1.5 million
went into the preparation of the re-
port.” He said the 450-page document,
intended to help shape federal com-
munications policies, was presented to
former President Lyndon Johnson on
Dec. 7, 1968, “an obviously ominous
date.”

“Mr. Johnson,” the congressman con-
tinued, “laid the report on some shelf
down at the White House, The report
reposed there for the last 45 days of
LBJ’s term.

“I regret even more,” he continued,
that President Nixon apparently has not
yet managed to find that shelf during
his first 70 days in the White House.
.. . Although they are its rightful own-
ers, the people of the U.S, have not
yet been permitted so much as a peek
at the [reportl.”

Mr. Van Deerlin pointed out that it
would seem easier for Mr. Nixon to re-
lease the report than it may have seemed
for Mr. Johnson because the latter ap-
pointed the task force and “may have
felt personally stuck with the results
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KPOL*IS ...

No.
No.
No.
No.

No.

—_ et

st —

Men 18 to 64
Men 24 to 64
Men 24 to 49
TOTAL MEN

Women 18 to 64
Women 24 to 64
Women 24 to 49
TOTAL WOMEN

Men & Women 18 to 64
Men & Women 24 to 64
Men & Women 24 to 49
TOTAL MEN & WOMEN

10.00 AM to 3:00 PM
Monday thru Friday

*According to Pulse, inc. Report, November-December, 1968.

Dale subject 1o qualifications noted ir roports.

No.
No.
No.

No.
No.
No.

No.
No.
No.

1 Men 24 to 64 No. 1 Men 18 io 49
1 Men 24 to 49 No. 1 Women 18 to 49
2 TOTAL MEN No. 1 TOTAL ADULTS 18 to
6 AM — MIDNIGHT m-Sun.
1 Women 24 to 64 No. 1 TOTAL MEN
1 Women 24 to 49 No. 1 TOTAL WOMEN
2 TOTAL WOMEN No. 1 TOTAL ADULTS
10 AM —7 PM M-F
1 Men & Women 24 to 64 No. 1 Men 18+
1 Men & Women 24 to 49 No. 2 Women 18+
2 TOTAL MEN & WOMEN No. 1 TOTAL ADULTS 18+
10 AM — 3 PM M-F
3:00 PM io 7:00 PM
Monday thru Friday

ESCAPE TO KPOI_

Los Angeles’ Extraordinary AM/FM Radio Station.

A Capilal Cities Broadcasting Station.

No. 1 Men 18+
No. 1 Women 18+

49 No. 1 TOTAL ADULTS 18+
3 AM —7 PM M-F
No. 1 Men 18+
No. 2 Women 18+

No. 1 TOTAL ADULTS 18+
6 AM — Midnight M-Sun.

*According to ARB Jan/Feb. 1969.

Represented nationclly by Bloir Radio.



it produced.” Mr. Nixon “is bound by
no such sponsorship,” and even if he
chooses not to implement any of the
findings, “this report contains much ob-
jective information that could only con-
tribute to the current dialogue on com-
munications policy.”

In his remarks prepared in advance,
Representative Van Deerlin also told
his CATV audience that they are “trail-
blazers in a new technology,” but
warned them that “CATV will not en-
joy easy sledding” until Congress and
federal regulatory agencies are con-
vinced the new industry is not simply
“parasitic . . . content to exist solely on
the offerings of on-the-air television.”

He assured the CATVers that FCC
actions on CATV and related matters
“will be under scrutiny in committee
hearings which I am certain will be un-
derway within the next 30 days.”

“It is to be hoped,” Mr. Van Deerlin
declared, “that these hearings will elicit
the information we need on which to
make sound public policy.”

NAB awards to collegians

Four university students last week re-
ceived scholarships of $1,250 each from
the National Association of Broadcast-
ers. The recipients of the annual Harold
E. Fellows scholarships are: Heather
M. Harden, Creighton University; Eric

R. Gerber, Kent State University; Bur-
ton C. Kennedy, Arizona State Univer-
sity, and Thomas R. Wolzien, Univer-
sity of Denver. The awards, honoring
the late NAB president, are for con-
tinued broadcasting studies at a college
or university belonging to the Associa-
tion for Professional Broadcasting Edu-
cation.

ChangingHands

Announced:

The following station sales were re-
ported last week, subject to FCC ap-
proval:

» KFH-AM-FM Wichita, Kan.: Sold by
Preston P. Reynolds Jr. and Walter W.
Ahlschlager Jr. to Thoms P. Bashaw,
Robert J. Adams, Phillip and Nancy
Kassebaum, John E. Rees and John C.
Landon for over $1.5 million (see page
70).

» WppQ Jacksonville, Fla.: Sold by
Henderson Belk to George Mooney and
others for $1.1 million (see page 70).
s WDuUx-AM-FM Waupaca, Wis.: Sold
by Ben A. and Dorothy J. Laird to J.
Edward Janeway and Anthony S. Oce-
pek for $425,000. Mr. Laird controls
wpuz-AM-FM Green Bay Wis.,, and
kzix and KFMF(FM), both Fort Collins,

Outstanding Values

in Radio-TV Properties

CALIFORNIA

A long established full-time AM in a good growth market. Sta-
tion has shown strong progress within past year. Excellent terms.

S

$300.000

NORTHEAST

WASHINGTON, D.C. CHICAGO

James W, Blackburn William B. Ryan
Jack V. Harvey Hub Jackson
Joseph M. Sitrick Eugene Carr
Frank H. Nowaczek
1725 K St. N.W. 346-6460
333-9270

Absentee owned daytimer in single station market of 9,000 people.
Average per family income nearly $8,000. Industrial and rail
center. Station owns transmitter site, leases downtown studio.
Current profits will amortize payout. 29% down; liberal terms.

BLACKBURN ¢ Company, Inc.

RADIO * TV * CATV * NEWSPAPER BROKERS
NEGOTIATIONS ' FINANCING * APPRAISALS

333 N. Michigan Ave. MONY Building

$90.000

ATLANTA BEVERLY HILLS
Robert A. Marshall Colin M. Selph
Clifford B. Marshall Roy Rowan

Harold Walker Bank of America Bldg.
9465 Wilshire Blvd.
1655 Peachtree Rd. N.E. 274-8151

873-5626 6911

Colo. Messrs. Janeway
seeking FCC approval to
WOKZ-AM-FM Alton, Ill. WDUX is a u..,

timer on 800 kc with 5 kw. WDuUX-FM
is on 92.7 mc with 3 kw and an antenna
height of 250 feet above average ter-
rain. Broker: Hamilton-Landis & As-
sociates.

s KrBT(FM) Woodland, Calif.: Sold
by William B. Elliott to Don Garrett,
Dean G. Spencer and Paul Gustafson
for $160,000. Mr. Garrett is general
manager of WBFG(FM) Detroit. Mr.
Spencer is life insurance executive and
Mr. Gustafson is tool company execu-
tive. KRBT(FM) is on 102.5 mc with
33 kw and an antenna height of 180
feet above average terrain. Broker:
Hamilton-Landis & Associates. (Cor-
rected item.)

s KNac(FM) Long Beach, Calif.: Sold
by Donald G. Gill and others to James
Harden, William Varecha and Howard
Griesbach for $97,500. Mr. Harden,
KNAC(FM) general manager, was for-
merly with NBC in Chicago and Los
Angeles and was West Coast producer
of the Huntley-Brinkley Report. Mr.
Varecha, XNAC(FM) sales manager, was
formerly a director at wFLD-TV and
Corplex International, a closed-circuit
TV company, both Chicago. Mr. Gries-
bach is national commercial and indus-
trial sales manager for the Powers Reg-
ulator Co., Skokie, Ill. KNAC(FM) is
on 105.5 mc with 3 kw and an antenna
height of 410 feet above average ter-
rain. Broker: G. Bennett Larson.

= WEHW Windsor, Conn.: Sold by
Robert 1. Kimel and Bessie W. Grant
to Dr. Jerome D., Hilda M. and Ken-
neth Dawson for $85,000. Sellers own
wsNOo Barre and wwsr St. Albans,
both Vermont. Jerome Dawson is a
dentist. Kenneth Dawson, salesman for
the Universal Match Corp., N. Y., was
formerly with whLt Hempstead, N. Y.,
and WMTR Morristown, N. J. WeHW
is a daytimer on 1480 kc with 500 w.
Broker: Blackburn & Co.

= WHEO Stuart, Va.: Sold by Ted Gray
to Mr. and Mrs. James Litten and
French A. See for $61,500. Mr. Gray
owns WKDE in Altavista, Va. Mr. Lit-
ten was formerly a salesman for wHYL
Carlisle, Pa. Mr. See is in livestock
marketing in Winchester, Va. WHEO
is a daytimer on 1270 kc with 1 kw.
Broker: Blackburn & Co.

Approved:

The following transfers of station own-
ership were approved by the FCC last
week (for other FCC activities see

TARPECASTER] T[c[M

SUPER-TORQUE
is5 a sound idea!!!

See Pape 19
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“For the Record,” page 110):

» Wrtak Garden City, Mich.: Sold by
Milton Maltz and Robert Wright to
Walter and Charles Wolpin and Har-
vey A. Grace for $525,000. Sellers own
wTTF Tiffin, Ohio; wMIN-AM-FM St.
Paul; wMIL-AM-FM Milwaukee; WBRB
Mt. Clemens, Mich., and WNYR-AM-FM
Rochester, N. Y. Messrs. Wolpin have
interest in a wholesale beer distributing
company and Mr. Grace was formerly
an account executive for wxyz-Tv De-
troit. WTAK is a daytimer on 1090 kc
with 250 w.

= Kzix and KFMF(FM), both Fort Col-
lins, Colo.: Sold by Lewis Pearce and
others to Thomas Karavakis and Ben
A. and Dorothy J. Laird for $205,000.
Mr. Laird controls wpuz-aM-FM Green
Bay, Wis., and Mr. Karavakis has in-
terest in those stations. Mr. and Mrs.
Laird own wpUX-AM-FM Waupaca,
Wis., but are seeking FCC approval to
sell them. (See wDUx-AM-FM above.)
Kzix is a daytimer on 600 kc with 1
kw. KFMF(FM) is on 93.3 mc with 25
kw and an antenna height of 37 feet
above average terrain.

* WFMI-AM-FM Montgomery, Ala.:
Sold by Charles S. Blackledge and oth-
ers to Henry Rau for $150,000. Mr.
Rau has controlling interest in waTO-
AM-FM QOak Ridge, Tenn.; wDpov-AM-FM
Dover, Del., and WNAV-AM-FM Annap-
olis, Md. He has minority interest in
WARK-AM-FM Hagerstown, Md., and
owns Delaware Teleservice Co., a
CATV operation serving Dover, Cam-
den, Wyoming and Smyrna, all Dela-
ware. WFMI is a daytimer on 1000 kc
with 5 kw. WFMI-FM is on 98.9 mc
with 10 kw and an antenna height of
155 feet above average terrain.

Cable TV

® Cleveland, Miss.: TV Cables Inc.
sold by Joseph Wolfe to multiple
CATV owner Cypress Communications
Corp. for in excess of $1 million in
cash, notes and convertible debentures.
Included in transaction is an associated
microwave relay system that requires
FCC approval. Cleveland CATV serves
3,200 subscribers. Acquisition increases
number of CATV subscribers served by
Cypress to over 50,000.

KPFK starts bureau in Watts

Kprk(FM) Los Angeles. a listener-
supported, noncommercial station li-
censed to the Pacifica Foundation. fast
week opened a bureau in the heart of
of the Negro ghetto area of Los An-

NEED AN ELEGTROVDICE
MICAOPHONE?

coNTACT CCA e
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geles. The general purposes of what
is to be an all-black facility in the Watts
section, is to train interested members
of the Negro community in radio broad-
casting, and to provide an outlet for
them once they are trained. It’s also
hoped that the bureau will serve as
a forum for community thinking and
expression.

The bureau will have a 10-member
staff. Pacifica Foundation, a self-styled
educational foundation, is organized
to receive tax-deductible contributions
for Pacifica radio.

CPB unveils study
project, film grants

To establish a base for future opera-
tions, the Corp. for Public Broadcasting
has commissioned a study of possible
contributions of public radio and tele-
vision broadcasting to continuing educa-
tion for adults, The project is in line
with CPB objectives set forth by Frank
Pace Jr., CPB board chairman, at the
National Association of Broadcasters
convention in Washington last week
(see page 85).

CPB has set aside about $25,000 for
the study, which will be conducted by
the National Instructional Television
Center (NITC) at Indiana University
in Bloomington. NITC will work with

the Educational Television Stations Pro-
gram Service and the National Educa-
tional Radio Network of the National
Association of Educational Broadcasters.

NITC executive director Edwin G.
Cohen said the study will review exist-
ing programing, provide insights into
educational needs of adults, suggest
priorities for public broadcasting and
develop strategies for further activity.
Completion is expected in September.

Over $100,000 was also designated
by CPB last week for grants to the
American Film Institute and the South-
west Creative Film Project. The pur-
pose of a $75,000 award to AFI is to
encourage independent film makers to
produce films for public television. In-
dividual production budgets may run
from $2,500 to $15,000, and partici-
pants whose work is selected for broad-
cast will receive a second award of
$2,500 to $5,000. CPB has set aside an
additional $25,000 for this remunera-
tion. Applicants should contact AFI at
1815 H Street, N.W., Washington.

CPB will assist the establishment of
the Southwest Creative Film Center at
noncommercial KLRN(TV) Austin-San
Antonijo, Tex., with $25,875. The Film
Center will make small grants to local
film producers, expecting to fund 15 to
20 “starts” resulting in 10 to 12 small-
budget productions for use on public
television stations.

EXCELLENT OPPORTUNITIES!

NORTH
CENTRAL

—Regional fulltimer AM & FM, low frequency, power
5 kw, good equipment, experienced staff. Current

cash flow in excess of $85.000. Transmitter real
estale included in deal. Price $800,000 cash or terms

to be negotiated.

Contact Richard A. Shaheen in our Chicago office.

HAWAII

—Suburban fulltimer with good power that needs

sales oriented management. Fair local billing—excel-
lent potential. Price $400,000—29% down—balance

7%—10 vears.

Contact Don C. Reeves in our San Francisco office.

Tl Sl

AND ASSOCIATES, INC.

WASHINGTON, D.C.
1100 Connecticut Ave., N.W, |
20036 202/393-3456

CHICAGO
1507 Tribune Tower 60611
312/337-2754

Brokers of Radio, TV, CATV & Newspaper Properties

Appraisals and Financing

DALLAS

1234 Fidelity Union Life Bldg.
75201

214/748-0345

AMERICA’S MOST EXPERIENCED MEDIA BROKERS

SAN FRANCISCO
111 Sutter St. 94104
415/392-5671
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KPIX, KFWB renewals
tied to conditions

Big concern of commission
is proposed merger of
Westinghouse with MCA

The FCC last week made public its
letters to Westinghouse Broadcasting
Co., granting conditional license re-
newals for KPIx(Tv) San Francisco
and KFws Los Angeles (BROADCASTING,
March 24). The conditions, relating to
the proposed merger of Westinghouse
and MCA, elicited a wide range of re-
actions from the seven commissioners:
Nicholas Johnson dissented to both re-
newals, James J. Wadsworth dissented
to the KPix grant, Robert T. Bartley
simply “concurred in the result” in
both cases, and in a concurring state-
ment, Kenneth A. Cox and H. Rex Lee
expressed doubt that the proposed
merger will take place at all.

The conditions specified that, if the
merger is definitely to be effected, the
stations are to notify the commission
beforehand, and that the commission
“reserves the right to take such further
action . . . as may be appropriate.”
That action could take the form of
further conditions or designation of the
renewals for hearing, the commission
said.

Additionally, the commission ordered
Westinghouse to submit within 60 days
“a statement of its future policies with
respect to informing its audience dur-
ing the hours of maximum viewing the
health hazards of cigarette smoking,”
and after four months to submit “a re-
port on its efforts to implement such
policies.”

That order grew out of a petition
by John F. Banzhaf of Action on
Smoking and Health, opposing the
KPIX renewal because of the station’s
alleged failure to carry a “significant”
number of antismoking spots, particu-
larly in prime time (BROADCASTING.
Dec. 30, 1968). The commission denied
that petition last week, choosing to
raise the smoking issue in a less than
ultimate manner.

This action brought a dissent from
Commissioner Johnson, who com-
mented: “I cannot believe that xpix
has ‘randomly’ scheduled its pro-ciga-
rette commercials and antismoking an-
nouncements in such a manner that
more than one-half the month’s prime-
time periods were completely devoid
of antismoking announcements. . . . I
simply cannot fathom why the [FCC]
majority refuses to look for fire where
there is so much smoke.”

The primary bone of contention,
however, was Westinghouse’s proposed

takeover of MCA, which prompted both
the conditions and a longer, more funda-
mental dissent from Mr. Johnson.
The commisioner noted that, in cases
where mergers or other ‘significant
corporate changes” are ecffected, the
commission need not and often does
not make an affirmative finding that the
public-interest will be served, as it must
when licenses are transferred or as-
signed. Such mergers are “often simply
ignored” by the commission, he said.
This, in the commissioner’s view, con-
tributes to “disturbing and even em-
barrassing results” in some cases.

A more reasonable procedure, Mr.
Johnson argued, would recognize that
“all structural changes in the business
organization of commission licensees

. which do not raise questions under
the transfer provisions of the [Com-
munications] Act, easily could bc—and,
I would urge, must be—evaluated by the
commission at the next renewal of a
broadcast license associated with that
business entity.”

The Westinghouse - MCA  merger
should be approached in this spirit be-
cause it raises several basic questions
of legitimate concern to the commis-
sion, Mr. Johnson said. He listed the
question of economic concentration of
control; the “conglomerate aspects”;
“the vertical intergration effects of the
merger of a major program supplier
with a major television broadcaster”:
possible effect of Westinghouse’s “larg-
er corporate interests,” on MCA-West-
inghouse productions, and “the effects
of linking numerous companies to a
major radio broadcaster.”

These and other questions led the
commissioner to conclude that “the
commission should get on with the seri-
ous business before it and begin to re-
evaluate its own permissive sanction of

It was NAB’s biggest

The National Association of Broadcast-
ers convention in Washington last week
barely continued the recent-year trend
of setting a new attendance record.
There were 5,387 officially registered
for the 47th annual convention, an in-
crease of 82 over last year’s registration
of 5,305 in Chicago. In addition to the
registered delegates, about 3,000 others
were on hand at the equipment and
syndication displays and the hundreds
of hospitality suites scattered through
a dozen midtown hotels.

The biggest single event, based on
people attending, was the NAB-Broad-
cast Pioneers reception on Tuesday
(March 25). An estimated 6,000 at-
tended the two-hour soiree held in the
Sheraton Hall of the Sheraton-Park ho-
tel in that number were senators and
representatives from virtvally every
state.

the growing concentration of control
of broadcasting in this country.”

Commissioners Cox and Rex Lee, in
a concurring statement, voiced approval
of the rencwal grants “despite somc
reservations about the proposed merg-
er.” They held that the conditions at-
tached to the renewals provide flexib;'-
ity and are “an orderly and sound way
to proceed, rather than the contrary
course of present premature action on
a merger which may or may not be con-
summated and may or may not be in
the present proposed form.”

In addition the two commissioners
said: “. . . based upon present infor-
mation, it would appear unlikely that
the proposed merger, in its present
form, will be consummated.” This was
in apparent reference to the Justice
Department’s scrutiny of the merger
proposal for antitrust aspects. In addi-
tion, MCA is still bound by a consent
order, signcd late in 1962, agreeing to
refrain for seven years from merging
with another or acquiring any other
major TV, motion-picture or phono-
graph production or distribution com-
pany without Justice's consent, or un-
less it persuades the courts that the
merger would not “unduly restrain or
substantially lessen competition in the
television, theatrical motion-picture or
phonograph record industries in the
United Statcs” (BROADCASTING, Sept.
24, 1962).

Groups seek outlets in
Wichita, Jacksonville

Applications for the sale of three radio
outlets are expected to be filed with the
FCC in the near future—deals aggre-
gating over $2.6 million.

Dallas investors Preston P. Reynolds
Jr. and Walter W. Ahlschlager Jr. will
seek commission approval to sell KFH-
AM-FM Wichita, Kan., to Thomas P.
Bashaw, Robert J. Adams, Phillip and
Nancy Kassebaum, John E. Rees and
John C. Landon, for in excess of $1.5
million.

Mrs. Kassebaum and Mr. Landon
are the daughter and son of former
Kansas Governor Alf Landon, owner of
KscB Liberal, xepp Dodge City and
WREN Topeka, all Kansas. Messrs. Kas-
sebaum and Rees are attorneys and
Messrs. Bashaw and Adams are KFH
general manager and sales manager, re-
spectively. KFH is full time on 1330
ke with 5 kw. KFH-FM is on 97.9 mc
with 31 kw and has an antenna height
of 370 feet above average terrain.

Henderson Belk, who has interest in
waok Charlotte, N. C,, is selling wppQ
Jacksonville, Fla., to George Mooney
and others for $1.1 million. Mr. Belk
will retain wPDX(FM), that city.

Mr. Mooney, who owns wkGN Knox-
ville and wMak Nashville, both Ten-
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nessee, also intends to purchase wBskr
Pensacola, Fla.

WepqQ is full time on 600 kc with §
kw.

What security can
a licensee expect?

NAB panelists analyze
one-to-a-customer, competing
bids and status of CATV

Proposed legislation to discourage the
FCC from entertaining competing ap-
plications in renewal cases might also
remove a potential threat to licensees if
the FCC’s “one-to-a-customer” rulemak-
ing should prevail. This was suggested
by a panelist during a discussion of the
strike-application threat (see page 34)
and multiple-ownership problems at
Wednesday’s (March 26) management

and engineering conference and general
assembly.

A strong criticism of the commis-
sion’s proposal to limit ownerships in
a given market to a single full-time
broadcasting service was offered by
Douglas Anello, National Association
of Broadcasters’ general counsel.

Although the proposed rulemaking
does not contemplate that broadcasters
with more than one service in a com-
munity be divested of any licenses, Mr.
Anello charged, such a rule would
amount to a standing invitation for
competing applications to be filed on
one of a broadcaster’s “surplus” li-
censes.

The commission would have, in ef-
fect, gone on record with the principle
of only one full-time ownership in a
community and thus find itself in the
difficult position of contriving to find
reasons for waiver of its stated policy
when confronted with competing ap-
plications for a grandfathered facility,
Mr. Anello said.

The suggestion that anti-strike-appli-
cation legislation might provide protec-
tion against raids against multiple li-

Radio’s redhead was
tardy, but not truant

Arthur Godfrey, who earned the title
of radio’s Huckleberry Finn by 40 years
of unpredictability, did nothing to less-
en that image at last week’s National
Association of Broadcusters conven-
tion.

The red-headed personality with un-
controlled irreverences towards sponsors
that brought him to national attention
in the mid-thirties, was to return to the
city where he started up the ladder (at
wToP, then wJsv, Washington) for a
special citation at the management ra-
dio assembly Tuesday morning.

But Mr. Godfrey insisted on piloting
his own plane in from Teterboro, N.J.
Weather stopped this and sent him
rushing to Newark for a commercial
flight. There again he encountered a de-
lay—a 40-minute wait on the runway.

Grover Cobb, xvGB Great Bend, Kan.,
joint chairman of NAB boards (1), makes

When he finally made it to the con-
vention, luncheon was on. He was
called to the head table, and the cere-
mony was improvised into the schedule
with the citation given to Mr. Godfrey
for:

“His years of service to the Ameri-
can public through the medium of ra-
dio. . . . For his unbounded interest
in all mankind, and his many contribu-
tions to the welfare of our society. . . .
Who, as an active broadcaster for four
decades, has provided entertainment and
inspiration to his legion of listeners.”

The blunt Mr. Godfrey unhesitating-
ly told his audience that due to the turn
of events, “you're lucky. You won’t
have to listen to [my prepared speech].”
Instead, he made a one-minute plea to
broadcasters to interest America’s youth
in conservation. He suggested that they

- back a campaign for “America’s Vol-

unteers for Survival.”

the presentation to Mr. Godfrey at the
Tuesday luncheon.

censes in the same community came
from Lee Loevinger, attorney and for-
mer FCC commissioner, in a discus-
sion of possible means to assure that a
licensee would get a fair sale price for
a facility if a transfer was forced upon
him.

But the FCC would have an obliga-
tion, Mr. Loevinger said, to protect li-
censees’ sales against unfair loss. One
method, if divestiture became neces-
sary, as the Department of Justice has
urged, would be to arrange for tax-free
transfers of licenses.

Mr. Anello indicated that station-
swapping was only a problematical so-
lution at best, and not too likely to
work as a practical matter. What is
necessary, he said, was to convince the
FCC of its error and accept no com-
promise position. The total threat to
multiple ownerships, he added, “could
be the death of the industry.”

Panelist Sol Taishoff, editor and pub-
lisher of BROADCASTING, noted that the
preamble to the Communications Act
encourages the widest possible use of
the spectrum and suggested that a com-
mission action that would have the re-
sult of eliminating services—such as FM
adjuncts to the profitable AM licenses
that subsidize the additional service—
would not be consistent with the public
interest or the statute.

And a grandfather clause, he ob-
served, was a weak and uncertain de-
fense against the loss of FM services
that could not stand economically
alone.

Mr. Anello said he wasn’t convinced
that broad ownership “is necessarily in
the public interest.” A smaller number
of economically strong groups, he sug-
gested, was better than a larger number
of weak voices.

Paul Porter, attorney and former
FCC Chairman, registered a mild dis-
sent. “I'm for diversity,” he said, but
he conceded “it’s a question of degree.”

Robert Heald, attorney and presi-
dent, Federal Communications Bar As-
sociation, warned broadcasters to look
carefully at protective rules that limit
the commission’s options in favor of
broadcasters’ freedom. Rights imply re-
sponsibilities, he said, and concessions
must be justified.

Almost a rarity at the general ses-
sions of the NAB convention this year
was formal recognition of one of last
year’s favorite topics—CATV. The is-
sue of cross-ownerships involving cable
systems was raised in a question put to
the panel from the audience.

NAB'’s Mr. Anello said there should
be no hard and fast rule, that each
given situation should be looked at in
terms of whether the CATV was orig-
inating programing and whether it cov-
ered all or part of the station’s market
area. Mr. Loevinger urged that develop-
ment of new communications technol-
ogy not be inhibited. Abuses can al-
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ways be corrected, he suggested, when
development has proceeded enough to
demonstrate a clear need for appropri-
ate regulatory measures.

Mr. Anello disagreed with an entire-
1y hands-off approach to the cablecaster,
saying: “It might be too late; closing
the barn door after the horse was
stolen.” Besides, he said, CATV tech-
nology represented “nothing new.”

Mr. Taishoff agreed but noted that
cable systems are “vastly more sophis-
ticated” than wired systems that had
been proposed in the early days of ra-
dio. If CATV can serve the public, he
said, the public is entitled to that serv-
ice.
“All right,” replied Mr. Anello, “but
let them stop taking broadcasters’ prod-
ucts from the air and build themselves
from scratch.” Mr. Taishoff said that
basically there was no quarrel with that
proposition but observed that many
broadcasters want the added circulation
that cable systems can provide. Cross
ownerships between broadcasters and
cable systems, he suggested, would help
insure equity in the relationships be-
tween the two technologies.

IBS, APBE groups
noodle quietly at NAB

Commissioner Johnson,
H. Rex Lee, CPB’s Macy
highlight weekend sessions

‘While thousands swarmed into Wash-
ington to talk of sales and syndication
at the National Association of Broad-
casters convention, participants in two
related gatherings were grappling in
quieter, more cerebral fashion with the
problems of educating tomorrow’s
broadcasters and serving tomorrow’s
public.

The Intercollegiate Broadcasting Sys-
tem convention, held March 21-23 at
the Washington Hilton hotel, brought
together three broadcasters and FCC
‘Commissioner Nicholas Johnson for a
one-hour symposium that pitted Mr.
Johnson’s critical view of existing broad-
cast service, and his plea for new blood
and more public-service programing,
against industry’s champions of com-
petition, mass-appeal programs, and the
present caliber of public-service broad-
casts. The audience of some 400 col-
legians, responding more readily to chal-
lenge than to present reality, clearly
adopted the commissioner as their
spokesman on the panel.

Also included in the IBS weekend was
a talk by John W. Macy Jr., new presi-
dent of the Corp. for Public Broadcast-
ing; a potpourri of workshops, exhibits,
panels and parties, and an unscheduled
appearance by comedian Tommy Smoth-

NAB lives electrically

A history lesson and a publicity lesson
were provided by the Potomac Electric
Co. (Pepco), Washington, as it wel-
comed the National Association of
Broadcasters convention. In a four-day
schedule of two 60-second radio spots,
Pepco related the broadcasting past be-
fore NAB to a special monument in
the association’s history—the opening
of its new headquarters building in
March—which happens to be heated
and cooled electrically by Pepco. The
spots were created by Henry J. Kauf-
man & Associates, Washington.

ers (see page 32).

Meanwhile, across the bridge at the
Sheraton Park hotel, the Association for
Professional Broadcasting Education
held its annual convention in an at-
mosphere of calm, erudition and pipe
smoke, with FCC Commissioner H. Rex
Lee among the attractions.

Commiissioner Lee, renewing his call
for greater use of instructional televi-
sion—both in the U. S. and in under-
developed countries—told the APBE
conventioneers in a Sunday (March 23)
luncheon speech that the primary ob-
stacle to electronic teaching often comes
not from students, parents or media
people, but from educators. He urged
his audience to train more students in
international and instructional commu-
nication arts.

Less smoke, but somewhat more fire,
was in evidence at the IBS symposium,
as Commissioner Johnson shared the
platform with Charles H. Tower, execu-
tive vice president of Corinthian sta-
tions and chairman of the NAB televi-
sion board; J. Ray Livesay, wLBH Mat-
toon, Ill., and board chairman-director
of the Daytime Broadcasters Associa-
tion, and Egmont Sonderling, president
of Sonderling Broadcasting Co.

The topic of the day was “serving
tomorrow’s public,” and, according to
Mr. Tower, that public will be served
much as it is today. He took issue with
the separate classification, “public-serv-
ice programing”; all popular program-
ing is public service, he said, because
it gives people what they want and
need.

Mr. Tower told the young broadcast-
ers that commercial broadcasting at-
tempts to serve most of the people, most
of the time. Minority interests are best
served by educational broadcasting, he
said.

Although tomorrow’s programing will
lead the public’s attitudes in some cases,
Mr. Tower added, it will never be too
far ahead “‘because you lose the masses.
People do prefer football to ballet,” he
said.

Mr. Livesay oriented his talk toward

the business angle of broadcasting, em-
phasizing the excitement in engaging in
free enterprise. “Competition,” he said,
“is the greatest thing in the world. Learn
to love it.”

For those who would de-emphasize
the profit motive, Mr. Livesay argued
that a broadcaster who is losing money
is frequently “doing the poorest com-
munity job.” There is a definite correla-
tion between profit and the capacity for
public service in commercial broadcast-
ing, he said.

Mr. Sonderling spoke of his minority-
group stations, and how to meet the
needs of ethnic communities. In many
respects, he noted, the ascertainment of
needs and mass-appeal response to those
needs are the same whether the station
is oriented toward the black community
or toward a larger audience. The dif-
ference lies in specific programing, he
said, adding that nearly all black listen-
ers—“60% to 80%”—want rhythm-
and-blues music on the radio.

There is another side as well, he
added: “If you have black programing,
tell them where and how to get jobs;
support black political candidates.”

The collegians applauded politely as
each of the three broadcasters finished
his talk, but reserved their enthusiasm
for Commissioner Johnson’s less compli-
mentary view of existing public-service
broadcasting. The commissioner, noting
that the broadcast media have an awe-
some power and influence both in sell-
ing products and in shaping ideas, im-
pressed upon his audience the importance
of a broadcaster’s decisions—whether to
air an issue or to ignore it, whether to
emphasize public affairs or relegate them
to a secondary role.

“When you run commercials with all
white faces, you communicate some-
thing and you are responsible for that
impact,” he said. He added that the
increasing presence of black faces on
television is a step in the right direction.
In general, however, “the industry is
not living up to its full potential,” he
said.

The commissioner called on his young
audience to cnter broadcasting as public
servants rather than mere seekers of
profit. He acknowledged that broad-
casting of no more than average quality
can bring rich rewards—"If you’re go-
ing to sell out, at least sell out for a
good price”—but he proposed another
motive: “to find and announce the
truth.”

The theme of public service also
marked a Saturday evening (March 22)
address by John W, Macy Jr.—his first
speech since joining CPB as president.
He noted that CPB is engaged in a hunt

for young broadcasters to cast their lot

with noncommercial stations.
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Programing

Without TFE, syndication traffic is good

Though dispersed in numerous hotels,
most exhibitors say customers found them

Stanley had less trouble finding Dr.
Livingstone than most station men had
trying to locate some of the film syndi-
cators at last week’s National Associa-
tion of Broadcasters convention in
Washington.

It was a convention of lost souls
seeking the film hospitality suites amidst
a labyrinth of corridors in the Sheraton-
Park and Shoreham hotels (across the
street from each other) and the Wash-
ington Hilton.

The syndicators, and in many cases
the broadcasters, dreamed fondly of
past conventions held in Chicago’s
sprawling Conrad Hilton where the cor-
ridors follow a logical pattern and the
exhibitors can easily be found. And
they looked with hope that next year
in Chicago the hunt would be simpler.

But for all the aggravation last week,
conventioneers seemed to be in a buying
mood and were reaching for their
checkbooks, a sight not overly common
at past gatherings.

It was a convention that was bullish

about UHF’s abilities to come up with
cash for programs, top off-network and
first-run  packages; that saw game
shows, entertainment-talk-variety strips,
feature films, and situation comedies
making strong bids for time slots, and
that downplayed sex and violence pro-
graming, even on the exhibitors’ posters
and suite displays, to the hilt.

A big pitch was being made by sev-
eral shops to fill the void on some
140-150 stations when Merv Griffin
moves from syndication to CBS later
in the year. Group W Productions,
which has the Griffin show, was making
a pitch for its new David Frost Show.
Among the other new entries were
Winters/Rosen with the Zsa Zsa Gabor
Show and Showcorporation with Della
(Della Reese).

Quiz shows were being pushed heav-
ily by several houses this year with
Bing Crosby Productions showing its
Beat the Odds as one strip that could
be adapted for local sale as a game
show.

NATAS honors
WHA-TV, WFIL-TV

WHA-Tv Madison, Wis., received the
National Academy of Television Arts
and Sciences’ 1968-69 station award
and wFIL-Tv Philadelphia received the
academy’s special citation in ceremonies
Wednesday (March 26) at the National
Association of Broadcasters convention
in Washington.

Ronald C. Bornstein, associate direc-
tor, accepted the wHA-TV award, first
to a noncommercial station in the six-
year history of the academy awards
program, for Pretty Soon Runs Out, a
two-and-a-half-hour program on the
plight of urban relocation victims.

Gene McCurdy, manager of WFIL-TV,
accepted his station’s citation for As-
signment: The Young Greats, which
chronicled the efforts of one individual
to provide Philadelphia’s slum dwellers
with employment, housing, education,
recreation and pride.

Three other cities were given honor-
able mentions in the awards program,
set up by the academy to recognize out-
standing programing on significant lo-

Messrs. Bornstein, Wilkinson, McCurdy

cal issues and innovative programing to
aid disadvantaged young people: Wasz-
TV Boston, for Begger at the Gates in
the station-award competition, and
South Carolina Educational TV for Job
Man Caravan and wpsu-Tv New Or-
leans for The School That Would Not
Die, both in the special-citation com-
petition.

Charles B. (Bud) Wilkinson, adviser
to President Nixon, made the presen-
tations. Two panels of civic, business,
religious and educational leaders se-
lected the winners.

Low cost of such programs, it was
stressed, makes them available for strip
programing by network affiliates and
for prime-time use by independents.

The distance involved in trying to
reach a syndicator if a delegate was in
a remote hotel, was partially resolved
by the attempts of some exhibitors to
set up screening appointments. All
those who went this route reported it
worked successfully.

There was still some resentment
among a few of the distributors that
NAB reportedly had relegated them to
a lesser stature among the associate
members. Said one: “We don’t derive
anything from the management ses-
sions. We should be put on panels
and discussion boards if we’re really
fuil members. But we’re not. 1 pay
$1,250 a year for a plaque with a
bronze scroll.”

This was the first year since 1961
that the Television Film Exhibit, in-
cluding TFE’s $18,000 annual recep-
tion, had not been the central site for
the syndicators, and some of the exhibi-
tors felt the loneliness of being in a
corridor apparently hidden from all but
the hardiest program seeker.

However, missing from the film-sell-
ers’ list of complaints was a malady that
had plagued them in earlier years and
seemed destined to return—along with
the convention—in Chicago next year:
the onrush of liquor absorbers, girl
lookers and souvenir hunters.

The syndicators last week were op-
erating from a business point of view
rather than the carnival approach that
had characterized some earlier efforts.
It has been a continual growing-up
process, noticeable over the past few
years, but never more in evidence than
last week.

Missing were the exotic dancers and
romancers, and toned down were out-
landish give-aways and blinking lights
designed to lure the prospective buyers.

There were still fancy displays,
plenty of literature and liquor, but if
one single sign were needed to reflect
the changing times and sales ap-
proaches, it was the girls. They still
adorned the suites but in fashionably
proper miniskirts and they cxuded a
calm politeness.

Perhaps the most subtle clue to the
toned-down approach of the syndica-
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tors this year was in the availability—
in many suites—of low-calorie soft
drinks.

But for all the subtleties available
this year, a conventioneer could still
have his picture taken in Edwardian
garb at Group W’s suite, meet beauty
queens at MCA or drink plum wine
with the tiny, kimono-garbed geishas
at Triangle’s Japanese teahouse.

In addition there were receptions and
parties to acquaint the buyers with the
program available and talent.

Taking into consideration the travel
time between hotels, most of the ex-
hibitors at the Washington Hilton felt
traffic was good. In fact, 20th Century-
Fox was impressed with the number of
foreign program buyers who stopped
by and made commitments for Brac-
ken’s World, Room 222, Julia and the
Ghost and Mrs. Muir. Twentieth had
the Mickie Finn’s aggregation entertain-
ing for several nights with an eye to-
ward putting the group in a one-hour
syndicated series.

Screen Gems, in its huge lower-level
suite at the Hilton found “excellent re-
sponse” to its Playboy After Dark
series. As for the game and talk-variety
shows, a spokesman there felt it was
“a safe way for stations to go” since
the formats have been presold through
earlier network and syndicated efforts.

Upstairs at the Hilton the MGM-TV
lion happily dozed during the day but
began roaring at night as the suite
stayed filled at a “rather continuous
level.” The situation comedy, a spokes-
man said, “is the sleeper of the year.
The networks lucked out this year and
found them still viable. The public is
still happy with them.”

One of the new syndicators at this
year’s convention was Winters/Rosen,
also at the Hilton. In the small suite the
two monitors were showing tapes of
several items including the Zsa Zsa
Gabor Show and the hour musical-va-
riety Barbara McNair Show. The suc-
cess of talk shows like Mike Douglas,
Merv Griffin and David Susskind, a
spokesman said, was making buyers
more selective. And in that suite the
selection was Miss Gabor. The Misses
Gabor and McNair had welcomed sta-
tion buyers at a reception on Sunday
(March 23).

Still another Hilton resident, Fire-
stone Film Syndication, was found to
be in a jovial mood over the buys re-
corded at the convention for the new
syndicated version of To Tell the Truth
with Garry Moore as host. For Fire-
stone it was a “good convention, since
we're hard to find and those who do
find us want to see what we've got.”

However, there were discouraging
words from some Hilton residents, no-
tably Paramount Television and Nation-
al Telefilm Associates. For Paramount,
with a large lower-level suite as well as
one on the upper floors, the convention

Porky Pig takes to TV

Warner Bros.-Seven Arts Television has
placed three properties into syndica-
tion, it was announced last week by
George Mitchell, vice president and
domestic television sales manager, The
programs are Fast Draw, a half-hour
game show with Johnny Gilbert as host;
Porky Pig & Friends, a series of 156
theatrical cartoons and Three Faces of
Communism, a one-hour historical doc-
umentary.

“stinks” and the suite, “for the first
time is a waste of money.” Paramount
had sought space in the Shoreham or
Sheraton-Park but settled, unhappily,
for the Hilton.

At National Telefilm, which was of-
fering a new package of 10 features,
Filinakers '69, and a David Susskind-
produced series Wonderful World of
Astrology, the residents were “appalied
at the lack of interest” from stations.
The programers, a spokesman said,
“claim they're looking for new things.
We're bringing it to them. At least, they
should look at it.”

Another Hilton resident, Kranz
Films, found traffic slow and also felt
that many syndicators went to the con-
vention “because they were afraid not
to come.”

Even further away from the Shore-
ham and Sheraton-Park headquarters
hotels was the Mayflower, which had
only a few exhibitors. There Off Net-
work Production said traffic had been
excellent. The U.S.A. 1000 package
was being screened by appointment.

Olas Corp., which has the Of Lands
and Seas travel series, was disappointed
at being so far from the scene of the
action, but felt its product would do
well with the current Washington cli-
mate toward violent programing.

At the Shoreham and Sheraton-Park
—headquarters for most syndicators—
business was pretty much as usual as
conventioneers roamed through the
maze of corridors.

At Group W Productions, the talk
centered around David Frost and the
number of Merv Griffin markets he
would be abie to capture. The Westing-
house Broadcasting syndication arm
built a major at-the-convention cam-
paign around the 90-minute daily strip.
Mr. Frost, a 29-year-old Britisher, was
in the receiving line at a reception at
the British Embassy on Monday eve-
ning (March 24) and later that night
was the star of a revue in the standing-
room-only Empire Room of the Shore-
ham.

Although some syndicators had ques-
tioned how well Mr. Frost’s show
would be received outside of the major
markets, Group W officials were more
than mildly enthusiastic. A spokesman

there said sales of the Frost show
“were ahead of schedule” and that he
now had more markets committed than
one of the talk-variety shows already in
syndication. The thought that Mr. Frost
might be too British, he added, had
been dispelled by the Monday night
performances.

At the always-crowded MCA suite a
combo kept up a steady stream of high-
decible music while sales of feature-
film packages were being made. A lot
of those sales, a spokesman said, were
being made to stations for preemptions
of the network prime-time movies. They
would much prefer to earn 75-cent dol-
lars from their own films than 30-cent
dollars from the networks, he added.
Additionally, he felt many of the feature
packages offered by the syndicators are
superior to those being carried by the
networks.

The off-network Big Valley and first-
run On Trial were reported “very suc-
cessful” at the Four Star suite in the
Shoreham. Although missing the cama-
raderie and overflow from other exhibi-
tors, a spokesman for Four Star did
not miss the college students and en-
gineers who, in past years, had come by
to ogle and drink. Without them, he
said, there was room for “legitimate
film-buying business traffic.”

Showcorporation reported brisk busi-
ness for its Della one-hour daily strip.
For those who were seriously interested
in the series, Showcorporation whisked
them a mile away to the more sedate
Madison hotel where screenings ran
continuously from Monday morning to
Wednesday noon (March 26).

Another variety show, Metromedia
Producer Corp.’s Ludden’s Gallery,
which will replace the Donald O’Con-
nor Show as MPC’s 90-minute daily
strip, was being talked up at that suite
as a replacement for stations now car-
rying Merv Griffin.

Specials and documentaries were
being offered by several firms with Avco
Embassy selling its new Country Hay-
ride series in nine markets and picking
up several sales on its documentaries,
which were originally produced and
run by Avco’s four Ohio-Indiana sta-
tions.

Evidence of the traffic at Triangle’s
Japanese teahouse could be found all
over the convention as delegates plodded
around the carpeted corridors in the
woven sandals they wore in the tea-
house.

Although the traffic was so light early
in the convention that “one person an
hour” in the suite would have meant
the “traffic had picked up,” American
International had found the action mov-
ing ahead by late Tuesday. A spokes-
man for Al found the station men in
a buying mood this year.

CBS Enterprises reported that re-
sults of the convention *“exceeded our
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-expectations,” and “1969 looks better
than ever.” A spokesman said “it was
-one of the few times that station ex-
ecutives sought us out.” He said there
was “almost universal interest” in the
new syndicated series, The Game Garne,
as well as the second year of What's
My Line?

ABC Films said traffic to its suite
was “excellent” and sales were com-
pleted on a number of shows, including
Anniversary Game, World Series of
Tennis and Girl Talk. “We hadn’t gone
to the convention expecting to do any
business,” a spokesman remarked, “so
we were pleasantly surprised.”

Another volley heard
in N.Y. lottery case

Broadcasters’ brief argues
constitutional issues
before U.S. appeals court

A second step in the appeal of the FCC
ruling prohibiting broadcasting of lot-
‘tery information was taken last week
by lawyers for the New York State
Broadcasters Association and Metro-
media.

The attorneys filed a brief with the
U. S. Court of Appeals in New York
in support of their earlier petition to
Teview the case (BRoOADCASTING, Nov.
25, 1968). Their conclusion is that the
FCC’s lottery-ban regulations “abridge
the right of communication guaranteed
by the Constitution,” and *“deprive
‘broadcasters of property without due
‘process of law,” violations of the First
and Fifth Amendments to the Consti-
tution.

Among the arguments put forward:

= The FCC, by prohibiting any pro-
'motion or encouragement of lotteries,
forces broadcasters to endorse the fed-
-eral government’s position of opposi-
‘tion to “all lotteries, whatever their
source, because of their harmful effects
upon the public.” But the government,
‘because of the First Amendment right
to freedom of speech, *‘may not censor
the content of lawful expression be-
-cause it is believed to be harmful or
-dangerous. The government cannot de-
mand that all communication on a giv-
‘en subject — even gambling — endorse
‘the prevailing policy reflected by its
laws. And it cannot compel a brosd-
-caster to become a propagandist for the
‘government.”

s The vagueness of the FCC order
in describing the kinds of news and
information that may be broadcast
‘makes broadcasters even more hesitant
to say anything with reg-rd to lotteries,
and constitutes a further restriction on
the freedom of speech and press. “The
term ‘promote and encourage’ is so
elastic that its scope will change when-

ever there is a change of administra-
tor. . . . The conscientious broadcaster
... will avoid the risk of loss or suspen-
sion of his license by restricting broad-
casts about the New York lottery to
that which is unquestionably safe, or by
refusing to broadcast any material about
it. . . . Such self-censorship would re-
strict the dissemination of views on
public issues—essential to an informed
citizenry.”

s The FCC’s position that the nature
of the medium allows some invasion
of the freedom of broadcast speech is
not constitutional. “The mechanism in-
volved . . . does not change the char-
acter of the ideas expressed, or vary
First Amcndment principles. . . . And
the power and effectiveness of the me-
dium are not a warrant for greater
stringency of regulation. The freedom
of the press is not linlited to media
that have the least influence, or reach
the fewest people.”

v Licensing stations “in the public
interest” does not give the FCC the
right to prevent the broadcast of ma-
terial it deems harmful. “The screen-
ing of material that may mislead the
people, the doling out of information
and opinion considered appropriate for
the radio and television audience, is as
much an infringement of the audience’s,
as it is an infringement of broadcasters’
basic constitutional rights.”

The brief was filed March 25 by
Ephraim London of London, Butten-
wieser & Chalif, attorneys for the
NYSBA, and specialist in First Amend-
ment cases, and Robert A. Dreyer of
Metromedia. The U.S. and the FCC
have 30 days to file an answering brief,
but even then it is not certain that the
case will be heard in May or June be-
fore the term ends. The broadcasters’
attorneys hope to get on the docket this
spring.

Broadcasters have been particularly
concerned about the lottery, ruling ever
since New York state in June 1967 be-
gan operating a lottery the funds from
which are used to aid education.

The brief states that “there is reason
to believe that because of the denial of
access to radio and television, the most
effective media for advertising and for
disseminating news 2nd information,
the New York lottery has not operated
successfully. . . . A sale of 30,000,000
tickets per month was projected, the
numbers of tickets sold have ranged
from approximately 10% to approxi-
mately 20% of the estimate.”

But the case has wider implic-tions
than a clarification of the lottery ruling.
By basing their arguments on freedom
of speech and press, the broadcasters
are forcing the court to consider radio
and television’s relationship to the First
Amendment in general. They have de-
¢lared their intention to take the case
to the U.S. Supreme Court if necessary
(BROADCASTING, March 4, 1968).

Pot-party findings
now in House bill

Commerce Chairman Staggers
incorporates most proposals
offered by subcommittee

A Dbill that might put the federal
government officially in the business of
investigating broadcasters’ news judg-
ments was submitted last week by
Representative Harley O. Staggers (D-
W. Va.), chairman of the House Com-
merce Committee. The bill (H.R. 9566)
puts legislation formally before the
Committee based on legislative recom-
mendations made by the panel’s Investi-
gations Subcommittee following its pot
party probe (BROADCASTING, March 24).

Earlier last week, Julian Goodman,
NBC president, had sent a telegram to
Vincent T. Wasilewski, National Associ-
ation of Broadcasters president, de-
ploring any legislative action based on
those recommendations. Mr. Wasilewski
read the telegram in his address to NAB
convention delegates and declared the
matter of highest importance to the
freedom of broadcasters (see page 40).

The subcommittee recommendations
the bill would enact stem from an in-
vestigation of wsBM-Tv Chicago’s
allegedly “staged” marijuana-party film-
ing in 1967. The subcommittee report
also faulted the station for allowing the
program to be previewed by newspaper
TV critics before it was aired. The
station turned down a similar preview
request by Northwestern University,
where the incident allegedly took place.

Consequently, the Staggers bill would
make it mandatory that “licensees who
permit previews of news programs to
persons other than station personnel or
parties directly or indirectly associated
with the production or broadcast of the
film must provide an opportunity for
all persons who have an interest in the
program and who request such an op-
portunity to preview the program.”

It would also extend the section of
the act which was amended to prohibit
quiz-show rigging, making it unlawful
for any person “with intent to deceive
the listening or viewing public to broad-
cast a news program which has been
falslified in whole or in part.”

In addition, the bill would require
licensees to “retain for six months fol-
lowing the date of broadcast, the film,
kinescope or tape of all news pro-
grams.” All film and outtakes would
then be made available by public au-
thorities.

The bill, however, did not incorporate
the recommendation that stations be
made to keep copies of all their broad-
cast material so that it could be re-
viewed if necessary.
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First Time We Played the Game,
We Won Six Hands in a Row

“Here’s the deal, Reeves Video.
Can you handle a TV game show?
Complete with studio audience?”’

“Sure.”

“You know how we tape ‘Pay
Cards’?”

“Sure.”

“Six half-hour segments. In one
day.”

Pause.

After a slow take and some care-
ful planning, we did some fast
shooting. And it turned out fine.
Just what you’d expect of Reeves
Video.

The new, expanded Reeves is the
same Reeves Video plus. Plus
three enormous shooting stages
and a crew of the best cameramen
and technicians this side of any-
where.

Don’t get the idea though that

VIDEO DIVISION

A DIVISION OF REEVES BROADCASTING CORPORATION

we're overplaying our hand. We'’re
still holding all the aces in the
post-production game. Still
supplying those matchless Color
Videofilm™ transfers. Still stand-
ing by with that well traveled
Airmobile-Video™ System for lo-
cation shooting anywhere in the
world on a moment’s notice.

All we've done is taken the gam-
ble out of TV production. For you.

304 EAST 44TH STREET, NEW YORK, N.Y. 10017. (212) OR 9-3550 TWX 710.581-4388
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The sound of TV music at a convention

Proposed new contract with ASCAP gets final touch-up
in Washington; attention starts turning to BMI

The All-Industry Television Stations
Music License Committee met in Wash-
ington last week in a stage of transition
—both in job orientation and in its own
organization.

It worked primarily on winding up
its all-but-completed new deal for TV
stations’ use of the music of the Ameri-
can Society of Composers, Authors and
Publishers. It also began to work—but
much more tentatively—toward the
start of negotiations for a new contract
for their use of the music of Broadcast
Music Inc. (“Closed Circuit,” March
17).

At the same time the committee be-
gan to talk openly for the first time
about phasing elements of itself into a
new, continuing music-license commit-
tee whose formation was authorized by
the TV board of the National Associa-
tion of Broadcasters early this year
(BROADCASTING, Jan. 20).

The committee met Tuesday (March
25) during the NAB convention, and
its chairman, Charles Tower of Corin-
thian Broadcasting, who also heads
NAB’s television board of directors,
gave a brief report Wednesday morning
during the final TV assembly of the
broadcasters convention.

In its meeting the committee con-
ferred with BMI President Edward M.
Cramer and associates on forthcoming
negotiations for a new BMI contract,
but the subject of rates and fees—nub
of any such negotiation—was not men-
tioned.

Rather, the BMI delegation was said
to have talked in broad terms of mutual
interests of BMI and television broad-
casters and expressed hope that they
could reach a new contract advanta-
geous to both sides. Presumably the
BMI group also cited increased use of
BMI music by TV stations, a point ex-
pected to be stressed to stave off a big
rate reduction if not to support a BMI
bid for an increase.

Actual negotiations on a new BMI
contract are not expected to begin until
the new ASCAP contract is “out of the
way,” but since most of the remaining
steps are technical procedures, the BMI
talks could start before midyear, which
is the general target date for having
the new ASCAP deal in effect.

Mr. Tower told the TV assembly
that the new contract, a 33-page docu-
ment produced over nearly eight years
of alternate litigation and negotiation,
was “99.9% finished” and should be
completed and ready for mailing to
stations within a week or 10 days.

He reiterated earlier estimates that
over its full 10-year term the new con-

tract should save stations $50 million
in ASCAP payments, assuming a 6%
annual growth in station revenues
(BROADCASTING, Aug. 26, 1968).

The “0.1%™ still to be resolved in
the new agreement was said to relate to
retroactivity provisions affecting a half-
dozen or so stations, and committee of-
ficials expected this tag-end to be
cleared up within a week.

Then copies of the new contract,
plus a summary and a covering letter
from Mr. Tower, will be mailed to TV
stations. When an “overwhelming ma-
jority” of the 375 stations represented
by the all-industry group have approved
it, the committee and ASCAP will seek
court approval and termination of the
suit initiated by the committee in 1961,
when it asked the court to determine a
“reasonable” fee for stations’ use of
ASCAP music.

Normal procedure then is said to be
for the court—in this case Judge Syl-
vester J. Ryan of the U.S. Southern
District Court in New York, where the
All-Industry/ ASCAP suit is pending—
to issue a show-cause order. This will
be sent to all TV stations, directing any
that do not approve the contract to ap-
pear and show why it should not be put
into effect.

If there is no such objection—and
historically stations have tended to ac-
cept the recommendations of their all-
industry committees in these negotia-
tions, though each must make its own
decision—Judge Ryan presumably will
approve the contract and terminate the
lawsuit. It is this final step that the com-
mittee hopes to reach by about July 1.

If there are serious objections by sta-
tions, however, hearings on the show-
cause orders could delay the final settle-
ment. But practical considerations—the
fact that the present agreement required
over seven years of work in and out of
court, and that any broadcaster seeking
to improve on it must be prepared for
similarly long and expensive efforts—
tend to minimize the likelihood of sta-
tion opposition, in the view of most
observers.

The new contract cuts the commer-
cial fee for the use of ASCAP music
on a blanket-license basis from 2.05%
of station revenues (after specified de-
ductions) to a split-level arrangement
of (a) 2% of revenues up to the in-
dustry average for 1964-65, and (b)
1% of revenues above the 1964-65
average. Sustaining fees are reduced by
30%.

Each station has an option to item-
ize deductions or use a standard deduc-
tion based on percentages of revenues.

Although the optional deduction for-
mula for independent stations provides
somewhat higher percentages than the
one for network affiliates, committee
officials feel that most affiliates will
choose the optional method because it
is both simpler than itemizing and will
“probably save money.”

For most purposes the contract
would be retroactive to Jan. 1, 1968,
and extend for 10 years unless either
side elected not to renew at the end of
six years. But the 30% reduction in
sustaining fee would apply as of Jan. 1,
1964, and the 2%/1% stairstep for-
mula as of Jan. 1, 1966.

In reporting on the new contract’s .
status to the TV assembly Mr. Tower
paid special tribute to Andrew J.
Murtha of the Time-Life stations and
Elisha Goldfarb of the RKO General
group, who with Mr. Tower bore the
brunt of the negotiations over the years.

Mr. Tower also noted that the NAB
TV board had authorized the formation
of a continuing committee on music-li-
cense negotiations (not necessarily to
operate under NAB auspices, however),
and said it would be composed of some
members of the all-industry committee
and some new members. He said other
details, including the timing of the
melding, had not been worked out, ex-
cept that “I won’t be 